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Abstract: The research aims to test the role of
content marketing in enhancing the emotional
brand image among a selected sample of customers
of the first-class Iragi hotels studied. In our
research, we express the problem with the main
question, which is: What is the role of content
marketing in enhancing the emotional brand image
in the investigated hotels? A hypothetical scheme

Keywords: was adopted. For the study, the objectives and
Content marketing, emotional brand image, | hypotheses of the research were determined. The
researched first-class Iragi hotels. researchers used the descriptive analytical method,

as well as the questionnaire as a main tool in
collecting information and data from the field
ARTICLE INFO investigated. The Iraqi first-class hotels in the city
of Baghdad and Sulaymaniyah were chosen as a
Article history: field for research_, and the opinions of (294)

. customers of the first-class hotels were surveyed.
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. . valid questionnaires were retrieved for statistical
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analysis. The research came out with a number of
results, the most important of which is that the
Tl g ki appropriate marketing of the content prepared and

http://creativecommons.org/licenses/by/4.0/ broadcast by hotels succeeded in informing

® customers of everything new about the services
provided by those hotels. Because it provides

appropriate and continuously updated information
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without distinguishing between them, especially
the value element of content marketing, to add
greater value to the hotel’s personality and identity
and distinguish it from competitors, in order to
provide customers with more customer value that
achieves their retention and ensures the continuity
of their dealings with the hotel.
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¥ ((Zampone et al., 2021: 19) «lalaiall ¢1aY Gl Liliia 223 el e Db ¢(3) sl
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Jail (2) ) Jsaall ey sdiganall (GaUAY B (g ginall (Gygud day) addly ciuay, ]
il ¥y ) L) olaie) DA (e dilaill ol sa) &5 25 (s sinall Gy sall dia sl
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Wt Lo iy (5 gl By o e (0.189) AUl (R?) waaill Jalae ded Ju LS
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