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Abstract: This research aims to analyze and
diagnose the role of influencer marketing in
achieving competitive performance, as marketing
capabilities based on the influencer marketing
system have become one of the basic requirements
for the success of organizations in achieving
competitive superiority, which requires giving the
necessary Importance to this concept by
understanding the meaning of influencer
marketing, and generalizing and spreading its
practices in organizations. In order to achieve this
goal, we relied on the literature and research that
dealt with the concepts of influencer marketing.
The research presented a presentation of the
literature that dealt with the subject and its role in
achieving competitive performance. As for the
practical aspect, it was represented by testing the
role of influencer marketing based on the data and
information collected through the questionnaire
that was developed to measure the indicators of
influencer marketing and competitive performance
in the researched stores. The research sample
included 62 shop owners in Najaf Governorate who
deal with famous products that are characterized by
their advertisements and promotion to influential
people in society. The research reached several
conclusions, the most prominent of which is the
existence of an influential role for influencer
marketing in  improving the competitive
performance of the researched stores, especially for
products with wide fame.
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