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Abstract —

This research aims to show the extent of the impact of the overall marketing mix green
"product variables, pricing, promotion and distribution,"” the green consumer purchasing
behavior across his decision to buy the product of green solar heaters . The importance
lies in pointing attitudes toward use of clean energy instead of traditional energy to
preserve the environment and reduce spending in this area. And summarized the
research problem in determining the orientations of individuals in Jordanian society,
particularly in the capital, Amman, about the use of solar water heaters as a behavior to
minimize the negative effects of conventional energy use, and whether there is a trace of
the marketing mix used by marketing companies on that behavior. The research sample
size has been reached (200) of individual users of solar water heaters. The research has
come to the presence of a statistically significant effect of the overall marketing mix
variable on the Jordanian consumer behavior at the significance level (o < 0.05). Find
the need to go have recommended towards spreading environmental awareness among
the different layers of society by focusing on the concept of environmental
responsibility to stimulate the adoption of green behavior, which in turn is reflected in
the purchase and acquisition of green products that reduce energy consumption and
reduce pollution.

Key words: - green marketing, green consumer behavior, renewable energy, solar
heater.
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