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Insurance's culture considered to be a critical factor in volume of insurance's activities in any 

society. Therefore it's involved in positive and proportional relation with insurance's operations.  

Insurance culture expresses the society's realization for the importance and dimensions of 

insurance services on each levels. And realization is determined by the effort of insurance 

organizations which is in charge of providing insurance services; therefore; the choice of 

research title (The impact of insurance's culture on gross realized premiums in Iraqi insurance 

market) came in order to treat actual and real problem found throw the years. Which is 

represented by unawareness of Iraqi society to insurance's company and its services In spite of 

the importance and effect in society. ; Therefore; the problem mentioned before have been 

expressed as a question which is (is there a weakness in insurance culture of Iraqi society?) 

Then,  hypotheses of research formalized as (there is a weakness in insurance's culture of Iraqi 

society),  and the practical improvement provided from chosen a society's research which is 

represented by national insurance company, because it's one of the biggest insurance companies 

in Iraq, And tow samples have been chosen to represent the research society. The first one 

represented by financial data of national insurance company for period from 2010 until 2016 

and the second sample was Intentional sample Represented by (162) individual, who used the 

social media and linked with researcher to achieve research Objectives completely. 

The data from samples have been analyzed with many statistically tools like person's correlate 

factor. And simple liner regression's equation. the important results were (decreases of impact 

factor between marketing, promotional costs, and gross realized premiums), which made it 

clear that a change in marketing and promotional costs equal to one dinar led to change equal to 

(o.347)  fils in realized premiums  
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In the view of the results reached a group of recommendations, the most important are (the 

company administration should make a change in promotional Precedence of insurance's 

services that led to increase in insurance's culture level in Iraqi society by follow and control 

marketing results and its impact in society. Because that impact, of results shouldn’t be limited 

to the company's costumer.    
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 Reinsurance Buyers)

 Reinsurance Sellers)

(Educational Organizations) 
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Pearson Correlation 1 .347 

Sig. (1-tailed)  .223 

N 7 7 

 

Pearson Correlation .347 1 

Sig. (1-tailed) .223  

N 7 7 
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Model R R 
Squar

e 

Adjusted R 
Square 

.347a .120 -.055- 

(Adjusted R Square)

 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

T Sig. 
B 

Beta 

(Consta
nt) 

6.2607 1.505 .193 

 2.222 .347 .827 .446 
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 

 Standardized

 1.943
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