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 Abstract:- 
The study aims to identify both 

the category of used substance and 
the semantic map and the semantic 
techniques in BBC Arabic and MBC 
Iraq. and to achieve research 
objectives, the study relied on a 
qualitative approach through content 
analysis, By applying to a sample of 
5 programmes distributed on MBC 
Iraq with two programmes and 3 
programmes on the BBC Arabic 
Channel, the study found that the 
category of material used in the 
directed channels was the talking 
proportion (39.47%), ranked second 
by 35.52%, followed by third by 
portage by (25%), and the results 
showed that the semantic map used in 
the oriented channels was the use of 
borrowed images in proportion 
(19.38%), second place was the use 
of supportive senses (18.77%), 
followed by third place the use of 
deficiencies by (18.29%), the study 
also found that the most prominent 
semantic techniques used in the 
oriented channels were the method of 
perception in proportion (67.21%), 
second place was the use of words or 
compositions of religious inheritance 
in proportion (17.47%), followed by 
in third place the central 
word/keyword in percentage 
(15.5%), the study suggested that 
researchers should verify the impact 
of visual and textual elements by 
studying how it constitutes a 
combination of visual and textual 
elements in youth-oriented media 
channels. 

Keywords: semantic map, Targeted 
Channels, Iraqi youth. 
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  معامل الاتفاق بین التحلیلین (الثبات)  المحللِّ
  علامي في البرامج التلفزیونیةالمحتوى الإ

  ٠.٩١  مع تحلیلھا الثاني الأولتحلیل الباحث 
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    MBC العراق  BBC عربیة  
  %  التكرار  %  التكرار  فئات التحلیل:  
  %٣٦.٥٣  ١٩  %٣٤.٠٤  ١٦ التقریر  .١
  %٣٨.٤٦  ٢٠  %٤٢.٥٥  ٢٠  الحدیث  .٢
  %٢٥  ١٣  %٢٣.٤٠  ١١ الروبورتاج  .٣

  %١٠٠  ٥٢  %١٠٠  ٤٧  المجموع الكلي  
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   MBC العراق  BBC عربیة  
  %  التكرار  %  التكرار  فئات التحلیل:  
  %١٧.٨٤  ٢٣٤  %١٨.٤١  ١١٦ یوفر التشبیھ في اللغة  .١
  %١٦.٦٢  ٢١٨  %١٩.٢٠  ١٢١  استعمال الأعجاز  .٢
  %٢٠.٥١  ٢٦٩  %٢٠.٣١  ١٢٨ استعمال الصور المستعارة  .٣
  %١٦.٠٩  ٢١١  %٢١.٧٤  ١٣٧  ال المدلولات المساندةاستعم  .٤
  %٩.٢٢  ١٢١  %٢.٢٢  ١٤  استعمال الاختصارات  .٥
  %١٩.٦٧  ٢٥٨  %١٨.٠٩  ١١٤  لغة بسیطة في التقدیم  .٦

  %١٠٠  ١٣١١  %١٠٠  ٦٣٠  المجموع الكلي  
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