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ABSTRACT

Values have great importance in the life of
society, and electronic advertisements may lead
to psychological disturbances in its value system,
and from here came the research problem
represented by the main question (What are the
ethics and values in electronic advertising and
the extent of their repercussions on the lIraqi
consumer?), and | used the survey method, using
the questionnaire tool. For the research sample
numbering (400), perhaps the most important
results of the research are the following: that
most electronic advertisements did not adhere to
social values and customs, that the use of
electronic advertisements for famous
personalities did not encourage the decision to
purchase, and the existence of a commitment to
guarantees for the advertised goods and
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