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PUBLIC RELATIONS AND
PROMOTION OF THE
SCIENTIFIC PRODUCT IN
EDUCATIONAL

institutions a field study in Iraqi
Governmental universities
ABSTRACT

This research investigates the role of public
relations in promoting the scientific product
in lragi governmental universities, by
knowing the elements of the promotional
mixture adopted by the media and public
relations departments in the promotion
process, and the scientific methods on
which they are based, and presenting a
proposed procedural model to promote
scientific  products in  governmental
universities, to achieve this, the survey
method was used by preparing a
guestionnaire and distributing it to workers
in the media and public relations
departments in the universities concerned
with the research in a comprehensive
inventory method, the research reached
several results, the most highlight one was
that the public relations departments
focused on consolidating the link with the
media to ensure appropriate coverage of
the university's activities, the media and
cultural job was at the forefront of the jobs
sought by public relations to achieve its
goals and public relations did not use
personal selling and direct marketing skills
in promoting its products...
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