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Customer’s voice as an entrance to achieve customer’s value:

field research at Al-Razi Hospital Private

Assist. Lecturer: Momin Ahmed H. Alheety
College of Administration and Economics
University of Anbar
Abstract:

The research aims to generate knowledge about the approval of hearing the
customer’s voice as an effective input in achieving the customer value in Al-Razi
Hospital Private. The research sample consisted of a group of customers who benefit
from the service provided by the hospital, and accordingly the number of sample
individuals was (40) individuals, and the questionnaire was used as a tool to collect
information. The most important finding of the researcher was that there was an interest
by Al-Razi Al-Ahli Hospital to hear the customer’s voice and the permanent pursuit of
work according to it, and it also appeared that there was a noticeable interest on the part
of the hospital’s administration in the constant pursuit of customer value.

Keywords: hear the customer’s voice, the customer’s value.
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