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Customer knowledge and its impact on achieving marketing creativity
'(An exploratory study of the opinions of administrative leaders in a sample of

private universities and colleges in Baghdad)
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Abstract:
search seeks to verify the role played by customer knowledge in achieving marketing creativity with its
dimensions (marketing flexibility, originality, fluency) and the research tried to answer the questions
that express the research problem. Private colleges use traditional methods of collecting information
about the customer, which determined their creativity and their ability to reach the desires and needs of
consumers (students), and the research relied on the questionnaire as a measure of its variables, and the
relationship between them was tested by choosing an intentional sample that included (186) and valid
for analysis (171). ) of the administrative leaders of the universities and colleges investigated (Dean,

Associate Dean, department heads, department rapporteurs) and some statistical methods were used for
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the two ready-made programs (AOMS.V.25, SPSS v). The current research aims to demonstrate the
importance of customer knowledge in promoting marketing creativity and assessing the reality of The
variables in the universities and private colleges investigated, and the results of the research showed the
precedence of the variables depending on the relative importance, where they were respectively
(marketing creativity, Knowing the customer), the results showed a statisticaﬂy significant effect
(customer knowiedge in marketing creativity), and the most prominent recommendations were the need
to pay attention to the departments of the universities and colleges investigated and to benefit from
customer knowledge through data and information collection and from the interpretation of this
information and anaiysis of the various indicators extracted about the marketing data in a way that
allows them to take appropriate strategic decisions to reach the goals.

Keywords: customer knowledge, marketing creativity.
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1.Sanchez-Henriquez, F., & Pavez, I. (2021). The effect of open innovation on eco-innovation
performance: the role of market knowledge sources. Sustainability, 13(7), 3890.
2.Inthasang, C., & Ussahawanitchakit, P. (2016). Marketing creativity orientation and marketing
profitability: an empirical study of software businesses in Thailand. The Business &
Management Review, 7(5), 312.
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