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ABSTRACT

This research aims to study the persuasive
techniques used in celebrity advertisements
and to analyze the extent to which these
techniques influence the purchasing decisions
of female students at the Faculty of Applied
Arts. The research adopts the descriptive-
analytical approach, using a questionnaire as
the data collection tool from a sample of
students, with the goal of understanding
consumer behavior and the level of awareness
of advertising influence techniques.

The study addresses several key areas,
most notably: the nature of celebrity
advertising, the main persuasive strategies
such as credibility, attractiveness, emotional
appeal, and repetition, and the extent to
which students respond to these methods. It
also explores the types of celebrities with the
greatest influence and the digital platforms
where these ads are most prevalent.
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