Journal of Media Studies and Research (M.S.A.R)|Vol (the third)|Issue(special)|Year (2023) |Pages (215-236 )

M.3.A.R

A_tolle| &ignug Wluwlpy dlao

Journal of Media Studies and Research
byl Geolall milel Guls (1o jand Galiag duale dlag

a!l.'al’a" ISSN: 2308 - 0728
RAEDABDULKADHI ARTIFICIAL
M ABDULHUSSEIN INTELLIGENCE-BASED
DIGITAL SERVICES
E-Mail : FOR INTERNATIONAL
raedalwili@alwasit.edu.iq PUBLIC RELATIONS
TASKS DESIGN AND

Phone Number :
07735358444

Wasit University - College of Arts/

Department of Media

Keywords:
e digital services.

e Artificial intelligence.

® Communication
integration.

® Public Relations
Department.

ARTICLE INFO

Article history:
Received : 2 /7 /2023
Accepted : 22/ 8 /2023

Available Online: 15 / 9 /2023

Journal of Media Studies and Research (M.S.A.R) - Journal of Media Studies and Research (M.S.A.R) - Journal of Media Studies and Research (M.S.A.R)
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ABSTRACT

For worldwide communities, artificial
intelligence is one of the most significant
representations of global development in
the sphere of scientific research «It has cast
a shadow on the diversity and development
of  contemporary public relations
management approaches <Therefore, the
study desired to highlight artificial
intelligence’s digital and software services ¢
It was reflected in the technical and
technological approaches that contributed
to the Public Relations Department's
communication responsibilities within the
official social networking sites/Facebook
platform of the lragi Ministry of Foreign
Affairs <The main question of the research
was to find practices for public relations'
communicative tasks and the possibility of
using digital and software services in digital
design for them, which resulted in the
official page's communicative publication «
The most important conclusion obtained by
the researcher was that the Department of
Public Relations of the Iraqi ...
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