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ABSTRACT

This research aims to know the role of public
relations in the State Information Service in
building Egypt’s digital reputation through
YouTube according to the theory of media
richness. The State Information Service channel
was chosen as it is the entity responsible for
building Egypt’s digital reputation in front of the
global community, and the survey method was
used using the tool Qualitative content analysis, to
determine the extent of the richness of the State
Information Service’s channel on YouTube, and
the criteria that were analyzed were (the ability to
provide immediate feedback, the ability to convey
multiple signals, linguistic diversity, and the
ability of the medium to focus on the personal).
The research reached a set of results from The
most important of which is that the channel
focused on conveying multiple signals, including
text, images, audio, and video, in most of the
videos to convey information to the audience.
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