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VIRAL MARKETING OF

THE IRAQI POLITICAL

CANDIDATE THROUGH
SOCIAL MEDLA

ABSTRACT

This study dealt with the viral marketing of
the Iraqi political candidate through social
networking sites, as there is an important
role for viral marketing in promoting the
electoral campaigns of the candidates,
especially those prepared through social
networking sites for their contribution to the
spread of the electoral campaign
significantly to reach a large number of
voters. Social media is one of the most
important sources of information, and
Facebook is considered one of the most
important viral marketing tools for a
political candidate via social media to
promote his electoral campaign, in addition
to the important role that pictures and
videos of election campaigns published on
social media sites play in changing the
voter’s decision. In favor of the candidate, as
it enables the voter to compare the
candidates and choose the most appropriate
candidate to participate in the electoral
process in light of his electoral campaign that
continues throughout the election period.
The voter attracts his attention to vote for
the candidate.
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