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Abstract: 
Creative values represents one of the active impulses of the Creative 

behavior impression just as the dramatic ,which means the necessity to be 
attracted to it and to hold it's random hesitation, and which means also the 
necessity to entertain and contain the management leaderships and their 
employees to invigorate their organization and to diffuse the life spirit and in 
continuous way. 

This was an introduction to grow the excitement inside the researchers to 
notice the study issue which started from an inquiry based on: 

To which rang will the Creative values be available in the organization 
(Study Sample) and in the way which can diffuse Creative culture education 
in this organization and then make an invitation to introduce supported 
mechanicals for these manners and candidate them? 

Finally, we mention an important conclusion from the study results: 
It was mentioned in the answers of the research sample that there was a 

high satisfaction degree of the Creative values in the organization (Study 
Sample) . 

According to this conclusion ,the study had a lot of recommendations.  
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(Values and norms can reinforce the entrepreneurial allow an organizations to respond 
quickly and creatively to a changing environment)  
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(Value is the heart of organization) 
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