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ABSTRACT

This research seeks to identify the
repercussions achieved by the Iraqi public’s
use of electronic marketing through social
networking sites on the stages of making their
purchasing decisions. This research is
descriptive study. The researcher relied on
the survey method and used a questionnaire
form to collect data. The researcher used a
snowball sample of (400 ) A single from the
audience of the city of Baghdad, distributed
electronically. The results showed that
marketing through social networking sites
affects the stages of consumer purchasing
decision-making. It generates a desire to buy
some products and raises new needs among
the public. It also provides information about
the product and its characteristics during the
product search stage, as well as providing
sufficient information to identify available
alternatives. As the results showed, these sites
provide the opportunity to communicate with
the company, and offer loyalty programs.
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