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Abstract

The research aims to reveal the role of Kurdish television channels in marketing the
sports field in the Kurdistan Region, and the extent to which athletes rely on
television channels in marketing the sports field in the Kurdistan Region. And the
extent of interest of Kurdish television channels in the marketing process in the sports
field. The researchers adopted the descriptive approach using the survey method to
address the research problem, and the research community was represented by
students of the fourth stage of the College of Physical Education and Sports Sciences -
University of Sulaymaniyah, who numbered (174), while the research sample was
represented by (100). In order to obtain the required data, the researchers relied on
personal experience and benefited from previous research as well as scientific
sources, preparing a special questionnaire consisting of (48) questions divided into
three axes, in addition to (8) questions related to general information. It was then
distributed to the experts and specialists in this field, and after some questions were
deleted, other questions were added, and some of them were modified. Thus, the
number of selected questions became (18) questions, divided into three axes in a way
that includes the first axis, which is related to (the level of interest of Kurdish
television channels in the sports field), (11) questions. As for the second axis, which
concerns (the interest of Kurdish television channels in marketing and defining the
sports field), which consists of (10) questions. As for the third axis, which concerns
(the level of encouragement and definition of television channels in the sports field),
which consists of (8) questions. Thus, the questionnaire in its final form became
composed of: (29) questions distributed among the three sources, in addition to
questions related to general information for the research sample.
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