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Abstract: The current research proceeds on the basic
idea of measuring the correlation and impact of the
dimensions of green marketing with the dissemination
of the green quality function and this comes in
identifying the main research problem in ((Is there a
correlation and impact between the dimensions of green
marketing and the dissemination of the green quality
function in the researched organization) as well as the
sub-research problems in:

1. Does the surveyed organization have a clear
perception of the concept of green marketing and its
dimensions?
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customers of the concept of green marketing in their
organization, and the current research adopted the
questionnaire as a tool for collecting data on the subject
of the research as it was distributed to (60) individuals
and randomly, and factor analysis was used * as a
statistical tool to process data, and the research reached
a number of conclusions, most notably that sustainable
marketing can raise the living standards of members of
society, and based on these conclusions the research
provides the most important conclusion in putting
forward topics that encourage the industrial sector In
general and the management of the company in
particular to rise again and adopt modern topics, as the
current research is a ground that poses its subject for the
advancement of the green industry, the most important
recommendations were in the application of the
dimensions of green marketing in the Iragi environment,
which contributes to the development processes and

maintaining a green marketing environment.
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