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Abstract: The current research idea revolves around explaining the nature of the
relationship between trust marketing with its dimensions represented by (trust,
commitment, familiarity and communication) and enhancing the purchasing decision of
customers. The research seeks to identify this interconnected and influential relationship
between them. The research used the descriptive analytical approach to reach the
desired results through the use of the statistical tool represented by the questionnaire
form, which included multiple paragraphs for the dimensions of trust marketing as an
independent variable and other paragraphs related to the purchasing decision as a
dependent variable. Customers frequenting tourism companies were selected as a
random research sample, amounting to (70) customers. The correlation coefficient was
extracted to demonstrate the strength of the interconnected relationship between each of
trust marketing and the purchasing decision, in addition to extracting the value of F and
the coefficient of determination R2 to demonstrate the strength of the influence of trust
marketing on the customer's purchasing decision. A number of conclusions were
reached, the most important of which were: Trust marketing with its dimensions has an
effective role and influence in the continuity of the reciprocal and interactive
relationship between the company and customers, which would enhance the purchasing
decision and repeat the purchasing process and frequenting. Based on these conclusions,
a number of proposals were formulated, the most important of which was the need to
take into account the customer's purchasing decisions, as they are important in
identifying what the customer needs and what meets his current and future desires.

Keywords: Trust Marketing, Purchasing Decision.

) G RN a5 B AT B gell) g0 )
S gall ngé@;W\ s ) @l (e Als e ,Y Auedlaia) A ya

" Oses alU elapd o
Gl choa gl ¢ s guaill 5 )1 mnid - OLaBY 5 5 oY) S Jicr pall ol !

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 329


mailto:shaima_nazem@uomosul.edu.iq

I R H D I University of Kirkuk Journal For Administrative
Academic Scientific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

o1 IV 5 Y Abaal) oalal ZEIL 3 el G ABal Gaa (s 3 A ol 5588 ) gaaT 1 paliianal)
ool ) A83Mall ) ol ) i) s M) (o) A 1 3y (VLY 5 A
SV alasind e 3gmall lill ) Jpasll Sl ial) meial Ganall axdiul s clegin &y 8l
M\JMAM}M\.\@JM\ Abuy aJ.Aa_\Ag_\\JsﬂA_\.\MGJ\jML\.\uY\ a)\.a.\u\.\M\é\.\JLAAY\
‘\4.4’54:‘317‘“‘]\‘—’15)“&@3\4)‘“&\1‘)“)1&43‘64}“M\):‘“A“;mﬁg;“)“nj\)d\u@dﬁ“—‘\)ﬂj
o JS 0 e 01 A8l 558 (el LV e a0 55 s (V) @l 2S5 A sl A
‘ssmbd.}‘}vu“‘)JJLIBJSUMRZJJM‘LSAL&AJFMC\‘M\L}CM‘@\M\J\ﬂ\}@b&‘w\
D Al oalaly A8 Gy pel) ) clgenl ClS ALY e Al I Jeasill S5 sl N ) a
Sl A e a8 ol Wil e G i 55 AS 0y e i) 5 Allal) A8l A gaps & el il
5 )9 pa L@.AA‘ ;uLSj 6&_|IA‘)M‘L}AJJQ‘\.CL\AA‘:JUIAWY‘DJ@JLQSJJ 'JL..\J‘)y‘jC«“)Mh‘\T.\lAQ‘)“)SJJ
Al ol ey 0l 4aling Lo e Copeil b g L oS il o3l ) e Y] bty 32Y)

) Aliiaa) 40l

Corresponding Author: E-mail: shaima nazem@uomosul.edu.iq

dasiall
L (ALl 5 damlanadl SIS AN G Lad GEaL) s s (S AU ldll 5 Aagal) e guim sl (o AL (33 o) e gum g0 22
85 yal) il I U gem sl 005 ARl 5 ae 5 g ol i apaily e Callai 3] clgans il dpead) Al ady Lo
Aslial) A8 (g shuse o LIS aainy (I U8 o S0 )l MAi e s sall il il 5 CalaaSl Lgiiad (s Glus
casial) cilarall 5 4k pacdl) Liladil Ge rlad¥) s Adladl Labdl S a0 a5 e Sliad o0 5 Aeai) asa (pu
o) Aaiial) AS Al Gaaa) Tl U Sy A8 iy e JSE S8 A MA9 LG e e o) 4la e 1
Sl A A3 e 3 ey Alabeiall Cal LY G AN aa) g5 ¢ pall sl Cpailall (il 3l g eclaiall 48 judl)
L geniind Al cilaiiall ol agls yad (g col 8l Adee ) Si

Oa S dlal s aalia s il (golaall JUaY) Jls S5 el dungia ¥ J5l sty slae dag sl aadll cls
Al Agall il Alan V) Jidaill i ) a5 aadl UV ) o peid CEN Lal g o )8l Sl a5 A8 (3 sadtll
Laddsi Ll 5 e i)y Claliiul) e pe ml ) sl 8 Gall pala s dinall L) e leran

Js¥) gl

Cad) Lagla
Gaad U<iia oY )
5\53\5\_31.«::‘_1::\;35} ‘L@uﬁe\aﬁ“\}iuﬁsﬁé‘agﬂ\a\;ﬁg._u\_':d\%?‘a\)ﬁd\ DAl A (8 A ) Caal) Al (eSS
éﬁo\ﬁumu@lﬁngﬁedﬂt,)ﬁjﬂucﬁ\:xsjlei‘)ﬂ\ﬁ:\;uj:\:\;)ub%&\ﬂ\d.n\)ad\L'}A_):\m‘;\‘)aﬂ\_)\_)é
eSS el ¢ Laas (Do il ) 5l Bas e JIES Leils cAdabial) A 2 sa g ae ST ccaliall A1 ) el AAS) dlee
) 3Ll 7 5 b il AU
$oalay) 5 AL (51 guiil) & sl Canall Alie ) i) &) ) (5 ghe Lo
oalayl 5 (A a1 H1 Al Sllead Gl dpe 3 a1 &) o) (s L
Sl )l & i AGL (5 gl Ja
Gl dpaaf (Ll

aca i1 s \Puh\@s\wnﬂw\wmmuw,@u dga b &8l Canl) A0S parl (e Canll dpaaf S
O QL A8 8165 o) 330 Y LaS 63 pud) 8 LgilSa 5 g g W s o LguslSadl g (il 311 5 Syl (s Alaliall CilE)
Aagall ) 3a¥) (ge 2y A 1N AR ) any Lad o) 80 Alee ) S i L i o)y g 5 80 G530 sal i sill saa
& A8y Al ) Zliad Al B ) 8 dasiall Ay el claDlall g colaiiall (e 53S0 @lligh e N G a3 sl
el (25l ) Al J s 5l Lgie Caniall il i) 5 a1 dglec

Gl il (UG

N N sl Jal) i) gy
OS5 S A Al aieal 5 odlagl 5 AL (G guiil) o seia o aadll )
Sl Sl a see e Ciyadl Y
S )y L el BV e e Ciyall T
ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 330

~ 1 € —


mailto:shaima_nazem@uomosul.edu.iq

I R H D I University of Kirkuk Journal For Administrative
Academic Scientific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

O [ Ve A O PP [ g G PR
ol g Gl aaas ) Gila i)y claliinny) aa) 3 daasill 0
(Al Gad) Jabada slay

v ) 1Al

il il labada 1 (V) JS&)
) il b sluald
e (s ) (i 8 A2 Lua 3
(N DI 3 55 (B AGL (3 guill 4y giae Ailian) AV 53 pilian gy Y
Al g Gl palina sludb
Lol Dlall 5 dagd il 5 Aial) Aalod) ausil o sall Al 8 dplaaad) S I (paali el il 51 (g sl pdina (930
oo sl Aisie (g (503 (V) @525 st Sy (A 3 (e 20 Ll i Can ) e
Sl pea gl slagls
c@.«d\ )LL:‘}” oady Lad Lal “LIM\J iKY e @\_}d\j baddl ‘_;x: LA\AJ\ Saanll Lﬁ_)u\ JLL:‘}“ e.msﬁ ‘_g i Y {53
Jilaill Lgie dalliall il s o laiul (AY) gl oy Candl die 28 e Leay i o3 Al 5l e slaie ) o3 i
S Gebia alatind Q35 el (5 e padd ) Gl El e 22ey 5 i) il 6 ldind (Vo) @l Slasy)
cominlly Aliad) Can ) disl dhia ol ULl e Sliad (Lalad &1 Y 38 Y cle le g8 38 o clalad 31) asledl)
duilasy) ¢l gay) sl
Hﬂ\ G\_)il.u\ Al J) «<SPSS Ver.28 ‘;::LAAY\ G.AU_)J\ e\:&l.u\ e danll Gl prie il @L.a;&“ Al (5
:2\7)3&\ @La;&\
Aadeall g Jatuall caaall (S odRda (i1 Qaxial) g dawal) ol ) O lalea | ¥
ol e Gl bl el lasa¥) COllxa Y
Azl el o Jitudl i) 585 5 siwe QL F afy R? sl G s
Teadsdallcla o0
duaalf agas slauld
S sall e Apalaaal) S Al Gl sall (LN (e dae 1dg pdal) 3 gaal) Y
Yoo /Y g Y oY E /NY/VY syl sdaila ) A gaad ¥
Y 5 e S gl A s 3 5 puiall Lpalunadl <S50 s A0S} 3 gy, ¥

SN gaall

B Uy
dgar] g A () gl o g oYl
(S 530 gy 58 3l ey ol gl o5 e 355 0 (gl il s il o 2 (gl e
e o3B3 A1l ) ST (e 4ni ol gy (St e sl 45t Lo gl 36 eple s Lo Aandly )
D AT g 5l e A sla e slaYU bl sl b claiall o34 Candfly CAS 8 i <o LEY) b o353 S cLa
(Allen, 2013,80) 4alatin 5 Lo gisal o)

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 331



I R H D I University of Kirkuk Journal For Administrative
Academic Scientific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

O OSaall o ) (sl el A gitall duiad AlSa olid 4y ) el lagiall 15 gaa" 4l e A8 G gl G
AS,all G Al 3 @8 43K ela Lad s (Irwin and Sutton, 2005,87) "Wl 43¥ 5 & (e cadle 5y allala (38
(Allen, "msaa (Sally AS,AN Al sl A4S ae 1388 (el s o ARl calal WalSE (g 3l
oo Ayl Slashaall s Sl 58 5 3 Laall (6 58l 5 Aalall ClEBlal) Adeld e AEIL Gysudll ey LS 2013,15)
(Harry and el aiiall 4355 clia )Vl ol Y gas ol pill Adae I S35« il Jd (he Wl (i il sl
.Brown, 2020,113)

B 5ae8 om A (ol B A etlinil jind s Lol Aelia e Jaxd S o 3 e Gan U (o Lo e 2L
sl b i ) el Lapns A gual) S AN ) asd b 508 peal il 3l ol 3 il aladiad 5 ol )
L ae La gand s 26y Al gl CilESle

Ay G gl a1

e S a8 Y5 (Kotler & Keller, 2018, 121) 5

AR

b iV e S o (Kay Y 3 e pand ol g st Jalin g AS 5 oY Al ) sa¥1 (e iy ) sgandl A8 S )
e peiSan Y LN Of ey s LS (V) oY 01 £ (5 Sl 4 il Lgiadle 5 Lgslavine ol A83IL (5L 3 ety o) 52 el
Al ilaiie e 0 503 () (S Las cpetlie ) 5 pgilala olat AS AN Gl jai 3aalie 22y V) Lgae Jalaial) 48 )2l gl i
Ay sl 3 seall (e 2 3all JA IS AN (e ey 138 5 clelalad pae 5 Lia) agilad 55 (358 Ly e Il 5 clalga) ol
.(Kotler & Keller, 2018, 121) dexiall ilaiiall agiy ja% Gauai y ¢l 51 deaal

Lagall il ) (e llgionall @l gl Al 50 223 3) ¢ 5230 ball Jaaill 5 Ao Laia VW1 il slal) o adiad 38 ) 33, Y LS
(Armstrong, 2015, 279) sl < Y1 ¢y Asliial) A& oLl S H20 Lot S

Al N Y

Lo i i bl ey slaa Gullias ed lall Aagall [ 5a¥l (ho 4l 5 ¢y sa3l) cilala i b ASa o1 5 aay
.(Harry and Brown, 2020, 116) ¢«

U8 55 Gy et 1ol 530l 2 5l 5 AS A pellaal 2l (o dle (5 sinne J b 2 il e I il e ol 5V cla s
lea s A8 5l Calaaly alsiy 20 eyl 38" 4l e L s « (Stanton, 2012, 37) "lelbad sai andl s Ldloal
(Kiesler, 2002 ,343) "dalall clEall da sapy o ddadladll  Lgallial 3 geall (o jlal Jay B due )l

an v

bl e(galia 385 Jaall Ldde (i Lepmdlia o Unsale B85 ala Laalandly Al clSall @iad of dal e )
Cai L 13 Y] S Y e Y5 il 30 Sl ol 30 e 3l s Coaleball Laal a1 s Amall 5 (il g Allanll g ¢y stasll
e a5 ol )Y G s " Ll AY1 Ciela s (Fullerton, 2015,119) ¢l 3l 5 A8 8 G a5 dalad 253 5 (10
(Smith, lebis Tl @l a dasly Jeliis elaa sad o ledaaldl 3 Gadly 28580 il Ly )
2016,364)

alatyl €

i3 ol Leld (e )5 dlaad) el g el skl Jh 8 LaY (L3 ae el dasan eSS il coyLanl
sly A il ﬂLL@J‘fd\, Al 5 jaal) lusS) g Auliall 3iad Jal (e IS Lgaass Al e oy Jalsill
530 ) ol Gkl g 48 gl daall Leiag a_\\S)..J\ alaal gaan Lﬁﬂ‘ il \.Aﬁ)h.\} W iy 473;‘)1;]\ CalaMal)
.(Irwin and Sutton, 2005,138) cradlall ¢l 31 e Lalaall 5 ccilayuall

) ad) ) Al o sgda L

)\)ﬂ\ A= .{\ ca)\d‘ﬂ\} g_:bu.ml\} d.a}u.d\ u\.c}m}u u.\.u@_d\ u.u;\_\]\ ) ).uS em\_l G.\\)uﬂ\ )\)ﬂ\ g_aha\)d g_ul:;

L_sJ\ 63\ dﬂ\ u\.;.x.m]\ @w@\g‘)}kﬂ\}@sﬂ\ emﬂ \)LJJJ} cuﬁfnﬂwbmu\} o‘)ma_)JSJL;:\fJ\
);.14;}\3\} Audliall oha.ﬁ\._._\)(;‘\ (_S.J\LA\.JA} ‘OMMM\QJ\;J\ Gladladl odlejju\;.ud\ @)usﬁuﬁ)d\m)

(V0T s v v naall) agilie 5y agilala aaxis (il 31 (8153 st daili 2 sV 5 JuadY) apas
"Ome e ol Al ) I sl i Leliday o slaall s L o I Adaal” il o 8N AN ) las

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 332



I R H D I University of Kirkuk Journal For Administrative
Academic Scientific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

L.Aub (Vo Y)o cﬁ\.ﬁ:} c‘)ss‘}) Madil (o g3l L@.’..AJGJS\ u\jﬂ;‘}“ s Gl uy‘}ﬂ aallall b‘)ﬁh Gl el saa

ua)ﬂ\ua.aha;écé;“mu\;&m‘mu&jw;\ﬂd&ﬁe\sﬂw\dw\ )\)ﬁ"ﬂ\_ﬂ_ﬂ._q}

Agie ) By JOA dasa }\ A.ahc.\.m;\‘)m ehsﬂ JM\LLA.:U\ Allaial " GJ\)MM\LASc(Hanaysha 2018, 17)

_(\/\0 YY) MM;)"‘\.{.}:.A

Dol e Caad) 138 Ty 3¢5 I ) ) go (8 Aaliall LA Jumdl o Gl b sl gt s el

(O YA TY dll lall) MY ddiaiall Ll Aa 3 e A v oS cpe s o el

a1 A Al slad

(Vf AERN céu\) @thh}\}uﬁﬂlwh;\ﬂ‘J|ﬁM\@

&JDALMJ?@J)LJsM;DUAM\)J\ \)Mudm‘fﬁ\ub)}JY\ma@m)}m}\u.\\_aj)l\u\;\_u;\.J.\.J;.a_\
g}\mhww‘

ALK (355 A0 Leatis ) Aaadll o Rabull Casliall g caall JLEAY) 5 anaelid ) e slaalls (3050 g 35 Y

Al s 0

L el ) S5 s Aaliall Jalad) sl LR Y e 3O il 5 sl e ja) e i 311 Sl

L Ol Alee L5 ol )8 AT bl 8 1 ot (5 sutl) v sa Tania

Aol s laiy ba el 5 St aal) 3 sad) U5 5 el G pucll il (e 320 GLES) b S 5l 32 Lise

A ladll Leiadle 5 Ltatia (3 el Canial) (s guill e jall HLEaT 8 IS a0 aeli |

£ i) i) 8 £ g8 sLuald

33al) 41 i) <l ) a e saae o)l @llia Gl I OF (Y0¥ caana) 5 o(YYY YoV T oAty saill) (o IS L
(@SS Gl U8 (e

u\a.u.d\ &_\.\;.U s\.g...aqb.a;@\.@.ﬁha@l.k.u;wh)\ ubsjdmuh.\.m ;\)&J.\QJJM} .A.w.u!\ Q\M\ \
g_abn)ud\} g_a\A_u.d\} g_ﬂS).u.J\ e 43.\33]\ u_ﬂ..ojl’_.d\} u\.al.ul\ e dJ\A L) [ e.u} seg_ﬂ_mjamj PRI ).u: LQJAY\
Aadiall 4y sl

S o e @Sl Gl gleall g 50 Ayl ciladladl 5 cilatiall ol b e 13 Changy tad ol € gl A Y
aaly gl Ne YU aa S S agdl e ) A 5 il o) il ¢ gadaiall (L5 (sal sand 138 5 ¢y 53l (53 (il g Ll S
gl 4 a3

Ot SDURY) A gl a4l 5 el i ol G Alle A 1SS0 055 Ol O e il 138 (0S5 sainal) gy Y
L gina Lo o) 3l ol )58 )5S A el e yall cilainall 8 AibaaDle oty 138 5 cladiall (ailiad 5 4y jladll ciladtal)
bl

O5Sa d Haill Gladlall S ddaca g yrall clainall (ailiad G GUEEAY) (e Alla 8 g il 13 Jiah salinadl o1 )&, ¢
‘ st sl 2355 050 GO U8 e ey Jg o) il

Llatl) el i clatiall sl s GlBEA) dgay die A e gl e iy g il Ge Galdl sl a0
il ) LR 8 e g g Anmal) Al (3% L Ba3me By g e 0530 py Latic 5 a g ol

,.l.o .M .4

Gl gaal)
glui\ BSOS

a8 A Ll cagd) due o 8Y Taia s JsV1 andll (o ey 3 Cpand ) andiy g oiagll Leall HUSYI ) sl 138 J sl
(YIS 5 e gua gall i a8l (e gEall g Cunl) Sl i jlal) ) (3 ks

i g Eial) K.;..p J‘Jéi dag :935
L g A gl Canl) ol 8 iy M Y1 Jsand) iy
L g Aha o)) il ol 3 Caa g 3(V) Jgin

A giall Al dand) uidial) ey &l urial)
65.7% 46 = .
. |
343% 24 S oo
100% 70 £ saxal)
30% 21 AuYoYo
45.7% 32 B YY)
|
14.3% 10 B £Y_YY e
10% 7 sl da gy

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 333



I R H D I University of Kirkuk Journal For Administrative
Academic Scientific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

100% 70 £ saxal

51.5% 36 O30 L sl

31.5% 22 o520 sl Juantl)
17% 12 Ule <l

100% 70 £ sanal

28.6% 20 3asl g8 o
557% 39 uj )A)A O3 8L e e

: = il 4<%

157 11 e e S abnd) 48,50
100% 70 £ sanal

SPSS VER 28.0 gl s A e alaie YU alil dhae ] (a Jgaad) 2 jhaal)
gulil) ABUia g Ao ) Caal) bl B La) (Ll
() A ) S8 g AT (33 gl Eial) (g piia Cpa Adtial) g Jaseud) Jalsi ¥ cilBe Ld) - )
G il L LlaY) g A el Aol ) G & gine Adilas) AYS b Ll A 2 ga g gV A )l e @) il

A )l R B sl (e L3 Y1 EBle 1(Y) Jpin

L Jiieall acial
AR (33 gl Adiaall il
0.71%* ER%A R
n=70 p < 0.01

SPSS VER 28.0 gl Gla jaa e alaie YU Laldl slae) (e Jsaad) 2 jaall

A gy sualll G A sine Agilian) AV @l L)) ABe 25a s ) S (5 sl e 5 (2) dsaadl 8 dalaill il i
6 siae die (0.71%%) Jagsdl Tl V) Jalrs Gad AV lld g cladine | e ddia g A il )l g Sl T e Lghia s
Lo GILOI al (SIEN0 DA 3aad S JS8) agan 4810 el o e Ja Wl Ja o) 1285 ,(0.01) dsina
4 gina Ailaa ) 1S il Bl ) ABdle dlia " of e pan Al gV A )l dgca 8l s a3 135 pmaital) (pSlgiiaall
" ) ) DIAN 9 ABEN gy gl Oy

clagiy damial) Il y¥) O lalas o ) Jaa sill a3 388 ¢33l (5 siasall e ol ,¥) e (e giadll ) J em ol Canga s
1 (3) dadl (b mse LS,

A ) A5 A 3y sl el aawiall Lol V) ClEMe il 1(F) Jgdn

Malinall iiall
g BRATRR il Atiaiall )
0.722%* aay
0.778%** 2l Y
0.630%* aaly)
0.810** aYlasyl
n=70 *p<0.01

SPSS VER 28.0 zbis il e e slie YU &l e (e Jsaall 1 jbual

e N ) L G guail) Al e das IS (B yine Sodloaal Vs 3 L)) A8 llia o (3) saall (e
¢(0.722) ALl s Y1 Jalra dad da Ay 138 5 SIE0 1A 5038 (3 aeas A8 O (a8 3 00,01 Lpsine (5 siusa
b Ll 5 Ty 53 Conli A1 0l gty L e 15l 1A 503 3 (0.778) ) 50 s Ll oyl 288 ol N (i L
YLy o Waad (a5 ¢(0.630) Axlld) aaiall Jabis ;Y1 Jalas G agll <yl La 138 5 ¢y 0 311 ol 0l 1 8l 3y 5
Z8Mal) 3 8 Sy (3015 (0.810) Al wwiall Ll ;Y1 Jalaa e Ay @l g ¢ 80 )l an iy sina Ll A8De L)
duilaa) AN @)l bl ) ABde A" o)) (et A oY) Ayl dpa jill de @l Caal) a8 J ol ey Lee Legin

" M ) R g B (B gel) Sl (pa 3a IS O A gine

() ) Al acinal) psiial) & (AR 3y geaill) Jiiacall paiiall 0 L) ¥

OB g simall Ll )Y) COlelae ol (s eCanall (5 e (g 4 5l 5 A0S Ll )Y) clBble st il ) daa sl 22y
6 sl SEi5a ey (SIEN A 5oad ARG Gysedll i An )y st oty s sy Gnll ) jaY) ahall
b AT (5 gudll 4 gina dpiliaa) Aa 93 Al lian of aolie 3l A0l A ) Ayl agde Cuai Le 13 g ¢ S
(4) Jsaal) daia g La 12a 5 " ) padl ) A

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 334



I R H D I University of Kirkuk Journal For Administrative

Academic Sclentific Journals and Economic Science (2025) 15 (3) Part (1): 329-336

Gl ) Al 8 AT 5 el 53 (£) Jgan

i F ! R AR (& getl) Jial) iciall
A g 4 guaall B: Bo Sainall piciall
0.885 0.810 : .
. i) ) 1Al
4.01 118.45 0.79 (8.35) (0.879) Al A

df=(1,69) n=70 p< 0.01
SPSS VER 28.0 gebi s cila i e slaie YU Laldl sae) (e Jsaal) 2 jiaal)

e s Al AN a0 8 AL (G el 4 gine dlian) AV 03 5l 0 e g A laadV) Jilas il e YY) vie
(1,69) Za (fia L e (4.01) Aald) 4 saal) Liad e ST a5 (118.45) 4y smnal) (F) dad iy 3) ¢ JISH (5 ginaall
Cgmll) Jiiall usiall o ey CEMAY) (1 (79%) Of 51 «(R?=0.79) waaill Jalae by Laiw (0.01) 4 sina (5 sisas s
Caly 4 punall (1) A O i (1) JLER)s (by s (bo) Aad Adaade IS (as (Sl LA adinall eially (g
Jsd oty 1335 .(0.01) dsine (s simars (1,69) dsa Sin s vie (1.67) 43l A paadll Liad (e 5S) a5 ¢ (8.35)

M AIEN AN aas B AR gy gl 4 gire Ayilan) AT g3 AU LAY (G (i Al A A )l A

&I sl
Sl il g claliiiu

Al aal s S Aialdl gl cilon g5 3l sl Ailia s Leal) sl assila 8 Ciadl ) sacina e g DY) 3y
‘_;_yls_gill.\mﬂ\J

clalisiay) ;Y i

O Lels (e (A L5 A8l e il 5 A0alal) A8al) Lo gan (B Joli iy g0 ad salaly A8 GGyl o )
SV s el pall dlee I S5 SIS ) AN (e 5 S

S A il a5 Gimg el s e ladl) ciladall s clatiall g i I b Jeaad) 5aL Gl & I 3a3 o) Y
Aoabid) GIS Al gy a8

Lalgas) gy A8 (3 suail) O o Jay Lae (KU (5 sisall e g 4 gina i 5 A8Me 39 5 AuanV) Jolacl) il caiy ¥
Al s Aglee ) S5 el LY ()5 3 028 A adludl 1A I AN 3 5e3 ) e

AT G putl) Al o 2my ISV a5 sl o g & gine Tl lBle 3ga s ) (Slan V) dlail) il o jLE) g
Ge paal) QLU ALl O ag 138 5 cand )l e Al )8 3a0a8 (81 S 150 ol Lgbe JS (O 0o 3 e B )l
pele s agdlala iy Lo (3855 agin (0o Juad¥) 5 2 Y1 LAY (Sl e (A Jilad)

bl sV Clebae Ay N 1A 3 3a8 8 AR 5 gl (6 gina 5 3 ga 5 Alan V) Jidaill S Canay 0
I Lo daaine AL (53 gl 2y A 523l SAN) S 20 AN ) g 138 5 R? ypasil) Jalas o 5 Japesd
Aadiall g el g doalund) CUlS a1y dailEl) dudlial)

Sla gl Ll

S ) 8 agilanl Gatl (] Ui L€ GBI st e pompas aleia¥) dalidl IS, e )
el 393235 cagale Lailall

Al ) b Loy 05l daling Lo o Ca il daga Le3sS Al Ll (s il I8 Jlie W) Hhaiy 3V 5 )5 5 Y
" " Al s sl

Lo ol ilasal) 53y ALain V1 YA (pe 5 e bpnd) S 2l Lo 3 ilatl ¢y sy 01 &g s 33 3e5 555 p0m Y
ALl Adlial Jla b

S el 18] e asns RSy Adlaae IS5 L3 g Jebadl) o) 8 faney Jend o o) SN e ¢
bl

OsS Ol s gl Calalal) G AV 55 g malasll s slail) sisalie 85 Jeall Lalind) IS, e a iy 0
Bl (A a5 pall 5 Lo )Y Saiatl ¥ B S 1 2ay ()53

J.\L«A«d\

A ) aaal (Y

A8 55 Al Ay [ IV jlaill al g o Dasd A1 81 ) A1 e A s ySIV) clanaldl 53 sa ladd 3 (Y01 1) B e ¢ Jlaall -
O0Y) cda oW B El daala (Jlas WIS 3 ifita yue yriuale Al cQJJ‘}I\ L;Marka VIP
oY) Oles ‘@j}ﬂb ol g la e JoW) dadall ¢"Cuaaldl 3y gl 3 000" ‘(\' o) i) byl cLﬁ‘)S,J\ -

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 335



I R H D I University of Kirkuk Journal For Administrative

Academic Scientific Journals

and Economic Science (2025) 15 (3) Part (1): 329-336

@cm‘ :tu\‘).l /‘#j\‘)ﬂ\ ula‘}qﬂ L;.ﬂ f-\)ﬂ\ LL\\J\Jé ‘):\‘):u uﬁ G&:\JY\ uy\cy‘ ‘)_5.\" ‘(\‘ ) ‘\) uﬂﬂ:‘) dana sr';LLS_, ‘O\)Ar_ (e ch:\Aﬂ\ Ay

e o) ,Y Ao Ui Al 53 /3 SV 68 )8 e andSail 5 e laia¥) Jual sl ol 58 e g8y el g 123D (Y YY) ol el jlall -

Jaa gall Azala 6)L43§Y\JEJ\JL}“%\E‘EJ}£&A‘):\¢ Puﬂu)"’gﬁfa&hﬂ@@})ﬁ}!\ Gl Ly
O (Olas ‘c_v‘))ﬂ\} ﬂuﬂé‘)J‘)L}M ol &é}‘}“ Aagdall ("ealaadldl RIS ¢(Y ‘e ~) € gana ‘Ls‘:J:"‘“A‘ _o
O (Olas ‘@)ﬂ\ aall GALLJ\ Dl Al dadall " jualaall 5y il 3 lal" s(Y oY ) ‘@\A ¢ yganall -1

s G:;LJAY\ Jual il Jilis g (A‘Jﬁ.ul_.l G2 suill )Si" c(* o) T) cdana Al e cchlal B ‘L;JA“S\} ¢ pale 3 paliall g ¢ DL Sla g cChmgr ¢y guaill Y

(3).2380) ¢(VY) alaall (Jlas W1 5 1) 8 &y plaY) Alall "o Y1 b o) il ) 8

Jons 5W1 G380 Anala 6y piiia pe ysivenle ALy "Hpallall ol 3Y1 S jle e o) i) A e e G gl SET (YY) il Ol chmen <A

oY)
Q‘)Aﬁmé&@l\uawa_u&: "@\.\ybbq ;Lu.\” Lg.ﬂ ;“)ﬁd\ J\)équ; ‘):\3\:\3\ @@LY\@A\ (';:\sh )JJ" c(\‘ ~\D) “)Atk ca‘)AJ -9
‘Q\J‘):_ daala ‘M\ eﬁ)@)@ﬂ\}%&my‘e}lﬂ\%ﬁ‘ﬁjﬁ)ﬁé D‘J)ESJAA}‘)L‘ ‘"d:m.;'m

‘":Q‘)m.d\agjﬂ\k_’la;“ ;M&cw&\)ﬂ—dgdﬁjﬁlw\é;w&)ﬂ@}uﬂ\ )Si" c(\'~\'~)sm\ct\§n4§cc_5w‘&m_\~

2-
3.
4-
5.

Apall jan iy seen cgradll SIS Aaals o ladll A0S 5 ) gl e pfiale Al
KA%‘):IA” a:\-.i‘)ﬂl silaall ;l:\.;l:a

Al-Bakri, Thamer Yasser (2014), "Modern Marketing Management," First Edition, Wael Publishing and
Distribution House, Amman, Jordan.

Al-Damour, Hani, (2020), "Contemporary Marketing Management," Second Edition, Al-Manahj Publishing and
Distribution House, Amman, Jordan.

Al-Jarallah, Ghazi (2022), "Marketing Deception Through Social Media Channels and Its Impact on the Electronic
Purchasing Decision: A Survey Study of the Opinions of a Sample of E-Shopping Customers in Nineveh
Governorate," Unpublished Master's Thesis, College of Administration and Economics, University of Mosul.
Al-Majali, Abdullah Qaid (2016), "The Impact of the Dimensions of Electronic Service Quality on the Purchasing
Decision of E-Commerce Website Customers: A Case Study of Marka VIP Company in Jordan," Unpublished
Master's Thesis, College of Business, Middle East University, Jordan.

Al-Nusour, Bahjat, Hala, Bilal, Al-Manasra, Amer, and Aksmari, Al-Ziyadat, Awad Muhammad, (2016), "The
Impact of Marketing Using Social Media on the Purchase Decision in Jordan," Administrative Journal of Business
Administration, Volume (12), Issue.(¥)

Al-Sumaidai, Mahmoud (2000), "Services Marketing," 1st Edition First, Al-Yazouri Publishing and Distribution
House, Amman, Jordan.

Al-Tamimi, Madin Omran, and Kazem, Muhammad Rashk (2019), "The Role of Radio Advertising in Enhancing
Iraqi Citizens' Purchasing Decisions: A Survey Study of the Opinions of a Sample of Citizens in Baghdad," Media
Researcher Journal, Issue.(¢Y)

Juma, Rawan Thaer, (2021), "The Impact of Digital Marketing on the Intention to Purchase from Global Fashion
Brands," Unpublished Master's Thesis, Middle East University, Jordan.

Zahra, Zaher, (2015), "The Role of Islamic Religious Values in Influencing Women's Purchasing Decisions: A Field
Study: A Sample of Cosmetics Consumers," Unpublished PhD Thesis, Faculty of Economics, Business, and
Management Sciences, University of Ghardaia. Mohamed, Mamdouh Abdel Fattah Ahmed, (2020), “The Impact of
Digital Marketing on Customer Perceived Value - An Applied Study on Egyptian Airlines Customers”, Unpublished
Master’s Thesis, Faculty of Commerce, Kafrelsheikh University, Arab Republic of Egypt.

Agiay) jalaal) (WG

Allen, P. 2013 "Mining change or competitive advantage know ledge-based strategies helping manager to adapt
their principles to new economy", www.destinationcrm.com Anderson and Weitz.

Armstrong, Gary, (2015), "Marketing Management", 10" edition, McGraw-Hill Publishing, U.S.A.

Doyle, Peter, 2000, "Marketing Management and Strategy", 2" edition, Prentice-Hall. USA.

Fullerton, Sam, 2015, "Sport Marketing", 2NP edition, McGraw-Hill and Irwin for Printing and Publisher, U.S.A.
Hanaysha, J. R., (2018), An examination of the factors affecting consumer’s purchase decision in the Malaysian
retail market, PSU Research Review, 2 (1).

Harry, d. and Brown, D., 2020, " An Experintial approach to Organizational Development ", 4th edition,
Englewood, Cliffts, N.J, Prentice Hall International, U.S.A.

Irwin, RL., Zwick, D., and Sutton, WA., 2005, "Assessing Organizational attributes contributing to Marketing
excellence in American Professional Sport Franchise", European Journal of Marketing, Vol. 33, No. 3/4.

Kiesler, Charles, 2002, "The Psychology of Commitment Experiments Linking Behavior to believe", New York,
Academic Press, Vol 106.

Kotler, Philip and Keller, Kevin, 2018, "Marketing Management", 11™ edition, Person International Education,
Prentice—Hall, Inc., U.S.A.

10-Smith, Aaron C.T, 2016, "Introduction to Sport Marketing", 8™ edition, Elsevier Printing and Publisher, Hungary.
11-Stanton, William J., 2012, "Fundamentals of Marketing", International edition, McGraw-Hill Co., U.S.A.

ISSN:2222-2995 E-ISSN:3079-3521 Vol. 15 No. 3 Part (1) 336



