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Abstract

This searching paper identify the importance of social marketing to rationalize of
the health behavior of some individuals through an analytical study of a sample of
Algerian health sector workers views in the awareness of the preventive marketing
programs carried out by their health institution.

This study has identified through an independent variable (social marketing) and
its four dimensions (social product, social pricing, social promotion and social
distribution), and a dependent variable (health behavior) of the community members.

To achieve the objectives of the study a questionnaire was developed in a purpose
to collect data of a sample of 43 subjects. It last the most prominent result reached by
the study show:

-That there is a role given by the following dimensions (social product, social
promotion and social distribution) in the rationalization of the health behavior of
individuals;

-But there is no role of (Social pricing) to rationalize health behavior of individuals.

Finally this study recommends aim to raise more interest in social marketing
programs because of its important role for making the members of our community
acquire health behaviors.

Key words: social product, social pricing, social promotion, social distribution and
health behavior.
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