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Abstract:

This paper aims to put light on several effects of publicity through social media
specially Social Network Sites in achieving sustainable development .In an other side
we seek from this paper look closely on several psychological techniques which can
used in subjecting the public through virtual space , in addition to that we aim to focus

on different types of cybercrimes which we can faced through virtual content in social
media and their effects on commercial exchange on descriptive and analytical sides .

Key words: Social Media, web 2.0, E-marketing, sustainable Development,
Cybercrimes.
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