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ABSTRACT

The current study aimed to identify digital marketing strategies and their impact on the success of Iraqi
companies in Baghdad governorate, in addition to identifying the challenges and opportunities facing these
companies in applying digital marketing strategies and proposing a theoretical framework to evaluate their
impact. The descriptive approach was used for this study to characterize the phenomenon being studied (digital
marketing strategies). The results of the study found strategic planning: The study proved that strategic planning
significantly affects the success of Iraqi companies in Baghdad. This means that companies that adopt strategic
planning effectively have higher chances of achieving success. The research recommended that strategic
planning has a statistically significant impact on the success of companies, and it is recommended that Iraqi
companies pay special attention to the strategic planning process, including analyzing the internal and external
environment, setting long-term goals, and ensuring the flexibility of plans to face different challenges.
Keywords: Marketing Strategies - Digital Marketing Strategies - Corporate Success.
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