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Abstract

Artificial intelligence (Al) is one of the most significant technological developments that has
revolutionized various fields, including digital marketing. Al relies on data analysis and machine learning
to make intelligent decisions and improve the performance of marketing campaigns, helping businesses
accurately target customers and deliver more effective personalized experiences. Digital marketing, on the
other hand, is the use of the internet and digital platforms to reach target audiences and promote products
and services. With the integration of Al into this field, marketing strategies can be optimized by analyzing
consumer behavior, providing personalized recommendations, and automating tasks such as instant
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responses via smart chat. This integration of Al and digital marketing enables businesses to improve the
efficiency of their campaigns and increase conversion rates, making marketing smarter and more effective
than ever. Through various applications, such as data analytics, financial forecasting, and risk management,
businesses have been able to make accurate strategic decisions and increase their operational efficiency.
However, the adoption of Al faces challenges related to data privacy, bias in decision-making, and lack of
transparency.

Keywords: Artificial Intelligence, Electronic Marketing, Data, Companies.
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