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Abstract: The current research primarily aims to identify the role played by the
strategic mind through its dimensions (systematic thinking, reformulation, reflective
thinking, and creative thinking) in customer engagement, and its dimensions
(responsiveness, loyalty, and happiness). To achieve the research objectives, a
descriptive-analytical approach was employed, and a questionnaire was used as the
primary tool for collecting field-related data. The research community represented the
administrative and medical cadres working in private hospitals in the city of
Sulaymaniyah. The researchers distributed (332) questionnaires to the private hospitals
surveyed, from which (310) questionnaires were retrieved, representing the research
sample. These questionnaires were analyzed using the statistical package (AMOS) and
(SPSS). The research reached a number of conclusions, the most important of which is
the existence of a significant correlation between the dimensions of the strategic mind
and customer engagement, according to the opinions of the research sample, as well as
the significant impact of the dimensions of the strategic mind on customer engagement.
The study presented a number of proposals, the most important of which is to benefit
from the relationship and positive impact between the dimensions of the strategic mind
and customer retention, by employing the dimensions of the strategic mind to enhance
customer retention of private hospitals.

Keywords: Strategic Mind, Customer Containment <Private Hospitals, City Of
Sulaymaniyah.
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