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Abstract

Given the widespread use of social media platforms
around the world, the aim of this research was to explore the
extent to which university students in lrag are exposed to
YouTube ads, as well as their attitudes towards these ads,
their intentions to watch them, and the subsequent effects of
this exposure. In addition, the study aimed to analyze the
reciprocal relationships between these variables.

The theoretical framework for this study was the theory
of rational behavior and the cognitive-emotional behavioral
model. To collect data, a questionnaire was distributed to a
representative sample of 390 students from the College of
Media - Baghdad University who regularly watch videos on
YouTube. The data collection period extended from
February to May 2023. According to the results, a vast
majority of participants, specifically 98.7%, reported being
exposed to YouTube ads. Their overall perception of these
ads and their willingness to engage with them was somewhat
positive. Additionally, the data revealed a noteworthy
relationship between their attitudes towards YouTube ads
and their intentions to actively watch them. Moreover, the
study indicated that their behavioral intentions to watch these
ads influenced their level of exposure to them.

Keywords: YouTube Ads, Rational Behavior Theory,
Cognitive-Emotional ~ Behavioral  Model,  Attitudes,
Behavioral Intentions, University Students
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