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Abstract: The study aims to know the extent to
which types of marketing vigilance are practiced in
the major company investigated in the city of
Baghdad, and the extent to which major stores
monitor the practice of types of marketing
vigilance in order to activate the best levels of
outstanding marketing performance. We express
this problem with an intellectual question in the
text: How effective are the types of marketing
vigilance in Supermarkets for research, and adopts
a hypothetical selection scheme through which the
objectives and hypotheses of the research begin
until the descriptive description of the analysis
begins. He completed the questionnaire as a main
tool in collecting information and data from the
hospital for research The data were analyzed using
the program(SPSS Ver22, AMOS Ver.20), and
conducted a selection of the supermarkets in the
city of Baghdad as a field for research, and
surveyed their opinions (320) in general. The
executive committee in those major research
companies, and the research came out with a
number of important results for it: The markets
studied possess types of marketing vigilance, but to
varying degrees. The focus was on obtaining
information about applications and customer
requirements, measuring their level of satisfaction,
and investigating all aspects that affect customer
behavior. Calmly monitor competitors' reactions
and analyze news information about them, their
activities, weaknesses and strengths.
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