
 

028 

 

 2023             العموم الإنسانية وأثرها في بناء المستقبلعدد خاص                 

 

 

 

 

 

 

 

Abstract: 

The present paper investigates the process of website localisation. 

Theoretically, in a broad sense localisation is the process of modifying a 

product for a specific locale. It should be implemented in a way to enable 

persons from a certain place or culture to be able to utilise the product in their 

native language without difficulty. The author takes the toyota.ae, the official 

dealer of Toyota Motors, as a case study, since this website is localised to 

address the Arabic language reader in order to market the company vehicles. 

The data collected in the paper are taken from toyota.ae/en/ and toyota.ae/ar/ 

to assess the English and Arabic versions of this website. The qualitative 

approach is adopted here to see to what extent the website localisers succeed in 

transferring the English content to the Arabic one. The author assesses the 

process of the website localisation from translation perspective by making a 

comparison between the English content and the Arabic content.  

Keywords: Localisation, Translation, Toyota, toyota.ae, 

Introduction 

For linguistic specialists, localisation is a relatively recent topic of activity, 

with a strong correlation to computer products and other digital contents. It is 
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realised as a range of profoundly technology- involved activities, of course 

without extensive technological preparations would not be feasible. 

One has to establish the most significant words before examining the 

localisation techniques and procedures: Globalisation, Internationalisation, 

Localisation and Translation abbreviated with the GILT acronym. There are 

two dimensions for globalisation: it refers in general to the globalised reach of 

the economy and industry. It refers also to commercial operations linked to 

selling a product or service across several regional markets within the 

localisation framework. Internationalisation is the "technical localisation 

process of enabling a product" (Lommel & Ray 2007, 17) in such a way that a 

specific market may be readily adapted following the engineering phase. 

Locale is a number of parameters or criteria used to recognise the user's 

language, country and other preferences, where mixing geography and 

language maintains all aspects of cultural consequences as in cities, states or 

countries. But, defining a locale as a culture is not valid since the latter is more 

comprehensive.  The EU is a vital example; one might rearrange the EU market 

software solution, using all the cultural and legal necessary changes or required 

modification in English. A locale is not a language since language is an 

essential component of a place (Yule 2015, p.243). Locals may accommodate 

the same language as the original, but this requires an adaptation of the product 

to be successful, e.g. French in France and French in Canada. Localising 

products implies adjusting the cultural and language characteristics to a certain 

geographical or demographic locale of the material (texts, pictures, spoken 

sequences, etc.). This entails adjusting material for elements like “date and 

time formats, currencies, numbers, languages, colour-coding, cultural 

preferences and writing systems to the local standards” (Lommel & Ray 2007: 

18). A locale specifies sorting algorithms and upper and lower case characters 

for data representation. Locals are technically expressed in combination with 

the conventional country codes by the two-letters code on language 

representation (ISO 639-1) and  (ISO 3166-1) such as de-BE which refers to 

German spoken in Belgium, or en-CA meaning English in Canada. 

It is possible to define localisation as "the provision of services and 

technologies for the management of multilinguality across the global 

information flow" (Schäler (1999), as cited in Localisation Focus September 

2002: 21). Besides, it includes three elements, namely “the industry, the 

providers of tools as well as the localisation work itself” (ibid.). More 

practically, localisation is the "process of modifying a product for a specific 

locale"(Yunker 2002: 17). Localisation should be implemented in a way to 
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enable persons from a certain place or culture to be able to utilise the product 

in their native language without difficulty. Any product you can offer to an 

international customer group might be anything, but in practice the word 

"localisation" is used for software and websites. 

The localisation of software refers to the process of adaptation and translation 

of software into a different language to make it suitable in linguistic and 

cultural terms for the local market. There are disparities between localising 

software and the conventional translation of documents. During translation, the 

localisation of software is “the translation and adaption of a software product 

and its documentation” (Pym, 2010: 1). Software translation initiatives are 

generally carried out while the source products are still being developed so that 

all language versions are simultaneously shipped. Therefore, translation is 

simply one activity “in a localisation project, activities include project 

management, software engineering, testing and desktop publishing” (Sandrini 

2008, 2). 

Online localisation, on the other hand, includes translation into another 

language, which will enable more globally accepted products to utilise the 

software's user interface or data on a web page. Therefore, the primary 

objective of the localisation is to improve product understandability and use so 

that it is utilised with optimal efficiency in different areas of the world. Surveys 

and statistical analyses by Internet World Stats in 2021 have affirmed that there 

were “an estimated 5 billion Internet users globally, of which Middle East 

comprised 3.4%, or a total of 265,587,661 Internet users” 

(www.internetworldstats.com/stats.htm). 

Web localisation, in short, is the translation of a website into a specific 

language, which is “an efficient and cost-effective means to expand market 

share and increase product sales”( Sandrini,2008:2).The localisation of the web 

is in fact similar to that of the software localisation, which Pym puts properly 

(2010:1) as: 

 “The localisation of a website differs from non-hypertext 

translation with respect to the identification of translatable 

elements, the tools needed to render them, their non-linearity, the 

way in which the translation process is prepared and coordinated, 

and the extent of the changes that may be introduced". 

 As websites are amended and updated often or frequently, web localisation is 

also defined by the usage of translation memory in translating new and altered 

http://www.internetworldstats.com/stats.htm
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material. The rapid expansion of the software and web location business shows 

the growing popularity. As the elements of localisation are essential to 

understand it, the localisation characteristics, ,the topic of the next section, are 

also important to tackle its procedures and techniques.  

1- Characteristics of localisation 

The relationship between web localisation and software can be tackled via five 

different aspects:  

(i) computational;  

(ii) linguistic; 

(iii) cultural;  

(iv) economic; and  

(v) legal.  

The present paper tackles two of these aspects, namely linguistic and cultural 

aspects. Ashworth and O’Hagan (2002: 66) defined Localisation as  

“a process to facilitate globalization by addressing linguistic 

and cultural barriers specific to the Receiver who does not 

share the same linguistic and cultural background of the 

Sender". 

 Here, it is important to mention a number of linguistic localisation 

characteristics cited by Sandrini (2008:3-22): 

● "Language of the locale": SL– TL process of translating a work creates “a 

fresh life by eliminating and renewing language boundaries on a foreign 

soil” (p.3). That is, location means giving a thing a life beyond a locale. 

This requires the identification of the locals where, for instance “the French 

and Italian scripts of Western Europe, Eastern European Greek and Russian 

script and Chinese and Japanese characters of the Asian language are 

employed” (ibid.). 

●  "Language varieties": varieties within a single language, in localisation of 

a software, also needs to be identified, as in the simplified and standard 

Chinese characters, American English and British English. 
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● "Directionality of language": written languages are poly-directional, “from 

left to right or from right to right or from right to left or left to right 

horizontally” (p.5). Languages like Arabic are written from right to left, 

while English numerals, which are from left to right, a text must be placed 

from right to left. The linguistic directionality therefore generates 

typographical issues that need to be rectified before the content can be 

localised. 

●  "Linguistic adjustments": due to the restricted screen space while 

localising software, linguistic modifications may be required. Some 

localisation tools, such as Visual Localise, can enable users to eliminate 

character limitations to make linguistic changes easier. You might compare 

the screen space issue to adding subtitles to a movie that is displayed on a 

small screen. 

●  "Typographical changes": When localising from one language into 

another, typographical or logographical adjustments may be required. This 

modification may be seen by the abbreviation used for various command 

buttons. 

● "Terminological consistency": Concerning localisation applications for 

more than one product, terminological uniformity is essential. If 

terminological differences are required, localisation software may initiate a 

number of translations of the same term, of course depending on the 

context, as in the issue of localising a product for the MEANA people, 

where several terminological questions raised. 

● "Fragment translation": In addition to document transfer, such as manuals, 

a decontextualized fragment of terms translation, relying primarily on 

predefined terminology and translation memory databases, is the majority 

of works on software and web localisations. 

● "Punctuation marks": Languages are different in their punctuation systems; 

an issue should also be taken into consideration. Chinese uses characters, 

not letters or figures in its system. 

● "Diacritics":  Special characters, like Y¨, ÿ, Đ, đ, ß, and þ, in some 

languages like Russian are difficult to be printed accurately on the 

computer; this in turn initiates another important problem in localisation. 

● "Time and date formats": Sandrini (2008) talked about the various 

techniques used by languages to state time and place (i) Y-M-D in Chinese; 
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(ii) M-D-Y in American English; and (iii) D-M-Y in French, German, and 

Arabic.  

● "Phone numbers": This issue is of direct importance since web localisation 

needs to mention the country phone code on the web page.  

● "Units of measure": Basically, the imperial and metric measuring systems 

or the British and metric systems are in use. When it is utilised in Australia 

and Japan, software created in the USA with the miles, pounds, and gallons 

system to be converted to centimeters, kilograms, and liters, respectively. 

● "Number formats": This issue is a reason for many financial problems since 

language like the USA and European countries use different formats for 

numbering big numbers. 

● "Currency formats": Sandrini talked about the danger of having several 

ways for citing currencies, like (1) symbols (£, $), (2) alphabetic characters 

(SFrs), or (3) combinations (Cz$). “Renminbi or RMB may have to be 

inserted in localising foreign-language software into a simplified Chinese 

system. For example, for a sum of 112233, it is French €112 233, 

US$112,233, German €112.233, Japanese ¥112,233” (p.7). 

● "Address formats": Addresses, provinces, postal codes, and states 

are stated differently. Abbreviations used here are also 

problematic. 

As far as the cultural characteristics are concerned, it is an aspect of creating 

locally-adaptable pictures and conventional methods including the alteration of 

graphic components in order to suit local cultural standards (Schäler 2002: 21–

23). This is feasible because of the lessening in the globalisation process of the 

cultural components. Therefore, culturalisation of website or software is a 

crucial project component of localisation. In localisation, what is culturally 

improper may need to be eliminated. 

● "Intercultural communication": Sandrini (2008) believes that “translation 

is the transfer or transmission of culture; it is a type of intercultural 

interaction” (p.7). It is the broadening of the users in the localisation 

context of software for the benefit of a cross- cultural -and language -

boundary products. 



 

028 

 

 2023             العموم الإنسانية وأثرها في بناء المستقبلعدد خاص                 

● "Cultural correctness": Political and religious influences and cultural 

perceptions as terms of the impact of cultural correctness have to be 

assessed in software and web localisation. 

● "Ideological acceptability": Hatim & Mason (1997:119) states that 

translation is “the translation of ideology, involving the transfer of 

values, beliefs and ideas from one language to another by means of the 

written word”. Some ideologically- unacceptable expressions must to be 

ignored in the localisation process. 

● "Colour conventions": Sandrini (2008) and many semioticians believe 

that translation must take consideration of the cultural associations of 

colour. “As colour is culture-bound, different colours have different 

associations. Red, for example, means danger in European cultures, but 

festivity in the Chinese culture” (p.9). 

● "Cultural symbols": it should be noted that graphics with a specific 

cultural symbol, such as a sign of a landmark in a specific place, should 

be avoided in order not to cause any confusion. 

2- Methodology and Discussion 

The present paper takes the process of the Toyota website localisation 

adopted in toyota.ae, the Toyota dealer in the United Arab Emirates as a 

case study. As we have stated in the theoretical part of this paper, the 

purpose behind localisation is to present Toyota products to the Arab 

culture in conformity to the local language and environment. 

The data collected in the paper are taken from toyota.ae/en/ and 

Toyota.ae/ar/ to assess the English and Arabic versions of this website. The 

qualitative approach is adopted here to see to what extent the website 

localisers succeed in transferring the English content to the Arabic one. 

Due to the limits of the study, the author makes the scope of work restricted 

to the web pages of two well-known vehicles, namely Land Cruiser and 

Avalon. The pages review the vehicles specifications regarding reliability, 

safety, technology, exterior and interior appearance etc.    

The following table covers the examples taken from toyota.ae elucidating 

the Land Cruiser specification in both English and Arabic. 
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No. The English Content The Arabic Content 

1 

"uozrypvsoAzruozuynA"  

"Since its launch in 1951, the Land 

Cruiser has continued to be selected by 

customers as a safe and secure vehicle 

symbolizing Toyota’s quality, durability 

and reliability. Now, 70 years later Toyota 

has introduced the long-anticipated 

evolution, with ground-breaking 

enhancements to the platform and 

powertrain befitting the king of SUVs." 

"The Land Cruiser has long been known 

as one of the Middle East’s best-loved 

vehicles, and a cumulative total of 

approximately 10.4 million Land Cruisers 

have been enjoyed by customers in 170 

countries and regions all over the world." 

 "انخٛبس انذائى نًخزهف انشحلاد

، حبفظذ لاَذ 1591يُز إغلالٓب فٙ شٓش أغغطظ ػبو 

كشٔصس ػهٗ يكبَزٓب ثٍٛ أثشص انخٛبساد انًفعّهخ نذٖ 

الأيبٌ ٔيغزٕٚبد انجٕدح انؼًلاء ثفعم يٛضاد انغلايخ ٔ

ٔانًزبَخ ٔانًٕصٕلٛخ انؼبنٛخ انزٙ رؼكظ خجشح رٕٕٚرب 

ػبيبً، رمذو  07انشاعخخ فٙ انمطبع. ٔانٕٛو، ٔثؼذ يشٔس 

رٕٕٚرب انجٛم انجذٚذ انز٘ غبل اَزظبسِ يغ رحغُٛبد غٛش 

يغجٕلخ ػهٗ انٓٛكم الأعبعٙ نهغٛبسح ٔيجًٕػخ َمم 

ػشػ فئخ انغٛبساد انحشكخ فٙ انغٛبسح انزٙ رزشثغ ػهٗ 

 انشٚبظٛخ يزؼذدح الاعزؼًبلاد."

"ٔنطبنًب كبَذ لاَذ كشٔصس إحذٖ أكضش انغٛبساد شٓشحً فٙ 

يهٌٕٛ  17.1انششق الأٔعػ، إر ثهغ إجًبنٙ يجٛؼبرٓب 

 دٔنخ ٔيُطمخ فٙ أسجبء انؼبنى." 107عٛبسح فٙ 

 

2 "Bolder, Lighter, Stronger" 

"The exterior design offers an 

overwhelming presence and strength 

through a new overall design language, 

while the interior is appointed with luxury 

and" functionality that truly set this 

generation apart from any other vehicle in 

its class. 

Wide, powerful shapes run horizontally to 

create a distinctive and authoritative 

presence. While the striking silhouette is 

defined by sharply contrasting lines" 

 "رصًٛى جش٘ء ثٓٛكم أخف ٔصَبً ٔأكضش يزبَخً 

رزًٛض انغٛبسح ثزصًٛى خبسجٙ ٚهفذ الأَظبس ٔٚؼضص 

حعٕسْب انمٕ٘ يٍ خلال يُٓجٛخ رصًًٛٓب انجذٚذح 

ٔانشبيهخ، فٙ حٍٛ رجغّذ يمصٕسرٓب انذاخهٛخ أسلٗ 

يغزٕٚبد انفخبيخ ٔانكفبءح انٕظٛفٛخ انزٙ رًُٛضّ ْزا انطشاص 

 ػٍ جًٛغ انغٛبساد الأخشٖ يٍ فئزّ.

خطٕغ ػشٚعخ رٕحٙ ثبنمٕح ٔرُغبة أفمٛبً نزًُح انغٛبسح 

حعٕسْب انًًٛض ٔانفشٚذ، ٔإغلانخ يٓٛجخ رؼضصْب انخطٕغ 

 ".انحبدح ٔانًزجبُٚخ

 

3 

"shigt yqrcAT ophpgyAt  

As the flagship model of the Land Cruiser 

series, it has in every generation led the 

way in vehicle evolution while 

 رمُٛبد سائذح"

ثصفزٓب انًُٕرط انشائذ نغهغهخ لاَذ كشٔصس، اعزضًشد 

انغٛبسح ثًخزهف أجٛبنٓب أحذس انزمُٛبد نمٛبدح يغٛشح 

زطٕٚشاد فٙ انزطٕس فٙ ػبنى انغٛبساد. ٔأصًشد ْزِ ان
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incorporating the latest technologies. 

These years of developments have resulted 

in vehicle weight reduction, lowering the 

center of gravity, the adoption of a new 

powertrain, and an unmatched off-road 

capability." 

رخفٛف ٔصٌ انغٛبسح ٔخفط يشكض صمهٓب، إظبفخ إنٗ 

اػزًبد يجًٕػخ َمم حشكخ جذٚذح ٔرحمٛك لذساد لا رعُبْٗ 

 ػهٗ انطشلبد انٕػشح."

 

4 

"iiaAuzrytriuioSisS  

As with any other Toyota model, safety 

remains a top priority for the all-new 

Land Cruiser, which comes with an 

advanced safety system. This is 

complemented by Toyota Safety Sense 2.0, 

an innovative safety technology package 

that includes a Pre-Collision System 

(PCS) that introduces new features 

including Emergency Steering Assist and 

Intersection Turn Assistance to help 

prevent collisions with vehicles, cyclists 

and pedestrians. The package also 

includes Dynamic Radar Cruise Control 

(DRCC) with Full-Speed Range, Lane 

Tracing Assist (LTA), Lane Departure 

Alert (LDA), and Adaptive High Beam 

System (AHS)." 

 "رصًٛى ٚزًحٕس حٕل انغلايخ

كًب فٙ جًٛغ عٛبساد رٕٕٚرب الأخشٖ، رؼُذ انغلايخ أٔنٕٚخً 

سئٛغٛخً فٙ عٛبسح لاَذ كشٔصس انجذٚذح كهٛبً، إر رى رضٔٚذْب 

، 0.7ثُظبو علايخ يزطٕس ٚزكبيم يغ َظبو رٕٕٚرب نهغلايخ 

ْٕٔ ػجبسح ػٍ يجًٕػخ يزطٕسح يٍ رمُٛبد انغلايخ، 

(، انز٘ رى رضٔٚذِ PCSلجم الاصطذاو )رزعًٍ َظبو انزُجّٛ 

ثًٛضاد جذٚذح، يٍ ثُٛٓب خبصٛخ انًغبػذح فٙ انزٕجّٛ فٙ 

حبلاد انطٕاسئ ٔخبصٛخ انًغبػذح فٙ انزٕجّٛ ػُذ 

انزمبغؼبد، نًغبػذح انغبئك ػهٗ يُغ الاصطذاو ثبنًشكجبد 

الأخشٖ ٔساكجٙ انذساجبد ٔانًشبح. كًب ٚزعًٍ َظبو رٕٕٚرب 

ذ انغشػخ انشاداس٘ انذُٚبيٛكٙ نهغلايخ َظبو رضجٛ

(DRCC ػهٗ كبيم َطبق انغشػخ، َٔظبو رزجغّ انًغبس )

(LTA( َٔظبو انحفبظ ػهٗ انًغبس ،)LDA َٔظبو ،)

 (."AHSانعٕء انؼبنٙ انًزكٛفّ )

Following the Arabic style, the translator in (1) uses more than one strategy 

(addition and explicitation) to produce a text attracting the Arabic language 

reader. For example, s/he added the words "ميساثrبفضل" and "الراسختrالخبرة", and 

explicates the abbreviation "SUV" (Sport Utility Vehicle) to put the 

specifications mentioned in the source text in an attractive stylistic form. 

In (2), the translator uses lexical shifts in rendering the desired meaning and 

esthetic form. The punctuation has an esthetic shape in the title "Bolder, 

Lighter, Stronger", but in the Arabic version the esthetic shape is fulfilled by a 

complete explicate sentence "rًمتانتr rوأكثر rأخفrوزناً rبهيكل rجريء  ,Moreover ."تصميم

the translator feels free in shifting nouns into verbs and vice versa. 
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 or(3r ,)SAhAuypor ytrvtASrczr u Ar usiothiupsritrirtusiuAgzr uprAyThvSArvoynqpsuiour

yoapsniuypor ioSr uprAhvTySiuAr avtur u ptAr iuusiTuyogr u Ar uisgAur sAiSAsr iuuAouypolr

uTTpsSyoghzorirx phArtAgnAour"x yhAryoTpsqpsiuyogru ArhiuAturuAT ophpgyAt"rytr

pnyuuASraspnru ArtpvsTAruAyurioSrsAniyoASrvousiothiuASl  

c Arusiothiupsryor(4r)iSpqutru ArhyuAsihrusiothiuyporiqqspiT rAyTAqurxyu ru AruyuhAlr

it ArsAoSAstr"tuioSisS"ryoru ArtpvsTAruAyuryouprl"تصميم" htAx AsAhrit AriSpqutr

u ArhyuAsihrusiothiuyportyoTAru ArTpouAouruiTthAtruAT oyTihruAsntlrutraisritrvtyogr

 oghyt riccsAwyiuypotryoru AruisgAurusicyTruAyurytrTpoTAsoASor rcAhyAwAru iuru ytr

ytrvooATAttiszrtuAqrtyoTAru AravhhrusicyTrArvywihAourAyytutrioSru Aravhhr oghyt r

uAsnrytrictAoul  

c Ar aphhpxyogr uichAr sAwyAxtr u Ar uwihpor tqATyayTiuypotr yor u Ar  oghyt r ioSr

usicyTrwAstypotritrhytuASryoru ArupzpuiliArrl  

No. The English Content The Arabic Content 

1 

"uRN D RrDCMs R MD  

Exhilarating design meets cutting edge 

technology for a new chapter in premium. 

The Avalon embodies dynamic luxury at 

its finest." 

 "صمخ جذٚشح ثبلإػجبة

رجغذ أفبنٌٕ انفخبيخ ٔانذُٚبيٛكٛخ ثأثٓٗ حبلارٓب. 

فشٚذا يغ ركُٕنٕجٛب يزطٕسح  فٓٙ رمذو نك رصًًٛب

 ."جبْضح نزُمهك إنٗ ػبنى جذٚذ يٍ انشفبْٛخ

2 

"URGRD CRirsDCNr   DOruMXU "  

"Luxurious design and refinement give 

you the best driving experience from 

Avalon. With improved dynamics and a 

responsive ride like never before”, along 

with a premium "interior that’s smart 

and comfortable, you can go wherever you 

want to in style." 

 رفبصٛم فبخشح"

ًُٚحك انزصًٛى انفبخش يٍ أفبنٌٕ أفعم رجشثخ 

نهمٛبدح. حٛش رعًٍ انذُٚبيٛكٛخ ٔانزكُٕنٕجٛب انًطٕسح 

لٛبدح عهغخ فشٚذح يٍ َٕػٓب، إنٗ جبَت انزصًٛى 

انذاخهٙ فبئك انشاحخ ٔانزكبء، نزُطهك إنٗ ٔجٓزك ثكم 

 ".أَبلخ ٔصمخ

3 

"urUu  rsDCNrcR rsRcRD  

 "انًغزمجم ثٍٛ ٚذٚك

احخ، ثفعم صًًذ أفبنٌٕ نزًُحك انمٛبدح الأكضش س

انزمُٛبد انشائؼخ كشبشخ انؼشض ػهٗ انضجبط الأيبيٙ 
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With intuitive technology like Head-up 

Display, a 7-inch Multi Information 

Display, surround sound JBL 14-speaker 

sound, and a host of safety features, the 

Avalon is built to make your ride the most 

comfortable yet." 

ثٕصبد، إظبفخ 0ٔشبشخ انًؼهٕيبد انًزؼذدح ثمٛبط 

يكجش  11إنٗ َظبو انصٕد انًحٛطٙ انًكٌٕ يٍ 

صٕد ٔيجًٕػخ يٍ يٛضاد انغلايخ، نززًزغ ثمٛبدح 

 أكضش علاعخ ٔأَبلخ."

4 

"icOU iRUOrius  

With an advanced suite of active and 

passive safety features, Avalon is designed 

to help keep driver and passengers safe in 

the event of an accident. Standard 

features on the Avalon include Pre-

Collision System with Pedestrian 

Detection, Lane Departure Alert with 

Steering Assist, Automatic High Beams, 

and Dynamic Radar Cruise Control." 

 "الأيبٌ ثكم أَبلخ

رمذو نك أفبنٌٕ يجًٕػخ يزطٕسح يٍ يٛضاد انغلايخ 

انفؼبنخ ٔانٕلبئٛخ نزحبفع ػهٗ علايخ انغبئك ٔانشكبة 

يؼب فٙ حبنخ ٔلٕع حبدس. رزعًٍ ْزِ انًٛضاد 

َظبو يب لجم الاصطذاو يغ انكشف انمٛبعٛخ لأفبنٌٕ 

ػٍ انًشبح، ٔإَزاس يغبدسح انًغبس يغ َظبو انزٕجّٛ 

انًغبػذ َٔظبو انعٕء انؼبنٙ الأٔرٕيبرٛكٙ ثبلإظبفخ 

 نًضجذ انغشػخ انشاداس٘ انذُٚبيٛكٙ"

In (1),the translator adopts a functional approach in rendering the source text 

into the target text.S/he uses the source text as just a "source of information" 

and reproduces it in such a way that attract the target reader by means of a 

beautiful style. 

In (2), the translator uses explicitation, deletion, and addition procedures in the 

translation process. In the title, s/he condense the source expression "from 

every angle" into just the Arabic word "تفاصيل". Though the importance and 

potential effect of the word "refinement", it is not translated in the target text. 

Applying the addition procedure, the translator adds the Arabic word "ثقت" 

though it is not existed in the source text. 

The translator in (3) applies simplification and addition procedures. In the title, 

s/he renders the idiomatic expression "a wave from the future" into unidiomatic 

expression "يذيكrبينrالمستقبل". In addition, s/he transfers the source text "to make 

your ride the most comfortable yet" into Arabic twice; in the beginning " rلتمنحك

 .لتتمتعrبقيادةrأكثرrسلاستrوأناقت"  " and at the end,"القيادةrالأكثرrراحت

 The literal translation is adopted by the translator in (4). In rendering technical 

terms and in scientific translation in general, the literal translation is the most 

preferable one. 
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Conclusions 

The business component is of vital importance for the location. It is commonly 

recognized that the key objective of localisation is the marketing of software 

and websites via globalisation. Consequently, localisation is often seen as an 

important method of generating new translation marketplaces. This will 

continue to be a topic to be explored by those specialised in translation. 

Linguistically, localisation requires the usage of controlled language, which is 

described as a particular type of natural languages, with characteristics like 

specific domains of use, controlled lexicon, stylistic rule for avoiding 

complexities and ambiguities, and simplified grammar. These characteristics 

make these processes of localisation “easier to be understood by users and non-

native speakers and processed by machine translation systems" (Chan 2004: 

44). Theoretically, in a broader sense, localisation is realized as translation. An 

act of localisation is in fact an act of translation. Translatability of cultural 

terms is, therefore, of considerable concern to translation theorists. Translation 

in its perfect sense is impossible since SL and TL are not characterized by 

similar  phonology, morphology, lexicon, structures, the literary history, 

culture and prosody. 

As for the process of localising the toyota.ae website, the translator in general 

successfully render the English content into an impressive and attractive Arabic 

content. 
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