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Abstract:

The current study aims to highlight the role of
innovative marketing in achieving customer trust.
The study was conducted on a sample of Zain
Telecom customers in the Nineveh Governorate. The
research problem was represented by the fact that the
level of customer trust in some of the company's
products was below the desired level. Additionally,
the innovation in pricing was not well received by
some customers, alongside issues related to
distribution.The current study has both theoretical
and practical significance. Zain Telecom in the
Nineveh Governorate was chosen as the field of
study. The sample consisted of 261 customers who
were approached through questionnaire forms, of
which 11 were excluded as invalid for analysis,
leaving 250 valid questionnaires from Zain Telecom
customers in Nineveh. Data was analyzed using a set
of statistical tools including; percentage, arithmetic
mean, standard deviation, coefficient of variation,
relative importance, and structural equation
modeling through the use of SPSS V.26 and Amos
V.23 software.

The study reached several findings, the most
prominent being the existence of a significant
correlation and impact between each dimension of
innovative marketing and customer trust, both at the
overall and partial levels. The study also proposed a
set of recommendations and mechanisms for
implementation, the most important of which was
the necessity of adopting the dimensions of both
innovative marketing and customer trust, as they
play a crucial role in ensuring the company's
survival, sustainability, market share acquisition, and
expansion at the expense of competitors.

“This research is derived from the Higher Diploma thesis of the lead researcher.
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