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Abstract

The research aims to build clear perceptions about the level of impact of marketing deception
in protecting consumer rights. The research was tested in five large retail markets in Baghdad and
was applied to a sample consisting of (275) individuals representing a sample of the research
community. The questionnaire was adopted as a tool for collecting data and information for the
research, in addition to statistical tools and methods for extracting results. Including the statistical
program (Excel.v.2013, Spss-v.25). To analyze the data and use the Pearson coefficient to test the
research hypotheses, the research reached a set of conclusions, the most important of which was
that a significant number of people do not have knowledge of their rights and how to protect them,
and thus they may be exposed to marketing deceptive practices. The research recommended the
need to strive to enhance consumer knowledge through the media, programs, seminars, and
bulletins to contribute to raising awareness to reduce these negative practices.
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