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Abstract: 

   The marketing function has become an important tool to achieve 

interconnection between administrative and societal circles that include 

manufacturers, intermediaries and consumers, and it has taken an organic link 

with modern social and technical development, After it used to be delivered 

through traditional means such as advertising and promotion methods, it is now 

arriving through modern technologies such as the Internet and social media, and 
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is based on direct interaction between individuals, companies and others to be an 

integral part of the daily life of society. 

   This review aims to present an extensive objective reading of the recent 

edition of the textbook (Marketing Management, by Prof. Dr. Thamer Al-Bakri)) 

in its latest, sixth edition, an extended edition that covers the foundations, 

perspectives, models and strategies of marketing. The book includes seventeen 

chapters, including an introduction to marketing, marketing management, 

marketing strategies, market segmentation, marketing environment, marketing 

information management, Consumer markets and purchasing behavior, business 

organizations market and purchasing behavior, product, services, marketing 

communications ,and others. It came in an integrated sequential format in 

addition to the author's introductions and analyzes. The review concluded with a 

conclusion confirming that the book, in its updated form, is an administrative 

scientific achievement that is added to the author's sober achievements. 
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