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Abstract:

The research aimed to measure the role of
marketing orientation in its dimensions.
Orientation toward service. Orientation toward
the customer. Orientation toward the
competitor. Orientation toward society in
achieving organizational reputation in its
dimensions (quality of service, creativity, and
social responsibility), through surveying the
opinions of a sample of workers at Al Nour
University. The research problem centered on
several The most prominent questions were: Is
it possible to adopt the marketing orientation
as an approach to achieving organizational
reputation at Al-Nour University? A set of
hypotheses were formed that sought to find a
solution to the problem from its
comprehensive aspects. The  study’s
hypotheses were tested with statistical
operations on the primary data obtained from
the questionnaire form, which was considered
a main means of collecting. Data related to the
field aspect. The research was applied in the
field of Al-Nour University in Nineveh
Governorate, and the research community was
represented by the administrative leaders and
teaching staff working there as internal
customers In the organization, researchers
distributed (300) questionnaires to them, of
which (288) questionnaires were returned, but
(15) of them were not suitable for analysis due
to the lack of answers in some of the
paragraphs contained therein, so the final size
of the sample was (273) paragraph An
ndividual who was selected by random
sampling.

“The research is extracted from a master's thesis of the first researcher.
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