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Abstract: Study objective: This study aims to explore
the impact of digital customer passion on enhancing
brand loyalty, through an applied study on customers
of Noor Al-Kafeel Company affiliated with the Al-
Abbas's (p) Holy Shrine. The study seeks to analyze
the relationship between digital customer interaction
and their passion for the brand, and its impact on their
decisions related to repeat purchases and emotional
attachment to the brand.

Study importance: The importance of the study is
highlighted by highlighting the role of digital
customer passion in improving brand performance,
especially in light of the increasing competition in the
digital market. The study provides valuable insights
to decision makers at Noor Al-Kafeel Company on
how to enhance brand loyalty through innovative
digital strategies.

Methodology: The study adopted the descriptive
analytical approach to explain the relationship
between variables. A questionnaire was used as a tool
for collecting data, which was distributed to
employees in the direct sales branches affiliated with
the Al-Kafeel Center.

Study community and sample: The study included
employees specialized in marketing at Noor Al-
Kafeel Company, where 102 questionnaires were
distributed to direct sales branches in the
governorates of Karbala, Najaf, and Babylon. 89
questionnaires were retrieved, of which 82 were valid
for statistical analysis.

The most important result: The study concluded that
digital customer passion is a significant factor in
enhancing brand loyalty, as customers who have a
high passion for the brand showed a greater
willingness to repeat purchases and positive
interaction with the company's products and services.
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Source: Hair, J., Hult, T., Ringle, C. & Sarstedt, M. (2017). A primer on
partial leAOt squares structural equation modeling (PLS-SEM. Los Angeles:
Sage.
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