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Abstract. This study aims to explore the
impact of artificial intelligence applications on
the future of digital marketing through a survey
conducted on a sample of Zain
Telecommunications Company customers in

PO . _ Iraq. The descriptive-analytical approach was
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21 TRy used as it is most suitable for studying the
impact of Al applications on the future of
digital marketing. The study population
consisted of Zain customers in Irag, while the
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@ The results showed that Al applications
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strategies. The study recommends that Zain
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