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Abstract 
      

 The researchers  differ in the way of contemporary tourism, 
because of the different way  in which each researcher considers 
tourism,  tourism is a key element in the economies of many countries, 
especially those countries that possess the elements  of success, 
whether natural or artificial  , and Iraq is one of those countries that 
have These elements were not invested ideal  because of the lack of 
proper planning for this vital filed . 
      This research included  three chapters . The research reached a 
number of conclusions and recommendations ... The absence of trained 
teams for the management of tourist establishments, Management, 
technicians and service workers, work in the field of tourism requires 
experience skill, dealing with tourists in an acceptable satisfactory 
manner and the creation of the tourist environment are important 
elements in the development of tourism activity and the deficiency of 
promotional and information and tourism awareness of what exists in 
Iraq from The main requirements of tourism media in the performance 
of the tasks assigned to it are not available, especially the availability 
of capital and its use to serve the tourist and human development 
plans, which is one of the most important requirements for the 
implementation of tourism information plans.
  In other words, tourism development is a voluntary growth.  
There are many indications of this growth in the international tourism 
sector, perhaps the most important of which is the increase in the 
number of tourists, the number of tourist nights, tourism expenditure, 
tourism incomes and other indicators. 
 


