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Abstract. This study aims to explore the
impact of artificial intelligence applications on
the future of digital marketing through a survey
conducted on a sample of Zain
Telecommunications Company customers in
Irag. The descriptive-analytical approach was
used as it is most suitable for studying the
impact of Al applications on the future of
digital marketing. The study population
consisted of Zain customers in Irag, while the
study sample comprised 380 individuals
selected randomly. Data was collected using an
electronic questionnaire distributed to the
study sample.

A range of statistical methods was employed,
including the arithmetic mean, correlation
coefficient, and simple regression analysis, in
addition to using the five-point Likert scale for
individual responses in the sample.

The results showed that Al applications
significantly contribute to improving customer
satisfaction and increasing their loyalty,
indicating the importance of enhancing the use
of these technologies in future marketing
strategies. The study recommends that Zain
should increase its investment in developing
and applying innovative Al technologies in
digital marketing strategies.
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