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Abstract: The aim of this research is to explore the relationship between service
providers' behaviors and emotional marketing within the context of deluxe hotels in
Baghdad. The research problem stems from the central question: What role do service
providers' behaviors play in enhancing the principles of emotional marketing? The
study was conducted in deluxe hotels in Baghdad province, with the research population
consisting of customers from Baghdad International Hotel, Al-Sadeer Hotel, and
Palestine International Hotel. The study sample was determined using Green’s (1991)
formula.

To achieve the objectives of the study, the researcher employed a descriptive-analytical
approach. A questionnaire was developed consisting of 56 items distributed across two
variables. A total of 399 questionnaires were distributed to a selected sample of deluxe
hotel customers, with 380 valid responses retrieved for analysis, resulting in a response
rate of 96.5%. The findings indicated a significant direct impact of service providers'
behaviors on emotional marketing.

Keywords: Service Provider Behavior, Emotional Marketing.
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