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The role of brand experience in enhancing emotional commitment

A survey study of the opinions of a sample of customers of smartphone brands
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Abstract

The current study seeks to diagnose the impact of brand
experience in its dimensions (emotional experience, behavioral
experience, cognitive experience, sensory experience) in
enhancing emotional commitment. The problem of the study was
represented by a main question, which is: Is there a significant
relationship  between brand experience and emotional
commitment? Two main hypotheses were developed, and several
hypotheses branched out from them to measure the level of

association and influence by analyzing the relationship between
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these variables. The return of customers of smart phone brands
was selected in the field for the study and testing of its hypotheses.
The questionnaire form was adopted as the main tool in collecting
data related to the field aspect of the study. The sample size was
(284) customers of smart phone brands, using a statistical
program such as (25SPSS.V.). A set of conclusions were reached,
the most important of which is that the brand experience has a
correlation and a significant effect on emotional commitment. The

study concluded with a set of recommendations.
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