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Narrative and user self – image in product design 
Abstract: 

This research, dealt with the implied relationship between user 
interactions with industrial producte, in accordance with the narratives 
posed plot that simulates  across product internal featurs to the user at the 
level of self – image. As the user self – image find its physical dimension 
in the real world through the adoption of user to the total feature ans values 
that its contaions the product to be  stimulation dimension of how it sees 
itself and how he would like people to see him. The research discussed the 
relationship of self and self – image based on the fundamental concept of 
narrative in that kind of communication is  essential between the user and 
the product.  


