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Abstract 

The rules of the Iraqi commercial law were issued without 
including rules regulating the protection of the consumer as he 
is the weak party facing the supplier who enjoys economic 
power and the modern electronic technologies used in 
e_commerce are the most important motivation for the 
protection. The rules of the commercial law did not include 
sufficient rules to protect the consumer as the Iraqi legislator 
did not establish protection treatment consumer in e_commerce 
contracts, The number of e_commerce contracts has increased, 
along with the increase in fraud, deception and fraud against 
consumers, which requires the legislator to establish laws and 
regulations to which such cases are subject, as the consumer is 
no longer adequately protected. Therefore, researchers must 
find appropriate solutions for the latter in the contractual 
process and support the legislator to reach a result that makes 
him fully protected in such a contractual relationship. 
Therefore, the researcher will strive to find the appropriate 
solution to protect the consumer by researching Iraqi 
commercial law and trying to benefit from the experiences of 
other countries and previous research in this regard, taking into 
account the other parties to the contractual relationship without 
prejudice to their right in this type of contract by knowing the 
methods of fraud and deception that may expose him to harm. 
The spread of goods and the multiplicity of their forms and 
types and the entry of technology into such transactions have 
led to an increase in manipulation and its spread by producers 
and thus merchants, reaching the consumer who does not have 
sufficient awareness of these operations that are tainted by 
fraud and other methods of deception.

Keywords: Consumer, Supplier, Electronic Consumer, 
Commercial Law 
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  تساؤلات الدراسة

o 

o 

o 

o 

  أهداف الدراسة

o 

o 

o 

o 

  خطة البحث
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  ماهية حماية المستهلك: المبحث الأول

Auloy& Steinmetz
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  التعريف المستهلك: أولا ً
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  المحترف.تعريف: ثانيًا
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  دوافع حماية المستهلك: المطلب الثاني

   المستهلك.ية،ية في الإلتزامات عن حماطية التقليد،ر النظر،قصو: أولاً
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  التطور التقني الحديث: ثانيًا
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 موقف القانون التجاري العراقي من حماية المستهلك: المبحث الثاني
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  موقف القانون التجاري وبعض القوانين المكملة له: المطلب الأول
)٢٠(
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  1984 لسنة 30 العراقي رقم قانون التجارة: ثانيًا

  .المعدل ١٩٥٧ لِسَنَة٢.١ (ـون العَلامات والبيانات التِجاريَةقـــان: ثالثًا
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يهَ المُستَهلِك في عُقُـوُد .نُوُن لِـحمـا.عدم وجود قَـاَ: المطلب الثاني
  ونية.التجارة الإلكتر
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  الخاتمة
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  النتائج
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  التوصيات

  المصادر
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