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Abstract

Business environment encounter rapid changes due to technology developments,
especially information and telecommunication technology, these developments impose
business organizations to keep updating themselves continuously, and adapt their
system and performance with these technologies, in order to grow and continue.

One of these developments is the new selling and marketing approaches, which
force business organizations to recognize and understand these new approaches rapidly,
as well as change and amend what should be changed in its organizational structure, and
its performance strategies, in order to be one of the organizations entrepreneurship and
build competitive advantage, otherwise it will lose everything and get out of the market
sooner or later.

These technologies developments reveal new selling and marketing styles,
moreover new concepts and applications are also appeared such as E-business, E-
commerce, E-market, E-marketing, E-selling, E-shopping, and many others.

Even though, the most important developments when dealing with E-business is the
internet and its applications, which gives many advantages to the organizations that
dealing with the internet, for this, it is considered as the revolution that flip the business
performance styles and approaches, especially in the electronic selling and marketing
methods.

Therefore, this research studies the electronic selling and marketing methods and
approaches, and what these could give benefits for the institutions that use the internet
in decreasing the costs, increasing the sales and profits, and increasing the organizations
productivity and their labor productivity.

According to the study objectives, some recommendations were suggested for
business organizations for enhancing the marketing and selling activities and
performance, and to not lose the marketing opportunities, and then upgrade the
employee productivities in increasing the sales force.

Keywords: E-business, E-commerce, E-marketing, E-selling, E-market,
Entrepreneurship , Internet.
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