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Abstract
This study seeks to analyze the role of digital marketing mood across social media
platforms and its impact on audience interaction and consumer behavior. As the use
of social media as a marketing tool continues to increase, it has become necessary
to understand how the mood conveyed through digital marketing campaigns affects
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users’ engagement and purchasing decisions. This study is based on a descriptive
analytical research approach, where data was collected by analyzing the content of
marketing campaigns on social media platforms such as Facebook, Instagram, and
Twitter. Questionnaires were also used to collect consumer opinions via social media
platforms for more than 1,260 responses about the impact of digital marketing
sentiment on their interaction and purchasing behavior.The results showed that
digital marketing mood plays a pivotal role in enhancing audience interaction with
digital content. Marketing campaigns that convey a positive mood and are based on
attractive emotional elements have higher engagement rates compared to campaigns
with a negative or neutral mood. The study also revealed a clear impact of digital
marketing mood on consumer behavior, as it was found that positive mood increases
the likelihood of making immediate purchasing decisions and enhances customer
loyalty to the brand.Based on these results, the study recommends that companies
adopt marketing strategies based on positive digital moods and effectively use
emotional elements to enhance interaction with the audience and stimulate positive
purchasing behavior.

Keywords: digital marketing mood, social media platforms, audience interaction,
consumer behavior, marketing campaigns, digital marketing.
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