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Abstract

Study Objectives: Many organizations are witnessing the adoption of agile
marketing strategies using advanced technology such as artificial intelligence to
enhance efficiency and improve performance. This research aims to analyze the
levels of success in using artificial intelligence to improve the management of agile
marketing operations in the artificial intelligence research centers at the University
of Baghdad and Al-Mustagbal, in addition to identifying the challenges facing the
application processes. A questionnaire was distributed to 125 researchers and
experts in the two centers to collect and analyze data.Introduction to the study: The
study addresses reliance on advanced technology and the application of artificial
intelligence to improve agile marketing processes, which are crucial for success and
sustainability in the modern digital business environment. Importance of the study:
The importance of the study comes from providing new insights into the
effectiveness of using artificial intelligence in improving the management of lean
marketing operations, which enables research institutions to improve their
performance and enhance their competitiveness in the market. Theoretical results:
The use of artificial intelligence enhances the effectiveness of agile marketing
operations, and the challenges facing the application of artificial intelligence range
from absorptive capacity, cost, and organizational adoption. Practical results: There
appears to be a gap between the levels of success achieved and the trend of
organizations towards using artificial intelligence in managing agile marketing
operations, and the challenges facing the application of artificial intelligence are
considered a major obstacle that must be overcome to ensure the complete success
of this process. Conclusions: The study emphasizes the importance of organizations
adopting the use of advanced technology such as artificial intelligence in managing
agile marketing operations, as well as the necessity of seriously thinking about
planning and implementing agile marketing strategies in a way that is compatible
with artificial intelligence applications. Recommendations: Efforts should be
strengthened to train and qualify researchers and specialists to use artificial
intelligence more in agile marketing processes. Communication and interaction
between the various departments of the two centers should also be strengthened to
exchange knowledge and experiences in the field of artificial intelligence and agile
marketing.
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© o ) (%) © o 7 ()

ML1 4355 0.667 -0.527 -0.218 LOl1 4.053 0.746 -0.223 -0.671
ML2 4290 0.780 -0.762 0.399 LO2 4.026 0.692 -0.602 -0.101
ML3 4.303 0.611 -0437 0.04 LO3 4197 0.654 -0.629 -0.103
ML4 4158 0.713 -0.675 -0.237 LO4 3.763 0.964 -0.385 -0.578
ML5 3.987 0.792 -0.405 -0.736 LO5 4.158 0.784 -0.903 1.047
DL1 4.145 0.743 -0.481 -0.162 LAl 4.040 0.807 -0.731 0.737
DL2 4.053 0.764 -0.344 -0.742 LA2 3.895 0.873 -0.782 0.588
DL3 4.184 0.7/8 -0.463 -0.496 LA3 4329 0.681 -0.627 0.245
DL4 4263 0.681 -0.283 -056 LA4 4250 0695 -0.78 -0.12
DL5 4.211 0.754 -053 0.724 LA5 4145 0875 -0.646 0.443
ET1 4.0/9 0.762 -1.245 3925 LBl 4.013 0.872 -0.481 -0.162
ET2 3934 0.772 -0515 -0.61 LB2 3908 0.851 -0.487 -0.26
ET3 4013 0959 -083 0.814 LB3 3658 0932 -0476 -0.12
ET4 4132 0.822 -1.427 3502 LB4 3.737 0971 -0.61 0.243
ETS 4053 0.710 -0.633 1.39% LB5 4.171 0.755 -0.678 0.252
MS1 3.737 0.854 -0.694 0.784 LI1 4171 0.661 -0.483 0.518
MS2 4553 0.575 -0.805 0.756 LI2 4.118 0.879 -0.841 0.117
MS3 4.382 0.610 -0.641 033 LI3 3987 0.792 -0.639 0.326
MS4 4.421 0.617 -0.458 -0.14 LI4 3.908 0.926 -0.537 -0.02
MS5 4.224 0.810 -0.859 0.675 LI5 3.868 0.789 -0.931 1.855

228




August. 2024  Journal of Studies in Humanities and Educational Sciences '\ /" No. 6A

Print ISSN 3006-3256 Online ISSN 3006-3264 Ny //
© L ——————————

TK1 3513 0.85 -0.383 -0.803 LS1 3.855 0.778 -0.089 -0.622
TK2 3.553 0944 -0947 1.144 LS2 3.882 0.783 -0.644 1.36
TK3 4.066 0943 -0.506 -0.056 LS3 4.132 0.914 0.174 -.939-
TK4 3.737 0.772 -0.779 0.824 LS4 3941 00965 0.574 -.958-
TK5 4.040 0.791 -1.331 2227 LS5 4.0/73 0981 0.737 -.909-
Source: SPSS output
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A e e Bay T AR 50 ¢(2017) 05035 et Ladas
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0.5 Y sl {(AVE) z_aiuall cpliil) Jass gia o

oLl (3) saall (A anilis e oy ol 3 sad oL o3 «SMArtPLS geabis pladinly

ki) 23 gl il 3 Jgaal
— 39 ) = 3 8 Q
- 8 25 »g - 8 535 »¢8
> 27 = > 27 =3
ML1 0.736 LO1 0.766
ML2 0.795 LO2 0.813
ML3 0.773 0.737 0.779 0578 LO3 0581 0.757 0.782 0.586
ML4 0.792 LO4 0.775
ML5 0.822 LO5 0.715
DL1 0.725 LA1 0.773
DL2 0.862 LA2 0.819
DL3 0901 0.774 0.799 0.514 LA3 0.759 0.739 0.787 0.487
DL4 0.717 LA4 0.747

DL5 0.737 LAS 0.798
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ET1 0.884 LB1 0.781
ET2 0.781 LB2 0.797
ET3 0.764 0.756 0.774 0581 LB3 0.745 0.859 0.877 0.598
ET4 0.762 LB4 0.753
ETS5 0.769 LB5 0.752
MS1 0.844 LI1 0.715
MS2 0.758 LI2 0.741
MS3 0.722 0.811 0.856 0.534 LI3 0.729 0.889 0.794 0.517
MS4 0.849 LI4 0.754
MS5 0.725 LI5S 0.779
TK1 0.873 LS1 0.762
TK2 0.781 LS2 0.766
TK3 0.769 0.748 0806 0.515 LS3 0.781 0.872 0.892 0.575
TK4 0.717 LS4 0.785
TK5 0.721 LS5 0.751

Source: SmartPLS output

Dbl e Y1 oAl 5 Ml g gealind) aes Of Lise el 23 i a3l (3) Jsaall sy
Hair et al. (2017).4 (& 5 ) 5131 4yl sa0adll
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e il edaty ¢ Jluall z35a3 sld SMartPLS gl aladiul o3 cal a8 L) (a4l

2Ll (4) sl 8 73 sal

il LS 8 4 Jpoall

: Path t p R?
Hypoth Path " Result R?
ypothesis at coefficient Value Value esult adjusted
AIT
H1 0824 19281 0 supported 0.449  0.443
LMO
ML —
Hla LMO 0.315 4.277 0  supported
H1b L= 043 5632 0 supported 0513 0506
LMO | ' PP | |
Hlc ET= " 0265 381 0 supported

LMO
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MS —
Hid LMO 0.576 8.166 0  supported
Hle K= 0421 5441 0 supported
LMO ' ' PP

Source: SmartPLS output
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