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ABSTRACT

Electronic advertising is a new style in the
field of advertising that has alleviated many of
the obstacles that existed for shopping. It has
shortened distances, time and effort and has
now become one of the effective methods for
many producers of goods or merchandise
through shopping via the Internet, especially
after the Internet has become available to
everyone and has proven its effectiveness in
obtaining goods with ease through social
media or browsing through Internet sites. The
subject of electronic advertising is a modern
subject that needs more research and studies
that work to develop and evaluate it to
perform its basic and effective role in
attracting the consumer to what is offered of
goods or services, and for its great importance
in urging the consumer to purchase what is
advertised via the Internet, the subject of our
research.
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