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Abstract  

The research aims to study the impact of production capabilities and innovation 

capabilities on The economic dimension of sustainable marketing in the industrial sector, 

specifically in the energy-saving lighting (LED) factory in the General Company for 

Electrical and Electronic Industries, It is considered one of the important factories in the 

industrial sector because of its great importance in assembling and manufacturing LED 

lighting lamps of all kinds, external and internal, and marketing them to the public and private 
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sectors. The research community represents all employees of the plant in question. A random 

sample of workers in the factory was selected for the research community, and it amounted to 

(138) workers. The questionnaire was the main tool in collecting data and information. The 

program (SPSS V.24) was used to show the results with the help of several statistical methods, 

the most important of which are (weighted arithmetic mean, standard deviation, coefficient of 

variation, Spearman correlation coefficient, and simple linear regression coefficient). The 

research reached a set of conclusions, the most important of which is the existence of a 

significant correlation between production capabilities, innovation capabilities and the 

economic dimension of sustainable marketing. It has also been proven that there is a 

significant impact between production capabilities and innovation capabilities and The 

economic dimension of sustainable marketing  . The most prominent recommendations in order 

to achieve the social dimension of sustainable marketing in the factory under consideration, It 

should pay more attention to production capabilities and innovation capabilities, by working 

on developing and constantly improving skills, expertise and technology used, and  Providing 

products that keep pace with technological development.  

Keywords: production capabilities, innovation capabilities, The economic dimension of 

sustainable marketing 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

LED

LED



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

 

 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

SPSS V.24Excel 2010

 Reliability

 Mean

 Standard deviation

 Variation coefficient

 Spearman’s Correlation Coefficient

 Simple Regression Coefficient



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

Andreoni

2018: 69)Kriman

Ernst & Mytelka, 

2003: 17

(Dubrin, 2019: 379

Hanaysha et al 

 

 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

 

Dess et al., 2019: 

362

 

Mohamed et al., 2021: 

663

 

(Soltani & Hosseini, 2012: 3556)

Kumar et al., 2012: 486

Jha, 2012: 130 

Perera&Hewege,2016:134

Kotler et al., 2020: 611  



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

2016:117Jaroenwisan

(Noo-uraiOhlsson & Riihimäk, 2015: 9



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

√  
α



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

 
 

 
 %  

.

 

.  1 072 .  



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

.

 

3.76 0.971 25.8  

.

 

3.86 0.876 22.  

.

 

3.79 0.924 24.4  

.3.77 0.857 22.7  

X2 3.  0.940 .9  

SPSS-24

9%

2.27



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

6

  

 

 

% 

.  1.022 .  

3.85 0.870 22.6  

 

3.80 0.827 21.  

3.78 0.828 21.9  

3.80 0.895 23.  

Y 3.  0.888 2 .   

SPSS-24)



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

2.

LED

 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

LED

α

 

 β



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

β

β

 

 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

 

 

 

 

 

 

 



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

 

 

 

 

1-Andreoni, A., (2013), "Manufacturing Development Structural Change and 

production capabilities dynamics,” PhD thesis in Philosophy, University of 

Cambridge, England. 

-2  Dess, Gregory G., Namara, Gerry, Eisner, Alan B.& Lee,Seung-Hyun, "strategic 

management", 9th ed., Published by McGraw-Hill Education, N.Y. 2019. 

3- Dubrin, Andrew J., "Fundamentals of Organizational Behavior", 6
th

   ed., 

Published by Academic Media Solutions, U S A. 2019. 

4-Ernst, D., Ganiatsos, T., & Mytelka, L.,(Eds.), )2003( "Technological capabilities 

and export success in Asia",3
rd

  ed., published by Routledge, N.Y. 

-5  Hanaysha, J. R., Al-Shaikh, M. E., Joghee, S., & Alzoubi, H. M. (2022). Impact 

of innovation capabilities on business sustainability in small and medium 

enterprises. FIIB Business Review, Vol.11, No. 1, pp. 67-78.  

6-Harris, L. C., Kotler .P, Armstrong G.,& He. H.,(2020),"PRINCIPLES OF 

MARKETING", 8th ed., European, published by Pearson education Ltd, British 

7-Jha, M.,(2012),"Holistic rural marketing", International Journal of Rural 

Management, Vol. 8, No.1 (1-2), pp. 121-132.  

-8 Kriman,(2018), "Quality standards technological capabilities and competitiveness 

of Indian firms", D..P. thesis in Economics and Business Management Social 

Sciences, Punjabi University, Indian 

-9 Kumar, V., Rahman, Z., Kazmi, A. A., & Goyal, P., (2012), "Evolution of 

sustainability as marketing strategy: Beginning of new era" , Journal of Procedia-

Social and Behavioral Sciences, Vol. 37, No.1, pp. 482-489.  



 242  - 223ص:  (،0202) 1 العدد، 5 المجلد  •مجلة دجلة  

ISSN: 2222-6583 

11- Lema, R., Andersen, M. H., Hanlin, R., & Nzila, C., “Building Innovation 

Capabilities for Sustainable Industrialisation: Renewable Electrification in 

Developing Economies. 1
st
 ed., published by Routledge, London. 2022. 

-11 Noo-urai, Nitchakarn & Jaroenwisan, Kaedsiri,(2016)," Sustainability 

Marketing: A Changing of Marketing Concept Lead to Sustainable Business", 

International Journal of Business and Social Science, Vol. 7, No. 4, pp. 114-119. 

-12 Ohlsson, C., & Riihimäki, J., (2015),"Sustainable Communication or 

Communicating Sustainability?: A qualitative research studying sustainable 

marketing practices at IBM, Max Burgers & H&M"   , master thesis for Business 

Administration, Stockholm Business School, University of Stockholm, Sweden 

-13 Perera, C. R., & Hewege, C. R., (2016), "Integrating sustainability education into 

international marketing curricula", International Journal of Sustainability in 

Higher Education, Vol. 17, No.1,  pp. 123-148. 

-14  Quoquab F., Mohamed Sadom N.Z., Mohammad J., "Sustainable Marketing", In 

Crowther D., Seifi S., (eds), The Palgrave Handbook of Corporate Social 

Responsibility, 1
st
  ed., published by Springer Nature Switzerland AG, (2021), 

pp.1269-1292. 

-15 Sekaran, Uma & Bougie, Roger., "Research Methods for Business: A Skill-

Building Approach", Published by John Wiley & Sons Ltd, U.K.,2016. 

-16  Soltani, S., & Hosseini, S. J. F., (2012), "Key factors influencing organizational 

innovation in small rural food industries: Case study of Iran , African Journal of 

Business Management, Vol. 6, No. 9, pp. 3553-3561. 

17- Wang, X. & Luo, Y., (2020), "Has technological innovation capability addressed 

environmental pollution from the dual perspective of FDI quantity and quality? 

Evidence from China", Journal of Cleaner Production, Vol. 258, pp1-13. 

 

 


