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strategies in light of hidden marketing. The problem has been
formulated by answering the following question: Is there a role for
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was chosen. The questionnaire was adopted as a tool for collecting
data, and the statistical analysis program SPSS v26 and the Smart
PLS4 program were used to analyze the data and reach results.

Corrss%rfbedn(l;gh ; Research The research’s most important conclusion is the existence of
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brand building. And The most important recommendation is the
necessity of enhancing reliance on hidden marketing mechanisms to
build a distinct brand.
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