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Research Summary :

The interactiveness of electronic advertising today is an
effective way to address the recipient and increase the
spread and increase the volume of goods and marketing for
them, one of the most important things that help in attracting
attention according to the advertising experience, methods
of understanding and marketing it, and the amount of
renewal that occurs in electronic advertising, with social
developments and consumer economic movement, which is
the most important factor in the development of And the
emergence of electronic advertising with the emergence of
the phenomenon of social networking sites and search
engines that gained electronic advertising a great power of
communication because of its ability to open windows on
the world, and based on the foregoing, the researcher found
that the research problem is summarized in the following
question: What are the motives for producing interactive
discourse in electronic advertising? And what are the

practical methods of electronic advertising available.
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