YYE o110 s0a (T Y)Y amllc ¥ alaall o ddas dlaa
ISSN: 2222-6583

@S uly el Cadls "5y gl 5 510" IS Aaal s
Review of the book '""Marketing Management'
Authored by Prof. Dr. Thamir Yasser Al-Bakri

‘é_.\t\.a.“ O.u:; e.“.ul eJS‘i .J.e.‘i
daalall dlao L0 — JlaeW 3 o) ad
Assis.Prof. Dr.Akram Salim H. Al-Janabi
Department of Business Administration

Dijlah University College
Akram.salim@duc.edu.iq

tualiiue

i Al Aadaal g Aoy Gl o dadd Al 3aEanl dege 3la) Bygaill Ada g Caal
2mdcdipal) ) dpelaal) Gl ) ghailly Lguae s 5 Gddl s GSlgal 5 elangll s (paiiadl)
Fgas Sl e Jesd Cinaal gl qulld s (PleV! i Aulis By e Jsd culS
IS a5 o YT (8 pSle Aleli e o asfige eldialVl Jual gl Jilugy s i1 Jie
- esinall Zpa gl BLal e 1305 Y £ 3a 05l a e

5 00) onaiall CESH Gl lacadll A8Ka Ao guinga bel_jis (ae o) Aaal ) o3a Cingd
Gosntll sl el i AN 53l 51 dwaludl dieday (oS el B3y suil
3ol ¢ Gigatll B JRae lgie Dlad yde Amse QUSH ewalgoatbadl fuly andladg
sl Ay gl il glaall 0l AE gadtll Aol o3 gl A 3a0 By gmil) Clinil fiade 3y sudl
eV la¥le clandlle i) ¢ ol LSslay Jle¥) Cldiia 3 el il gy dllgiud)
Caatidl gocalgall collat s calanie Lol liliae AlelSie Aluliio danay Coela 38 Lo e o0 Audy guaill
G jaial Giliay Uiy Lade 15las) Bey  E53ad) dikseay CUSH o) e 2S5 Adlay daal Ll
gyl Calgall

Abstract:

The marketing function has become an 1mportant tool to achieve
interconnection between administrative and societal circles that include
manufacturers, intermediaries and consumers, and it has taken an organic link
with modern social and technical development, After it used to be delivered

through traditional means such as advertising and promotion methods, it is now
arriving through modern technologies such as the Internet and social media, and
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is based on direct interaction between individuals, companies and others to be an
integral part of the daily life of society.

This review aims to present an extensive objective reading of the recent
edition of the textbook (Marketing Management, by Prof. Dr. Thamer Al-Bakri))
in its latest, sixth edition, an extended edition that covers the foundations,
perspectives, models and strategies of marketing. The book includes seventeen
chapters, including an introduction to marketing, marketing management,
marketing strategies, market segmentation, marketing environment, marketing
information management, Consumer markets and purchasing behavior, business
organizations market and purchasing behavior, product, services, marketing
communications ,and others. It came in an integrated sequential format in
addition to the author's introductions and analyzes. The review concluded with a
conclusion confirming that the book, in its updated form, is an administrative
scientific achievement that is added to the author's sober achievements.
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