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Pragmatic Perspective

Abstract

. Iragi Arabic dialect. It also aims to discover the social and cultural norms
that underlie performing and perceiving encouragements. Data were
collected by employing Written Discourse Completion Task (WDCT) and
Focus group interview (FGI). Data obtained from these two instruments
were analyzed descriptively and qualitatively. Written Discourse
Completion Task involves eight situations in which the participants as
interlocutors of higher and equal status were to encourage an individual
with close and familiar social distant in various contexts. The model
followed to analyze the collected data based on Van's (2011) and Jung's
(2010) classification of semantic formulas. The main findings were that
Iragi Arabs employed 30 types of encouragement strategies, 18 more than
those used in  Van's (2011) and Jung's study. They also preferred
directness rather than indirectness in giving their encouragements across
the eight situations. However, they varied their preference of the specific
strategies according to the social status, social, distance, and the context of
situations. They favoured praying as the dominant strategy in encouraging
close lower-status interlocutors, while giving advice were employed
dominantly in. encouraging familiar lower-status interlocutors. In
encouraging close equal-status interlocutors, they preferred reminding H's
responsibility as the prominent strategy. Iragi Arabs varied their tendency
of strategies in encouraging familiar-equal interlocutors due to contexts.
That is, the most frequent strategy was emphasizing the value of
success/achievement in academic field, whereas creating hope were the
prominent ones in workplace context. Importantly, some strategies
employed by Iragi Arabs involving creating hope, offering solutions,
Quranic verses and Hadith, emphasizing the value of success/achievement,
commendation, proverbs and sayings, praying, praising, showing trust in
hearer's ability, stating facts, solidarity, being patient, blessing, invoking
the name of God, ability to compensate, and swearing were new ones
which have not been included in Van's (2011) and Jung's (2010) studies.
Moreover, regarding FGI findings, it is appeared that context, social
status, social distance, Islamic teachings, social and cultural values such
Al-Murua ("3¢5<1") and Al-Nakhwa ("35231") are the most important
factors which affect Iragi Arabs' performing and perceiving of
encouraging speech act. It is hoped that the present study will contribute in
minimizing or avoiding any potential misunderstanding in cross-cultural
interaction, specifically between individuals from other cultures and Iraqi
Arabs. It also aims to develop the pragmatic competence of foreign
language learners of Arabic to avoid misinterpretation when they offer
encouragements in lraqi Arabic dialect.
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1.Introduction

Interpersonal interactions play a significant role in human social life, deeply
affecting how communities function and people connect. They are a continuous
process of performing an action through language (Austin, 1962; Searle, 1969).
Language plays a fundamental role in human interactions enabling people to build
relationships, communicate their internal state, and influence their environment.
According to Austin (1962), language is not only used to express thoughts or
convey information, but it is an effective and powerful tool employed to perform
actions. These actions are carried out and understood based heavily on the
surrounding specific cultural rules and the context of the conversation,
emphasizing how context shapes interactions. Austin (1962) confirmed that "to say
something is to do something" stating that each utterance essentially constitutes a
speech act. In other words, to say something is to perform a speech act. Further,
Searle (1969) defined speech acts as "the basic or minimal units of linguistic
communication” (p. 24), highlighting their rule-governed and intentional nature.
More elaborately, Levinson (1983) indicates that speech acts are "the acts one does
In uttering a sentence with determinable sense and reference (locutionary acts), ...
the intended and conventional use (illocutionary acts), and ... the intended or
unintended consequences of what one says (perlocutionary acts)." (p. 236).
Consequently, in conversations, every utterance employed by individuals is not to
say something, but to perform a specific speech act for a clear and indented
communicative purpose.

However, systematic empirical studies, including recent research (e.g., Al-Saidi,
2020; Bousfield, 2022; Fu & Li, 2021; Schneider, 2018; Waring & Zuniga, 2023,
Salman, 2024), showed that realization for speech acts differ across cultures,
languages, societies, and even among individual speakers. This significant

variation represents a remarkable obstacle to achieve effective communication
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across cultures. In other words, this variation complicates inter-cultural exchanges

resulting in pragmatic failure and misinterpretations. This fact was confirmed by
Usmani and Almashham (2024) who ensure that "Cross-cultural pragmatic
variation can lead to serious communication breakdowns when speakers of
different cultural backgrounds interact” (p. 186). How people actually understand
and use speech acts, including encouragement, rely heavily on contextual factors.
More clearly, differences in power, social distance, social status, and background
knowledge play a significant role in determining how utterances are comprehended
and created (Kasper & Rose, 2003; Sperber & Wilson, 1995). Therefore, what is
polite and impolite is culturally specific, particularly, when producing speech acts
by people of different cultures. Thus, a speech act is considered as face-saving act
in some cultures may be referred to as a face-threating act in others (Fukushima,
2024; Varghese, 2019; Zhu & Yu, 2020). In collectivists cultures, where group
interdependence and harmony are crucial, speech acts such as giving advice
(Waring & Zuniga, 2023), refusal (Rabab’ah, Alghazo, & El-Dakhs, 2025),
apologies (Al-Saidi, 2020), or requests (Fu & Li, 2021) are seen as face-saving acts
as they are performed indirectly as people in such cultures prefer indirectness. On
the other hand, in individualist cultures, where personal autonomy and clarity are
emphasized, a concise apology, explicit advice, a direct refusal, or a
straightforward request are perceived as face-saving speech acts, for people in such
cultures being direct is valued as a form of politeness.

Accordingly, what is seen as polite encouragement in one culture might be
interpreted and understood as interference or rudeness. These differences arise
from the variations of the social and cultural norms that govern social interactions
comprising the preferred level of directness, how people behave towards those in
power, and how important they consider maintaining group harmony (Al-Saidi,
2020; Fu & Li, 2021; Sari & Yulianti, 2022). This study focuses on highlighting
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the importance of differences in employing strategies by different ethnic groups or

cultures, such as Iragi Arabs, when performing the speech act of encouragement.
Gass & Neu (1995) emphasized that lacking of awareness considering how speech
acts are interpreted and realized across cultures can substantially prevent effective
and successful interethnic and intercultural interaction. It is hoped that the findings
of this study contribute to the field of knowledge in general, and pragmatics in
particular by examining the strategies of encouraging employed by Iragi Arabs in
relation to the social status and distance of interlocutors, providing deeper
understanding of how patterns of encouragement utilized, and consequently
creating significant awareness among both people with different cultural
backgrounds and Iraqi Arabs. Consequently, this can reduce any potential
misunderstandings in future cross-cultural interactions. Therefore, the present the
study aims to answer the following two research questions:

1. What are the strategies employed by Iraqi Arabs when they give
encouragements to equal lower-status interlocutors who had a close, familiar, and
distant social relationship with the encourager?

2. What are the cultural and social norms that underlie the perception and
performance of encouraging speech act among lIragi Arabs?

2.Encouraging as a speech act

Socially, encouraging is one of the most common and co-occurrence speech acts in
every day communication across all languages, societies, and cultures (Goldsmith,
2004; Matsuoka, Smith, & Uchimura, 2009). It plays a significant persuasive
function in strengthening and forming good relation indicating the intimacy and
rapport among interlocutors (Almubaddal, 2025). That is, its aim is to instill
support and build self-confidence, and strengthen hope or courage in the hearer.
This fact was confirmed by Hornby (2000) who ensured that to encourage is

simply "to give somebody support, courage or hope (80)." This communicative
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encouragement act is required where an addressee face challenging situations,
specifically when the addresser believe that an event the addressee face is
discouraging. From religious perspective, expressing encouragement is highly
emphasized in Isalm as Islamic teachings value the charity, kind words, wishing
good for others as one wish it for themselves. Therefore, according to these
religious principles, encouragement is not only an exchange of words regraded and
treated as virtuous action, but it is a moral imperative that reinforces mutual
harmony, rapport, and promotes social solidarity. Values such cooperation, support,
and love for good are appreciated in Arab society (Izutsu, 2002; Taeschner, 1998),
and when individuals offer encouragements, they embody these values,
consequently emphasizing their role as persons committed to empowering and
supporting their community.

Pragmatically, encouraging is a complex speech act that performs various functions
and purpose. It is considered as an expressive speech act that functions to convey
the psychological state of speaker's support and approval towards the hearer. Searle
(1969) defined encouragements as acts used "to express the psychological state
specified in the sincerity condition" (p. 95). It also classified as directive,
particularly when the aim of encouragement is to affect the future actions or
attitudes of the hearer (. e.g., Go for it). According to Jung (2009) encouraging
speech act can be categorized as an expressive (e.g. "Great work"!), a directive
(e.g. "Don’t be worried, honey"!), a commissive (e.g. "I’ll stand by you."), or a
representative (e.g. "You’ve clearly got talent". From a politeness perspective,
encouragement is seen as a positive politeness strategy (Brown & Levinson, 1987),
Through the expressions of solidarity, admiration, and approval, encouraging
directly maintains and save the positive face of the hearer of being favored, liked,
and accepted by others. In other words, this reflects the idea that encouragement

enhance the effort of the hearer or acknowledge their potential. Spencer-Oatey's
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(2000), through her theory of rapport management, confirmed that encouraging

employed to manage and enhance rapport comprising the "quality of the
relationship between interactants” (p. 13). Despite its universal nature and function
in fostering self-confidence, realization aspiration, and achieving success, the
specific strategies of encouraging speech act employed in cross-cultural
communication vary across societies and cultures. That is, variation in the
employment of these strategies is culturally specific ranging from direct to indirect.
For this reason, the present study investigates encouraging speech act among Iraqi
Arabs, specifically in Iragi Arabic dialect in relation to social status and distance of
speaker and hearer. It aims to discover the specific strategies employed by Iraqi
Arabs when they express their encouragements in their daily life in various
contexts. It also aims to explore the social and cultural norms that underlie this
speech cat. It is hoped the findings of this study would contribute in providing a
deeper understating and overview of encouraging speech acts in Iragi Arabic
context. Hopefully, such insights could mitigate and overcome any possible cross-
cultural pragmatic failure in communication, specifically for non-lraqi dialect
interlocutors interacting with lIraqi Arabs, as well as for second language learners
of Arabic. Furthermore, this study will add a significant valuable broader insight to
the field of knowledge in general, and to the field of pragmatics and speech act
domain in particular.

3.Literature Review
This section provides a systematic review of existing research regarding the speech

act of encouragement. The review sheds light on the main findings and
methodologies for six studies investigated encouraging speech act in different
cultural contexts. It also aims to show differences and similarities in how such
speech act is performed and realized. The review falls into three categories:
examining encouragement among people with different languages and cultures,

non-native English speakers, and encouragement in one culture or language,
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thereby exploring the social and cultural variables that shape such important

communicative act.

The first study by Van (2011) examined encouraging speech act among Americans
(ANS) and Vietnamese (VNS). Six DCT situations, in which social status and
distance was taken into account, were used to gather data. The participants '
responses were coded and classified into nine strategies developed by the author
involving complimenting H, stating facts, suggesting things to do, offering help or
reward, alleviating H's hard feelings, giving advice, predicting bright prospect,
showing understanding and sympathy, and reminding H's responsibility. The study
revealed that both ANS and VNS employed all the nine strategies categorized by
the author. The two groups showed tendency towards employing more
complimenting H strategy when encouraging higher-status interlocutor, and
suggesting things to do in encouraging lower-status individual. Regrading social
distance, both groups preferred to use more strategies when giving encouragement
to acquaintances more than that to intimates. Strategies such as Reminding H's
responsibility, suggesting things to do, and stating facts were more frequent in
encouraging familiar person among the two groups. However, While VNS
favoured showing understanding and sympathy and compliment H when
encouraging intimates, ANS tended to use these two strategies frequently in
encouraging acquaintances. ANS favoured predicting bright prospect, stating facts
in higher-status situations, giving advice in equal- status situations, and predicting
bright prospect and giving advice in lower-status contexts. Conversely, VNS
frequently employed alleviating H's hard feeling, giving advice in higher-status
contexts, alleviating Hs hard feeling in equal settings, and giving advice in lower-
status scenarios. VNS used compliment H and showing understanding and
sympathy more frequently with intimates, while ANS utilized such strategies

dominantly with familiar individuals.
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Based on Brown and Levinson’s (1987) theory, a second study by Ahangar,
Rezaeian, and Esfandiarpour, (2022), investigated the effect of gender and power
on the Persians' choice in terms of type and number of encouragement strategies.
The participants of this study were 60 M.A. Persian students (30 females and 30
males). Role Plays Technique and Discourse Completion Test were employed to
collect data. The main findings demonstrated a significant relationship between the
power of the addresses, and the number and types of encouraging speech act
strategies utilized by Persian females and males. Negative politeness was the most
frequent strategy which mostly employed by the addresser to give and show more
respect for the addressee of higher power, i.e., professor, indicating the tendency
towards indirect approach. Conversely, positive politeness strategies were the most
dominant strategy in encouraging individuals with lower and equal social power,
i.e., janitors and classmates. This shows that female and male Persian students
tended to be more explicit with individual of equal and lower status, but prefer to
be indirect with those of superior or higher in status. The complexities of strategies
were also influenced by the addressees' power. Specifically, the participants
preferred to employ multi-layered, complex combinations of strategies (e.g., five-
pronged or four-way strategies) in their encouragement for higher-power
addressee. While, they opted to use more simple strategies i.e., two-way strategies,
in encouraging individuals with lower power, and three-way strategies for those of
equal power. Furthermore, the type of encouragement strategies employed by male
also affected by the gender of the addressee in certain situations. However, there
was no significant effect of the addressee's gender on the type of strategies of
encouragement employed by female participants. Positive politeness was generally
favoured by female to encourage male and female participants. In contrast, male
students primarily employed positive politeness for encouraging male students, but

shifted to encourage female by employing negative politeness. This suggests that
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male students pay a greater attention to the gender of the addressee. Finally, this
study revealed that gender has no significant effect on the number of encouraging
strategies employed by both female and male students.

The study by Poliakova and Sibul (2021) aimed to examine linguistic strategies
employed by individuals to convey encouragement in current French interactions.
This study follows a contextual and quantitative analysis to organize and classify
the various communicative strategies individuals employ in their verbal
interactions, and to identify the specific grammatical and lexical expressions used
with each strategy when conveying encouragement. The findings demonstrated
that various strategies used to covey encouragement including expressions of
gratitude, apologies, reassurance, articulations of happiness, demonstrations of
understanding, expressions of agreement, and explicit encouragement. This study
presents a theoretical model to understand how encouragement functions in
contemporary French conversations regarding its linguistic realization, its
conceptualization, and its active interactive dynamics. This study revealed that
encouragement employed as a reinforcing act in communication, functioned as a
goal-oriented communicative act, and based on mutual trust and understanding
between interactors.

Another study by Jung (2010) investigated strategies of encouragement employed
by Korean EFL learners (NNS) and American English native speakers (NS). This
study aimed to specify the type of strategy, analyze instances of pragmatic failure
comparing the two choices of the two groups. 88 Native speakers and 88 Korean
EFL learners participated in this study. Data collected through DCT involving six
various encouragement situations focusing on close social distance and three levels
of social status (inferiors, peers, superiors). The study showed that fifteen
engouement strategies were employed by both groups classified as thirteen

functional (e.g., complimenting, cheering up, wishing, giving help, commanding,
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diminishing, suggesting, advising, worrying, sympathizing, calming, warning,
assuring/reasoning) and two nonfunctional (e.g., incomplete, implicit). However,
the findings showed distinct patterns in terms of strategy preference among NS and
NNS. NS frequently employed being implicit and assuring. In contrast, Korean
EFL learners often preferred to utilize sympathizing, cheering up, and worrying.
Notably, diminishing and worrying as functional strategies were common among
NNS, but were not used at all by NS indicating pragmatic divergence. Conversely,
giving help was prominent among NNS, but doesn’t appear among NS. Finally, the
study is highly characterized by indirectness and implicitness posing a crucial
challenge for second language learners.

Shahid's (2025) study focuses on how the speech of encouragement is employed
and understood in Arabic conversation differentiating inferred meaning
(inferences) and automatically grasp (defaults). The results indicated that
encouragement deeper meaning in Arabic is frequently and commonly conveyed
through defaults which are deeply rooted in typical language use and cultural
norms. These automatic understandings are common in every day discourse, and
significantly preferred as they convey meaning smoothly. However, their exact
interpretations are subtly adjusted according the conversational contexts. The study
explained how an utterance having a straightforward literal meaning such as "The
chicken wrap just left" can effectively and successfully convey the communicative
intent of encouragement meaning "Go catch up with him! particularly via the
pragmatic inference and default interpretations. The research suggests that
comprehending metapragmatic conventions (unwritten language rules) is crucial in
explaining how both automatic and inferred meanings of encouragement are
created. This study demonstrated that comprehending metapragmatic conventions
Is crucial in explaining how inferred and automatically understood meanings of

encouragements are constructed. This study showed that encouragement is a
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significant act to positive relationships and human interactions. Consequently, it

offers valuable cross-cultural perspectives from the Arabic context into the wider
understanding of communication process.

The last study by Smith and Uchimura (2011) investigated how encouragement
employed by healthcare professionals. It concentrated on GAMBARU concept ('to
try hard’) as encouragement speech act employed by Japanese in healthcare mange
context. Forty-one scenes from healthcare manga were analyzed in relation to
different variables such dynamic relation between professional (like a
physiotherapist, nurse, or doctor) and patient, contextual factors, social distance,
relative power, evaluation of face-threatening acts, the degree of impositions on the
hearer's face, and contextual background. This study followed a qualitative method
to analyze data. The findings indicated that encouragement is a complex speech
act that its effective perceptions depend heavily on these variables rather than only
linguistic  forms. For instance, "Gambarimasho" (e.g., "Kyoomo riharibi
Gambarimasho"- "Try your best at today's rehabilitation again™) is a commissive
speech act employed by the nurse to be more polite in her encouragement;
however, this utterance implicitly makes the patient's face is threaten significantly
according to the inherent imposition and unequal power of social relation. In
contrast, a child patient was successfully motivated when the physiotherapist
employed "Gambare" (e.g., "Hora, Gambare, ato moo sukoshi™ — "Hey, keep it up.
Just a bit more") as a direct directive speech act of encouragement. Here, the
appropriate social distance and low imposition, despite the higher professional
authority of the physiotherapist, mitigated and degreased the threats to the heater's
"face." The surrounding context and the pre-exciting relation among patient and
profession paly an essential role when perceiving encouragements. Furthermore,
other strategies such an assertive speech act of comfort and gratitude approved to

be more effective when used as encouragement by a nurse, and counter-assertive
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speech acts employed by doctors effectively succeed to manage the despair of the

patient. In conclusion, a good relation between them can makes perceiving direct
encouragement more effective by the hearer. The study revealed that
encouragement to be successful and effective in healthcare, an accurate pragmatic
awareness is required. That is, considering established relationships, employing
appropriate power relation, managing social distance, and understanding the
context of situations are all crucial, often outweighing mere superficial linguistic
politeness.

The reviewed studies demonstrated that there was a significant variation in the
realization of encouragement speech acts among people with different cultural and
linguistic backgrounds. This variation was due to the sociopragmatic variables
such as gender, social distance, relative power, contextual factors, evaluation of
threating speech acts, the degree of imposition, and the dynamic relation between
the hearer and speaker which influence the number and the type of the strategies
employed. It is concluded that encouragement is a complex speech act requiring a
mutual understanding and trust between the hearer and speaker. Its complexity is
not only related to the linguistic realization, but to the different politeness
variables. In addition, there was various preferences in employing the specific
strategies of encouragement between native speakers and EFL learners. It also
appeared that metapragmatic conventions was essential to explain both the
understood and inferred meanings of encouragements. Despite its common
occurrences among lragi Arabs and its religious, psychological, and social
importance in reinforcing positive social relations, encouragement has not been
investigated in lIragi Arabic contexts yet, specifically in Iraqi Arabic dialect.
Therefore, by providing an overview of how Iraqi Arabs realize, perceive, and
perform this crucial speech act, the present study aims to full this significant gap,

specifying the type of strategies employed by Iraqi Arabs in their encouragements
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in everyday life situations, particularly, the most preferred and dominant ones.

Thus, it contributes valuable data to the fields of speech act theory and cross-
cultural pragmatics. Consequently, successful communication in future cross-
cultural contexts is achieved, thereby avoiding misunderstanding and reducing
pragmatic failure in interactions.

4.Methodology and Data analysis

Two instruments were used in the present study to collect data including open-
ended Written Discourse Completion Task (WDCT) and Focus group interview
(FGI). Commonly, WDCT is used to collect data to investigate pragmalinguistic
aspects of encouragement, however, it fails to elicit the social and cultural norms
underlying this speech act. Therefore, WDCT and FGI were triangulated to collect
data examining these two aspects of encouragement. Descriptive qualitative
analysis conducted to analyze data obtained from WDCT which involves eight
various scenarios related to the social status and social distance in different
contexts. To achieve the methodological validity and reliability, the researcher
consulted two professors holding Ph.D. in linguistics (English Language), and two
PhD-holding professors in linguistic (Arabic Language) to ensure the cultural
appropriateness of the eighth situations for the Iraqi Arabic context. Contextual
factors of social status and social distance of the interlocutors which comprise

eight situations are summarized in Table 1.
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Table 1: Description of WDCT Situations

Situations of encouragement Speaker status Hearer’ Hearer's distance
relative status
to interlocutors
S1: A father encourages his son to
give up the idea of postponing the Father-son Lower Close
examination
S2: Grandfather Encourages his | grandfather-
. Lower Close
grandson to overcome his illness son
S3:  Professor encourages a rofessor-
postgraduate student to start a | P Lower Familiar
. student
project
S4: A boss encourages an Boss-
employee to reconsider his Lower Familiar
.. . employee
decision to resign
S5: Someone encourages his
friend to retract the decision to | Friend-friend Equal Close
divorce
S6: Someone encourages his
friend to overcome the grief of his | Friend-friend Equal Close
father's death
S7: Someone encourages his
. . Classmate- .-
former classmate to continue his Equal Familiar
classmate
postgraduate study
S8: Someone encourages his co-
. d . Co-worker-co- -
worker to reconsider his decision worker Equal Familiar
to resign from his profession

The situations varied according to the social status and distance involving
encouraging lower and equal-status interlocutors who had close and familiar social
distance with speaker. Moreover, the context of situations also varied to include
two situations for each level of social distance in order to cover the most common
contexts in which encouragements are frequently used. This study, carried out in
the spring academic terms 2024, raised at the classroom sections at Karbala
University/College of Education for the Humanities, after taking the permission
from the classroom instructors. The WDCT filled by 50 male Iraqi Arabs who were
asked to encourage individuals who had equal and lower social status with close
and familiar social distance with them. The participants' age ranged between 22

and 23, at the fourth year of their study. The participants of this study were males

1705



Lark Journal (2025 /10/1) 2 4 ;331 17 ;alaal)

only in order to control the possible influence of gender on performing and
perceiving encouragement strategies, as the present study does not concentrate on
gender differences. Consequently, this methodology increases the validity of the
findings of this study by limiting their generalizability to the male gender. Data
gained from WDCT were first coded and classified according to the classification
of strategies developed by Van (2011) and Jung's (2010) classification. However,
modifications were made to these classifications according to the resulted
strategies employed by Iraqi Arabs. The modified classifications are shown in
Appendix 1.
According to the modified classification in Appendix 1, the utterances employed
by Iraqi Arabs in their encouragements in the eight situations divided and coded
into various semantic formulas. For example, the following utterance in which a
father encourages his son to give up the idea of postponing his exams are classified
into different semantic formulas, i.e., strategies as showed in Table 2
Jiii ey Siad 5o (e @58 513 Ja) sV (e adlais Waa el (g 0l ¢ gads @lad g 4 Jul
L izt Jalil) 8580 e @il jun g Guobad) Als yay canil) 138 JS s ) Loy 53 ) 4K
" s ) b shdgs gl oy Sy ee e
" "May God grant you success, my dear son. I know you're up to the task and
you'll be among the top students if you focus on your studies. And once you get
accepted into the university you want, you'll forget all this hardship from your
sixth-grade year. Be careful not to let the idea of postponing waste a year of

your life. I'll be with you every step of the way, God willing."
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Table 2
No | Utterances in Araic English Translation Types of Strategies
1 a5 i 9 ) Il May God grfmt you success, Praying
my dear son.
2. . . & . | "I know you're up to the task
LS ey )
Qf f‘lj? jm i ijfgﬁ and you'll be among the top Showing trust in hearer's
il 1 Jme students if you focus on your | ability
’ studies"
3 cos e "And once you get accepted
5 ) L

u:\): ;:’J 5K T dd\u “* | into the university you want, | Emphasizing the value of

RN e you'll forget all this hardship | success/achievement

< % from your sixth-grade year."
4 Pt = < "Be careful not to let the idea

: ) 3 ‘1o Sl
jﬁ )S:_:’A .. Lﬁa) of postponing waste a year of | Warning
e your life."
5 5 gl 5 sk ully 5 il I'll be \:&'llth you every step of Solidarity
the way

6 |aesg "God willing" Invoking the name of God

In regard to the FGI, after completing their answers to WDCT situations, six male
participants voluntarily participated in the FGI. The collected data was analyzed
qualitatively. To manage and analyze data, following miles and Huberman (1994),
participants’ responses to each question of the FGI were compiled in a table. Then,
following Bertrand, Brown, and Ward (1992), an inventory of the main themes
(social and cultural norms) and ideas discussed was collated. Bertrand et al. (1992)
claims that this approach has the advantage of reducing the information of a large
amount to be shorter. However, some rich details would be lost when the
participants’ responses are summarized. Therefore, to overcome this shortcoming,
actual quotes were elicited as instances of the points argued in the sessions of FGI.

5. Results and Discussion

This study presents the results in four sub-sections. It starts with an overall
perspective of the encouragement strategies employed by Iragi Arabs, whereas the
other two subsections are dedicated to concentrate on specific strategies used by
the participants when performing encouragements made by a higher and equal

status person who has close and familiar social distance with hearer. Strategies
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employed by participants were coded due to Van's (2011) and Jung's (2010)

classification of semantic formulas, then they were classified into direct and
indirect strategies. The last sub-section is devoted to investigate social and cultural
norms that underlie encouragement speech act in relation to the production and
perceptions side.

5.1 Overall Distribution of Iraqi Arabs' Encouragement Strategies

The results in Table 3 indicates that the total number of strategies employed across
the eighth situations was 885 strategies. 30 types of strategies were used and varied
according to the different situations. 18 new strategies, which were not used in
Van's (2011) and Jung's (2010) studies, were employed by Iraqi Arabs
emphasizing the culturally specific nature of encouragement speech act when it is
performed in different contexts, languages, and cultures. The results demonstrated
that Iragi Arabs prefer direct strategies when they give encouragements to lower
and equal-status interlocutors who had close and familiar social distance with the
speaker. The total number of direct strategies was dominant across the eighth
situations accounted for 75.93% compared to indirect ones which were used less
frequently at the parentage of 24.07%. Thus, encouragements are seen as face-
enhancing acts by Iragi Arabs, and this may be because of their collective culture
in  which group solidarity and cohesion are prioritized. Consequently,
encouragement is not considered as a face-threatening act for the hearer as it is
employed to enhance self-confidence and save the hearer public image of being
like and admired (Brown & Levinson, 1987). Moreover, Iragi Arabs speak a high
context language (Hall, 1976) in which maintaining strong relation and shared
understanding favoured. Thereby, encouragements, specifically through direct
strategies, are considered more effective for social harmony. With reference to the
specific situations separately, direct engouements were frequently employed by

Iragi Arabs with slight difference as their employment of direct encouragements
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were distributed as 97.84%, 73.80%, 82.60%, 80.18%, 67.74%, 76.52%, 75.55%,

72.81% from situations 1 to 8 respectively. While indirect strategies of
encouragement were used less dominantly at the percentage of 20.15%, 26.19%,
17.39%, 19.81%, 32.25%, 23.47%, 24.44%, and 27.18 % sequentially from
Situation 1 to 8.

Regarding the total number of strategies for each situation, the results indicates that
Iragi Arabs employ strategies sufficiently when the social relation is close as they
employed encouragement strategies dominantly at 14.55% in the first situation and
14.23 % at the second ones when encouraging lower-status interlocutor with close
relation. Importantly, they sustained their sufficient use of encouragement
strategies in the fifth and seventh situations at the percentage of 14.01% and 12.99
% respectively when they encourage equal status interlocutor with close social
relation. Thus, it is proved that the closer social distance, the more strategies lraqi
Arabs use in their encouragements. This is in line with view that in collective
culture, individuals within such societies constantly employ encouragements as a
communicative act to support each other focusing on collective well-being. This
fact was supported by Spencer-Oatey's (2000) and Eelen's (2001) who affirmed
and highlighted that the speech act of encouragement serves to maintain and
enhance positive social relationships, and it is inherently evaluated as supportive

and polite act.

With reference to familiar social relation, Iragi Arabs employed a smaller number
of strategies compared to those used in encouraging close social distance
interlocutors. They employed encouragement strategies in the third and fourth
situations at the percentage of 10.39%, 11.97% sequentially, and 10.16%, 11.63%
in the seventh and eighth situations respectively in encouraging an individual of
lower and equal status and familiar social distance with the speaker. This finding
Indicates that in close relations (close friends, family), there is a deep emotional
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Investment and high trust, which encourage the high frequency of type and number

of encouragement strategies. Thus, individuals anticipate ongoing emotional
support, and encouragements are regarded natural expressions of strong social
relationships, enhancing and saving the positive face of others (Brown & Levinson,
1987. Conversely, in familiar relationships (colleagues, acquaintances),
encouragement strategies were decreased. This may be according to the fact that
Iragi Arbas belong to high-context cultures (Hall, 1976) which rely on implicit
comprehending; thereby support and appreciation are often comprehended without
the need to use more repeated verbal expressions. Moreover, there is a tendency
towards modesty, and excessive encouragements may be understood as flattery or
exaggerated when the social relation is not close or deep. Therefore, they tended to
reduce the overall number of engouement strategies as a commitment to the
general social etiquette, and to keep and maintain a certain distance with hearer
(Fraser, 1990). This is paralleled to Brown and Levinson (1987) view of saving
negative face of the hearer to maintain social distance and to avoid the imposition
on the other person's face. Overall distribution of lIragi Arabs' encouragement

strategies is presented in Table 3.

Table 3: Overall Distribution of Iraqi Arabs' Encouragement Strategies

Situations Types & number of strategies (Iraqi Arabs)
Direct 100% | Indirect | 100% | Total | 100%
Situation 1 103 79.84 | 26 20.15 | 129 | 14.55
Situation 2 93 73.80 | 33 26.19 | 126 | 14.23
Situation 3 76 82.60 | 16 17.39 | 92 10.39
Situation 4 85 80.18 | 21 19.81 | 106 | 11.97
Situation 5 84 67.74 | 40 32.25 | 124 | 14.01
Situation 6 88 76.52 | 27 23.47 | 115 | 12.99
Situation 7 68 75.55 | 22 24.44 | 90 10.16
Situation 8 75 72.81 | 28 27.18 | 103 | 11.63
Total 672 75.93 | 213 24.07 | 885 | 100%

5.2 Encouraging Close and Familiar Lower-Status Interlocutors
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The results in Table 4 demonstrated that Iraqi Arabs employed 129 strategies in the

first situations distributed into 17 types when a father encouraged his son to (lower
status-close distance) give up the idea of postponing the examination. The most
dominant strategy was praying accounted for 15.50%, followed by creating hope,
Quranic Verses and Hadith, invoking the name of God, emphasizing the value of
success/achievement, and showing trust in hearer's ability at the percentage of
12.40%, 10.07%, 9.30%, 8.58%,7.75% respectively. Other types of strategies such
as predicting bright prospect, swearing, cheering up, showing empathy and
sympathy, proverbs and sayings, warning, blessing, reminding hearer's
responsibility, well-wishing, being patient, and complimenting were used at
6.20%, and less. In the second situations, the social status and social distance of
interlocuters was the same as in Situationl1; however, the context of encouragement
is different as a grandfather encourages his grandson to overcome his illness i.e.
chronic diabetes. The results indicated that Iragqi Aabs employed nearly similar
number of strategies accounted for 126, but less types distributed into 14 ones.
Iraqi Arabs sustained their tendency towards praying at the percentage of 18.25%,
as it was the most prominent strategy in Situation 2. However, they varied their
preference of other strategies as they employed Quranic Verses and Hadith at
16.66% as the second preferred strategy followed by creating hope at 15.87%,
showing empathy and sympathy at 14.28%, swearing at 7.93%, invoking the name
of God at 7.14 %., and alleviating H's hard feelings at 6.34%. Well-wishing, giving
advice, praising, showing trust in hearer's ability, reason/affirmation, being
patient, and solidarity were used at 3.17%, and less.

Regarding the third situations in which a lower-status interlocutor (postgraduate
student) was encouraged by a familiar professor (higher status) to start a project as
he was hesitated, Iragi Arabs varied their preference towards encouragement

strategies compared to the first and second situations. They reduced the number of
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strategies compared to situation 1 and situation 2, as they used 92 strategies

comprising 14 types. The results indicated that giving advice was the most
favoured strategy among Iragi Arabs used at the percentage of 17.39%, followed
by creating hope, emphasizing the value of success/achievement, and proverbs and
sayings at 16.30%, 9.78%, 8.89% sequentially. Strategies such as reminding
hearer's responsibility, predicting bright prospect, reason/affirmation, warning,
commanding, stating facts, swearing, invoking the name of God, praying, and
Quranic verses and Hadith were used at 6.62%, and less. In the fourth situation
when a boss (higher in status) encouraged an employee (lower in status) with
familiar social relation to reconsider his decision to resign, the number and types of
strategies is increased slightly in comparison with Ssituation 3, as they employed
106 distributed into 15 types. Iraqi Arabs maintained their tendency to use giving
advice prominently at 13.20 % followed by creating hope at 12.26% as the
prominent strategies as in Situation 3. However, the third preferred strategy was
showing trust in hearer's ability at the percentage of 9.43%, followed by
commanding and suggesting things to do at exact same percentage at 8.49%,
commendation at 7.54%, offering solutions and worrying at exact similar rate of
6.60% and stating facts at 5.66%. Quranic verses and Hadith, praying, praising,
invoking the name of God, swearing, and reason/affirmation at 4.71% and less.
Significantly, some strategies involving creating hope, offering solutions, Quranic
verses and Hadith, emphasizing the value of success/achievement, commendation,
proverbs and sayings, praying, praising, showing trust in hearer's ability , stating
facts, solidarity, being patient, blessing, swearing, and invoking the name of God
employed by Iraqi Arabs when encouraging lower-status interlocutor with close
and familiar social distance have not been included in Van's (2011) and Jung's
(2010) studies.
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Table 4: Encouraging Lower-Status Interlocutor

Types of Strategies Close distance Familiar distance
S1 S2 S3 S4

Direct
Creating hope 16 12.40 | 20 15.87 | 15 16.30 | 13 12.26
Offering solutions 0 0 0 0 0 0 7 6.60
Emphasizing the value of 11 852 |0 0 9 9.78 | 0 0
success/achievement
Commendation 0 0 0 0 0 0 8 7.54
Complimenting 1 077 |10 0 0 0 0 0
Showing empathy and sympathy 8 6.20 18 1428 | 0 0 0 0
Praying 20 15.50 | 23 18.25 | 4 434 |4 3.77
Commanding 0 0 0 0 5 543 |9 8.49
Giving advice 0 0 4 3.17 |16 17.39 | 14 13.20
Cheering up 5 387 |0 0 0 0 0 0
Praising 0 0 1 079 |10 0 4 3.77
Showing trust in hearer's ability 10 7.75 1 079 |0 0 10 9.43
Reminding hearer's responsibility 4 310 |0 0 6 652 |0 0
Predicting bright prospect 3 232 |0 0 6 652 |0 0
Stating facts 0 0 0 0 5 543 | 6 5.66
Reason/affirmation 0 0 1 079 |2 217 |4 3.77
Being patient 3 232 | 4 317 |0 0 0 00
Solidarity 0 0 2 1.58 |0 0 0 0
Blessing 4 310 | O 0 0 0 0 0
Invoking the name of God 12 930 |9 7.14 | 4 443 |2 1.88
Swearing 6 4.65 |10 793 | 4 443 |4 3.77
Indirect
Alleviating H's hard feelings 0 0 8 634 |0 0 0 0
Suggesting things to do 0 0 0 0 0 0 9 8.49
Worrying 0 0 0 0 0 0 7 6.60
Proverbs and sayings 6 4.65 0 0 8 889 |0 0
Warning 4 310 | O 0 5 543 |0 0
Quranic Verses and Hadith 13 10.07 | 21 16.66 | 3 326 |5 4.71
Well-wishing 3 232 |4 317 |0 0 0 0
Total 129 100 126 | 100 | 92 100 106 | 100

5.3 Encouraging Close and Familiar Equal-Status Interlocutors

The results in Table 5 demonstrate that Iragi Arabs employed a total number of
124 strategies consisted of 16 types when someone encourages his friend to retract
the decision to divorce. The social distance of the speaker and hearer are equal and
the social distance are close. It is appeared that the participants employed similar
number of strategies compared to Situation 1 and Situation 2 with slight difference.
However, their preference of the specific strategies used was varied. Reminding

H's responsibility was the most dominant strategy among lragi Arabs at the
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percentage of 12.90%, followed by praying at 12.09%, Quranic Verses and Hadith

and creating hope at exact same percentage of 9.67%, warning and giving advice
at 8.87% and 6.45% respectively. Praising, alleviating hearer's hard feelings,
swearing, diminishing, invoking the name of God, solidarity, offering solution,
proverbs and sayings, blessing, and showing empathy and sympathy were used at
5.64% and less. In the sixth situation, when an interlocutor encouraging his friend
to overcome the grief of his father's death, Iragi Arabs employed 115 strategies
involving 14 types. They sustained their sufficient use of reminding H's
responsibility as the most preferred strategy as in Situation 5. However, their
preference of other frequent strategies changed into creating hope as the second
frequent strategy at a percentage of 13.91%, followed by Quranic Verses and
Hadith at 11.30%, showing empathy and sympathy at 10.43%, praying at 9.56%,
solidarity at 8.69%, and alleviating hearer's hard feelings at 7.82%. Swearing,
invoking the name of God, proverbs and sayings, praising, cheering up, blessing,
and compliment at 6.08%, and less.

In encouraging equal-status interlocutors with familiar relation, Iragi Arabs
reduced the number strategies and types compared to Situation 6 employing 90
strategies allocated into 12 types. In Situation 7, lIragi Arabs as equal-status
interlocutor encourages his former classmate (familiar social distance) to continue
his higher studies. Emphasizing the value of success/achievement was the most
favoured strategy at the percentage of 15.55%. Yet, they continue their prominent
employment of creating hope as the second frequent strategy at 13.04%. Warning
was the third preferred strategy at 11.11%, followed by praying at 10%, giving
advice and showing trust in H's ability at the same exact percentage of 8.88%, and
ability to compensate at 7.77%, Quranic Verses and Hadith, and well-wishing at
quite same rate of 6.66%. Other strategies such as complimenting, swearing, and

solidarity used at 5.55%, and less. In the eighth situation, when someone
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encourages his co-worker (i.e., equal-status interlocutor with familiar social

distance) to reconsider his decision to resign from his profession, Iragi Arabs
employed 103 strategies distributed into 13 types. Creating hope was the most
employed encouragement strategy in the field of word context at 14.56%, followed
by showing empathy and sympathy at 13.59%, well-wishing at 12.62%, offering
help or reward at 9.70%, praying at 8.73%. praising, alleviating hearer's hard
feelings, reminding H's responsibility, Quranic Verses and Hadith, ability to
compensate, suggesting things to do at, and swearing at 6.79%, and less. Notably,
In encouraging equal- status interlocutor with close and familiar social distance at
the Situations 5, 6, 7, and 8, Iraqi Arabs employed some strategies such as
swearing, offering solutions, Quranic Verses and Hadith, ability to compensate,
emphasizing the value of success/achievement, proverbs and sayings, praying,
praising, showing trust in hearer's ability , solidarity, swearing, and blessing as
new strategies which were not appeared in Van's (2011) and Jung's (2010)

classification of encouragement strategies.

Table 5: Encouraging Equal-Status Interlocutor

Types of Strategies Close distance Familiar distance
SS | % Sé % S7T | % S8 | %

Direct
Creating hope 12 | 9.67 16 1391 |12 | 13.04 | 15 14.56
Offering solutions 4 3.22 0 0 0 0 0
Complimenting 0 0 1 0.86 2 2.22 0 0
Ability to compensate 0 0 7 7.77 4 3.88
Emphasizing the value of 0 0 0 0 14 | 1555 |0 0
success/achievement
Offering help or reward 0 0 0 0 0 0 10 9.70
Showing empathy and sympathy 2 1.61 12 1043 | 0 0 14 13.59
Praying 15 |12.09 | 11 9.56 9 10 9 8.73
Giving advice 8 6.45 0 0 8 8.88 0 0
Cheering up 4 3.47 0 0 0 0
praising 9 7.25 1 0.86 0 0 7 6.79
Showing trust in H's ability 0 0 0 0 8 8.88 0 0
Reminding H's responsibility 16 | 1290 | 17 1470 | 0 0 6 5.82
Reason/affirmation 0 0 0 0 0 0 8 7.76
Solidarity 6 4.88 10 8.69 5 5.55 0 0
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Blessing 1 0.80 3 2.60 0 0 0 0
Invoking the name of God 5 4.03 7 6.08 0 0 0 0
Swearing 6 4.83 6 5.21 3 3.33 2 1.94
Indirect 0 0 0 0 0 0 0 0
Well-wishing 0 0 0 0 6 6.66 13 12.62
Quranic Verses and Hadith 13 | 9.67 13 11.30 | 6 6.66 5 4.85
Warning 11 | 8.87 0 0 10 | 11.11 | O 0
Proverbs and sayings 3 2.41 5 4.34 0 0 0 0
Diminishing (Problem reduction) 6 4.83 0 0 0 0 0 0
Suggesting things to do 0 0 0 0 0 0 3 291
Alleviating hearer's hard feelings 7 5.64 9 7.82 0 0 7 6.79
Total 124 115 90 103

5.4. Focus Group Interview (FGI) Analysis

The data obtained from FGI group is analyzed qualitatively. The results from FGI showed that
encouragement is seen as a common speech act that occurs in very-day life in various situations
among Iragi Arabs. Participants demonstrated that it is a persuasive, but complex speech act
which cannot be understood from its literal meaning, but it depends on various social, cultural,
contextual, and religious factors. The participants highlighted that encouragement complexity
based on the fact that the effect and the value of encouragement is determined not ony by verbal
utterances of encouragement, but also by social status of speaker, the social distance of hearer,
and in what circumstances it has to be used (the context of situations). The participants agreed
that they care more for hearer's distance and status when giving encouragements. Consequently,
their encouragement strategies are shaped and chosen in relation to these two social norms, and
accordingly adapting their linguistic choices. This indicates that encouragement speech acts are
not only seen as a face enhancing act but as an effective social act which influence social
relations in Iraqi Arabic society. That is, caring for politeness rules and saving the interlocutor’s
face are of great importance among Iraqi Arabs when expressing encouragements. FGI P5
elaborated:
" In Iragi Arabic society, encouragement is a fundamental and complex daily act. Its profound
impact relies not just on the words themselves, but critically on who speaks and who listens,
given its deep roots in our social, cultural, and religious frameworks. We therefore meticulously

deliver moral support, ensuring it's appropriate and polite to avoid discomfort, thereby solidifying

the very fabric of our social bonds"
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Participants also illustrated that encouragements involve many functions within Iraqi Arabic
society based on the contexts they are used in, thereby this speech act is considered a powerful
means to boost morale, instill hope and self-confidence, build and strengthen social relations, and
significantly to motivate individuals to achieve goals and overcome difficulties. They clarified
that, for them, encouragement is mostly considered as an effective and desired speech act
employed as crucial means to motivate individuals to achieve their dreams, progress, success,
and to continue contribution. They contended that one of the most intended aims of using this
linguistic act within Iragi Arab society is to strengthen and reinforce social ties. That is, its
importance and frequent co-occurrence among Iragi Arabs stems from its role in in developing
and sustaining social relations by creating an atmosphere of mutual rapport and intimacy that
enhance the solidarity of community. FGI P4 argued that:

"Encouragement is an intrinsically social act within Iragi society, playing a crucial role in

reinforcing social relations. Its widespread use stems from its tangible benefits: it

empowers listeners with confidence and motivation, and is seen by Iraqi Arabs as a polite

and desirable act, effectively solidifying communal bonds for both the speaker and the

hearer.”
Accordingly, Iragi Arabs perceive encouragements speech act as a face enhancing act that
motivate the hearer to perform a specific future action that serve the interests of the hearers or in
agreement with speaker's positive expectations. Participants argued that in spite of their direct
form, utterances such as "Continue your endeavor; you must exert greater effort to achieve
success” or "Don't rush your decision to divorce™ are perceived as polite speech acts when
employed by someone who tries to encourage one of his friends to progress and succeed, and the
other friend to reconsider his decision of divorce. Thus, the speakers' intentions were to serve the
hearer's best interest, and to support them. In return, the hearers will not perceive and understand
such utterances as direct commands. Instead; they regarded them as genuine encouragements in
the form of suggestions and constructive motivation to achieve their benefits. That is, these
utterances are understood as polite act as it is used for the hearer benefits, acknowledging his
worth and affirming his self-esteem, consequently lessening any possible social distance, and
sustaining solidarity. This is paralleled with Brown and Levinson's (1987) perspective that
encouragement serves as a positive politeness strategy aiming to fulfill the desire of the recipient
to be admired and liked. In other words, performing encouragement speech acts in a align with

the hearer's need to feel deeply "cared for" and "desired". Participants maintained that when
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individuals decide to encourage their friends or one of their relatives, they aimed to motivate the
listeners to achieve success or overcome a challenge as well as seeking to strengthen their own
relationship and interest with the recipients. This means that mutual consideration and interest
lead to enhancing social relations benefitting both the speaker and the hearer. They explained
that in performing requests or commands, the desire for autonomy of the recipient is threaten.
Conversely, encouragements impose no coercion or obligation on the hearers' desire to be
autonomous and unforced. This confirms with Leech's Politeness Principle (1983), in which
encouragement speech act benefits the hearer as this speech act directly address the Approbation
Maxim when providing positive reinforcement and praise, and satisfy the Tact Maxim when
building confidence and offering emotional support, accordingly decreasing psychological
burdens of the hearer such as anxiety or fear. Moreover, encouragement significantly is
advantageous for the speakers as encouragements enhance and sustain their social bonds, thereby
their own face-needs are fulfilled by appearing supportive and kind.

In general, FGI findings revealed that encouragement among Iraqi Arabs is related to and
affected by some social and cultural factors. One of the most important factors was the context in
which encouragement is performed. The participants stated that the situations, in which
encouragements are commonly used, include illness, competitions, making crucial decisions,
starting projects, work performance, overcoming hesitations and fears, developing skills,
celebrating success, solving social problems, and facing hardships. Participants claimed that they
varied their employment of encouragement strategies according to the specific context of these
situations in interactions. To put it simply, encouragements strategies significantly affected by
situational contexts. In addition, they explained that in facing an academic challenge, a
professional reversal, a personal crisis, or an illness, some specific types of encouragement
strategies are required more than others for each situation to make encouragements more
effective and appropriate. That is, who suffer from an ill may need strategies of empathy and
spiritual reassurance, or praying while students who prepare for their exams may need strategies
such advice, creating hope, showing trust in their abilities as encouragement strategies. This
finding is in line with findings of WDCT which revealed that participants varied their tendencies
of strategies according to the contexts of encouragements.

The second important factors that may affect encouragement in everyday communication among
Iragi Arabs was social status. The participants confirmed that respect and authority that higher-

status individuals such as teacher, manager, father, or an older person have may affect the
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intention and weight of utterances employed in encouragements. For example, when a father
encourages his son who prepared for an exam by saying "»=X ¢l i «lls 25" ("Be strong, | know
you're capable™), he is not just providing support, but his encouragement may be understood by
his son as an implicit motive to make a greater effort. That is, his encouragements include
implicit expectations and guidance. They said that the hearer understand that this utterance is an
encouragement, but at the same time, it reflects the fathers' trust in his son's ability which put a
greater responsibility on him to make great effort. On the other hand, participants highlighted
that when a peer encourages the same student encouraged by his father saying the exact same
utterance "»X <l " ("I know you're capable"), this utterance may be understood by the hearer
as explicit encouragement indicating a mutual understanding, empathy, and sense of
camaraderie, thereby there is no implicit authoritative expectations are required behinds this
utterance. Thus, though support is the main aim of encouragement, the level of social status
among individuals are essential in specifying the most impactful and effective approach to
express such support through that speech act within its specific cultural contexts. Additionally,
the participants indicated that Iragi Arabs preferred direct encouragement, and they are mostly
used it in everyday interactions, particularly when the hearers are of lower and equal status.
However, the participants ensured that direct encouragement is uncommon when the recipient of
higher status indicating that it is more polite to use indirect encouragement, and they are may be
misunderstood by the person of higher status as damaging the superior sense of dignity or
exceeding their authority. The preference for direct encouragements by participants of FGI
demonstrates consistency with the results obtained from WDCT which showed that Iragi Arabs
favoured direct strategies when encouraging individuals of lower and equal status.

Another important factor which shapes the strategies of performing and perceiving
encouragements among Iragi Arabs was the social distance. Participants claimed that the closer
the social distance, the more emphatic, informal, and emotionally charged encouragements
become among intimate friends or family members. They stated that when someone supports his
brother who face a problem might employ collective and emotional utterances such as " 4l «s sal
Lelas )80 elly s adlS (o3 (e alas Y o ("My brother, | am your support, don't fear anything, we
are all with you; we can solve it"), indicating emotional intimacy and solidarity. In contrast,
encouragements are more task-oriented and formal among acquaintances or colleagues,
concentrating on professional motivation and support. Someone may encourage his co-worker
through direct commendation "aas Gmal (o ki =15 Jadll 13 8 ol jel 6508 dageny JE" ("My
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trust in your efforts is great; 1 know you are capable of this work and will complete it perfectly™).
This demonstrates how the levels of social distance (close and familiar) determine the type of
pragmatic strategies employed to make encouragements effective and appropriate in certain
contexts. Regarding distant social distance, participants indicated that encouragements among
stranger are rare in Iragi Arabic society, and it has minimal effect on the hearer. They confirmed
that without mutual trust and contextual understandings, some specific strategies of
encouragements may be understood as exaggeration or flattery. They argue that the hearer may
perceive the strangers' motives for encouragements as insincere; instead of being supportive
utterances.

Moreover, the results revealed that encouragement within Iraqi Arabic society is significantly
affected by Islamic religion. The participants indicated that there is a strong relation between
Islamic principles and encouragement as Islam encourages people to maintain their social
relations, increase intimacy and cooperation; and this speech act is one of the most common
social acts that achieve these principles. Participants assureed that Islam and its teachings are
among the factors which support employing encouragement, and make it a desirable act within
Iragi Arabic society. In collective cultures, including Iragi Arabs, values of benevolence, helping
others, and mutual support are deeply emphasized through religious teachings solidifying the
belief that offering moral support is part of faith and virtue. Therefore, religious instructions
make encouragement as a continuous and positive social act that occur in everyday interactions
among Iragi Arabs. Accordingly, employing encouragements is not only a personal choice
among lragi Arabs, but it is considered as an effective speech act that strengthens social relations
and maintains their fabric. They added that principles of Islam which emphasize mutual support,
patience, and creating hope relate encouragement to religious and spiritual belief. For example,
Islamic religious utterances such as" & 4 <Li o)" (God willing, it will be good), "dllui L b "
("Allah is ever mindful of you."), "5 s« 41" (God is present),"~_S 4" (God is Generous), " <,
aa 4" ("Your Lord will ease it")"4 1= JS 5" (Rely on God) are encouragement strategies widely
employed in Iragi Arabic and deeply in the collective consciousness. These strategies are used as
powerful encouragements strategies in instilling reassurance and hope in the hearers' hearts.
Moreover, Quranic verses and Hadith are mostly employed by Iragi Arabs in various context as
indirect encouragements. Quranic verses and Hadith when used as an indirect encouragement
strategy achieve the illocutionary force of the speaker effectively. Further, direct strategies of

encouragements such as praying (e.g.,5x& S Je <bg@ &) May God strengthen you against all
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hardship"), and swearing (e.g., <l=i auia L il a8l | swear by God, your effort won't be wasted")
are employed frequently among Iragi Arabs in everyday encouragements. The participants
highlighted that religious utterances have a spiritual and persuasive power when employed in
encouragement, and significantly enhancing acceptance of support and suggestion by the hearers.
They clarified that utterances which are religious in nature are mostly used in giving
encouragements and they are highly valued in all contexts, regardless of social status and
distance of interlocutors. This primary finding aligns with WDCT results as religious-based
strategies were frequently utilized across all situations, irrespective of social relation (familiar or

close) or social status (equal or lower). FGI P1 explained that:
"We consistently use religious expressions for encouragement due to their sacred, spiritual, and divine nature.
Mostly we use strategies such as praying, invoking the name of God, and swearing as direct and impactful
forms of encouragement. Others, such as Quranic verses and Hadith, serve as indirect encouragement. This
frequent employment of religious utterance as direct or indirect encouragement reflects the importance of

encouragement in Islam".
Importantly, the FGI results showed that Al-Muru'a (“"ss.<!") and Al-Nakhwa (“3s3") were
crucial factor which influence encouragement speech act in lraqi Arabic contexts. The
participants highlighted that encouragements are significantly shaped by these two Iragi Arabic
cultural values, as they are considered one of the most influential traditions that necessitate and
motivate Iraqi Arabs to offer support to others, thereby giving encouragements is a social and
moral obligation rather than mere personal choice. FGI P 6 claimed that:

"In our culture, Nakhwa and Muru'a are not mere theoretical concepts; rather, they are

deeply rooted core values that strongly compel us to offer moral and verbal support. | feel

it is my moral and social duty to encourage others; for a kind and motivating word is an

integral part of this magnanimity that binds us as individuals and strengthens the ties of our

community."
Finally, since factors such context, social status, social distance, Islamic teachings, social and
cultural values are varied across cultures and societies, strategies of encouragement also differ.
In other words, what are regraded effective or appropriate encouragements in one culture or
society might be misunderstood and misinterpreted, or be less effective in another. Therefore,
understanding how social and cultural norms shape strategies of encouragements is important to
achieve effective and successful cross-cultural communication. For this reason, the present study
doesn’t base on the data gained from WDCT, but it extended to explore the social and cultural

norms which influence the performance and perception of encouraging speech act.
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6.Conclusion
The overall results of this study showed that Iraqi Arabs prefer directness when they give their
encouragements rather than indirectness. Thus, encouragements are seen as face-enhancing or
face-saving acts by Iraqi Arabs, and their tendency of directness may be because of their
collective culture in which “social harmony has greater value than individual rights and
independence” (Chojimah, 2015, p. 9157).
With reference to the specific strategies employed across the eighth situations, the results
demonstrated that Iraqi Arabs varied their tendencies towards strategies in performing
encouragement act according to the social status, social distance, and contexts of situations. They
preferred to use praying as the most prominent strategy in encouraging close lower-status
interlocutor in the first and second situations. However, they change their style of encouragement
regarding the other strategies. They employed creating hope as the second preferred strategy
followed by Quranic Verses and Hadith, and invoking the name of God in Situation 1, while
Quranic Verses and Hadith was the second favoured ones followed by creating hope and
showing empathy and sympathy in Situation 2. In encouraging familiar lower-status interlocutor,
they changed their tendency as they employed giving advice and creating hope as the most
prominent strategies in the third and fourth situations. They also varied their use of other
strategies employed in these two situations as they used emphasizing the value of
success/achievement followed by proverbs and sayings in Situation 3, and showing trust in H's
ability followed by commanding, and commendation, offering solutions, and worrying in
Situation 4.
Regarding, the close equal status situations, reminding H's responsibility was the dominant in
Situation 5 and 6. Thus, their preferences were changed regarding the other strategies as they
favoured praying, as the second frequent strategy followed by Quranic Verses and Hadith, and
creating hope in Situation 5, while in Situation 6, the second preferred strategy was creating
hope followed by Quranic Verses and Hadith, and showing empathy and sympathy. In
encouraging familiar equal-status person, Iraqi Arabs' tendency was different from all previous
situations as they employed emphasizing the value of success/achievement followed by creating
hope, warning as the prominent strategies in Situation 7, whereases creating hope followed by
showing empathy and sympathy, well-wishing, and offering help or reward as the most frequent

ones in Situation &.
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Importantly, some strategies employed by Iraqi Arabs when encouraging lower and equal status
interlocutors with close and familiar social distance including creating hope, offering solutions,
Quranic verses and Hadith, emphasizing the value of success/achievement, commendation,
proverbs and sayings, praying, praising, showing trust in hearer's ability, stating facts,
solidarity, being patient, blessing, invoking the name of God, ability to compensate, praying, and
swearing were new ones which had not been included in Van's (2011) and Jung's (2010) studies.
Additionally, calming which appeared in Jung's (2010) classification of strategies had not used in

this study.

With reference to the findings of FGI, Iraqi Arabs viewed encouragement as a face-saving or
face-enhancing speech act. That is, it saves both the speaker's and the hearer's positive and
negative face. The findings showed that they preferred direct strategies when they express their
encouragements more than indirect ones in relation to lower and equal status and close and
familiar distance across different contexts. Thus, this supports the findings of WDCT which
showed that Iraqi Arabs' preference of direct encouragements. Moreover, the findings indicated
that context, social status, social distance, Islamic teachings, social and cultural values such Al-
Muru'a ("3s5<") and Al-Nakhwa ("3s511") are the most important factors which affect Iraqi
Arabs' performance and perception of encouraging speech acts. This also supports the results
gained from WDCT which demonstrated that Iraqi Arabs varied their tendencies of engouements
strategies according the social status and social distance between the speaker and the hearer, and
the contexts in which encouragements were used.

7. Limitations, Suggestions, and Pedagogical Implications

It is important to indicate that every study has some limitations, and stating these limitations
clearly will pave the way for future studies. This study is limited to encouragement speech act in
Iragi Arabic dialect. However, there are many other speech acts, which used commonly among
Iragi Arabs, are expressed through different linguistic patterns from those of encouragements.
Moreover, this study is restricted to the population of one region, male gender, specific academic
field and level, and age ranged from 22 to 23. Consequently, generatability of the findings of this
study is confided only to these included variables. Therefore, to provide a broader understanding
of the communicative and linguistic patterns in lraqi Arabic dialect when performing
encouraging speech act, it is proposed to examine encouragements employed by people from

different regions in Irag, in different contexts, with different age, and by female gender.
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Similarly, this study limited to focus FGI and WDCT instruments in collecting data. While these
two instruments are appropriate to illicit subtle understandings and appropriate linguistic
patterns, they may not fully provide authentic, genuine, natural, and spontaneous interactions.
For this reason, future studies should triangulate natural data-collection instruments by
integrating more naturalistic data collection such as video/audio recorded real-life situations and
ethnographic observation. It is hoped that the present study will contribute in minimizing or
avoiding any potential misunderstanding in cross-cultural interaction, specifically between
individuals from other cultures and Iragi Arabs. It also aims to develop the pragmatic

competence of foreign language learners of Arabic to avoid misinterpretation when they express

their encouragements in Iragi Arabic dialect.

References

Ahangar, A. A., Mojahedi Rezaeian, S., & Esfandiarpour, F. (2022). The Study of the Effect of
Addressee’s Power and Gender on the Choice of Politeness Strategies in Encouragement
Speech Act in Persian. Language Related Research, 13(2), 401-434.

Almubaddal, S. S. (2025). Expressive speech acts to reflect social support about mental health in
@gemmacorrell's Instagram comments. Journal of English Language Teaching, Literature
and Linguistics (JELTL), 8(1), 173-183.

Al-Saidi, A. (2020). The Pragmatic Functions of Requests in English and Arabic: A Contrastive
Study. Journal of College of Education for Women, 31(2), 241-255.

Austin, J. L. (1962). How to do things with words (2nd ed.). Harvard University Press.

Bertrand, J. T., Brown, J. E., & Ward, V. M. (1992). Techniques for analyzing focus group data.
Evaluation Review, 16(2), 198-209.

Bousfield, D. (2022). Clichés in English: A Socio-Cognitive and Pragmatic Perspective.
Palgrave Macmillan.

Brown, P., & Levinson, S. C. (1987). Politeness: Some universals in language usage. Cambridge
University Press.

Chojimah, S. (2015). Politeness strategies in directive speech acts in English. LITE: Jurnal
Bahasa, Sastra, dan Budaya, 11(1).

Eelen, G. (2001). A critique of politeness theories. St. Jerome Publishing.

Fu, Q., & Li, H. (2021). The Construction of Refusals by Chinese EFL Learners: A Case Study.
Journal of Language and Linguistic Studies, 17(2), 659-676.

1724



Lark Journal (2025 /10/1) 2 4 ;331 17 ;alaal)

Fukushima, S. (2024). The Routledge handbook of research methods in pragmatics. Routledge.

Gass, S. M., & Neu, J. (Eds.). (1995). Speech acts across cultures: Challenges to communication
in a second language. Mouton de Gruyter.

Goldsmith, D. (2004). Communicating social support. Cambridge University Press.

Hall, E. T. (1976). Beyond culture. Anchor Books.

House, J. (2019). Translating culture: Translation as an intercultural process. Journal of Applied
Linguistics and Professional Practice, 14(3), 323-340.

lzutsu, K. (2002). The pragmatic functions of apologies in Japanese. Intercultural
Communication Studies, 11(2), 1-21.

Jung, W.-H. (2010). Native and nonnative strategies of encouragement in English interaction.
English Language Teaching Research, 22(2), 79-109.

Kasper, G., & Rose, K. R. (2003). Pragmatic development in a second language. Blackwell.

Leech, G. N. (1983). Principles of pragmatics. Longman.

Madhloom, R. K. (2023). Colloquial Arabic dialects between eloquent and non-Arabic Iraqi and
Syrian. Lark Journal for Philosophy, Linguistics and Social Sciences, 15(4), 119-143.
https://doi.org/10.31185/lark.Vol3.1ss51.3273

Matsuoka, Y., Smith, B., & Uchimura, Y. (2009). A comparative study of encouragement

strategies used by Japanese and American EFL learners. Journal of Pan-Pacific
Association of Applied Linguistics, 15(1), 49-66.

Miles, M. B., & Huberman, A. A. (1994). Qualitative data analysis: An expanded sourcebook
(2nd ed.). Sage Publications.

Poliakova, N. V., & Sibul, V. V. (2021). Verbalisation of encouragement in contemporary
French dialogic discourse. Training, Language and Culture, 5(4), 77-92.

Rabab’ah, G., Alghazo, S., & El-Dakhs, D. A. S. (2025). Refusal Strategies in Emirati Arabic: A
Gender-Based Study. Open Cultural Studies, 9(1), 20250057.

Salman, H. D. (2024). Speech acts, an analytical study of verses from the Holy Quran. Lark
Journal for Philosophy, Linguistics and Social Sciences, 16(4, Pt. 1), 116-139.
https://doi.org/10.31185/lark.3813

Schneider, K. P. (2018). Speech acts in discourse. In K. P. Schneider & A. Barron (Eds.), The
Routledge handbook of discourse analysis (2nd ed., pp. 58-71). Routledge.

Searle, J. R. (1969). Speech acts: An essay in the philosophy of language. Cambridge University

Press.

1725


https://doi.org/10.31185/lark.Vol3.Iss51.3273
https://doi.org/10.31185/lark.3813

Lark Journal (2025 /10/1) 2 4 ;331 17 ;alaal)

Shahid, S. (2025). The pragmatics of encouragement: An inquiry into defaults vis-a-vis
inferences. Journal of Pragmatics, 237, 97-112.

Smith, B., & Uchimura, A. (2009). A new approach to the definition of polite. Journal of
Politeness Research, 5(2), 173-196.

Spencer-Oatey, H. (2000). Rapport management: A framework for analysis. In H. Spencer-Oatey
(Ed.), Culturally speaking: Managing rapport through talk across cultures (pp. 11-36).
Continuum.

Sperber, D., & Wilson, D. (1995). Relevance: Communication and cognition (2nd ed.).
Blackwell.

Taeschner, T. (1998). The magic of language: Children's language acquisition (Vol. 4).
Springer.

Usmani, S., & Almashham, A. (2024). Cross-cultural pragmatics: Analysing speech acts in
different cultures. International Journal of Language and Literary Studies, 6, 186-198.

Van, L. T. T. (2011). A Comparative study on encouraging in Vietnamese and American
English. Interdisciplinary Discourses in Language and Communication, 411. Note: This
entry seems incomplete for a journal article. "411" might be a page number or part of an
issue/volume that is missing.

Varghese, M. (2019). Politeness and impoliteness in the English language. Routledge.

Waring, H., & Zuniga, M. (2023). Speech acts and cross-cultural pragmatics. In A. F. Selvi & N.
Galloway (Eds.), The Routledge Handbook of Teaching English as a Second Language
(pp. 370-384). Routledge.

Zhu, Y., & Yu, X. (2020). Apologies in Chinese university students’ interlanguage pragmatics.
Journal of AsiaTEFL, 17(2), 642—658.

1726



Appendix 1

Lark Journal (2025 /10/1) 2 4 ;331 17 ;alaal)

Modified Categorization of Encouragement Strategies Proposed by Van (2011) and Jung's

(2010)

Types of Strategies

Examples (Iragi Arabic
Dialect)

English Translation

\Well-wishing

||"C\;_~.5|J G sl IS il |

"1 wish you all the best and success."

Creating hope

" «:ﬂa;\‘),d\ MJJ;:I [(EEEX LJAS“
Sl 2 (i g e I

"Hope is there! You can finish reviewing; you have time,
give it your all!"

Offering solutions

Y S E e o llay SE 1A
ETR

"Let's think about small projects that could break the
routine.”

Quranic Verses and
Hadith

" el g ) il S

Al el ) (‘314.\;\_"

"Remember Allah's saying: 'For indeed, with hardship
[will be] ease.' God willing, it will be good.”

Calming

"8 e g S8y Taal i e
("

"Take it easy, calm down and think calmly before
anything."”

Ability to compensate

" lal S gl s ¢ sgie el (50l
Ol dua iy lpua i 15"

"l know you're upset, but time is on your side, and you'll
compensate for it with a much better opportunity."

Emphasizing the value of
success

T oS e s ot U 2l

Jdﬂ\ JS ng.uu ca.m\).‘d\."

"The joy you'll feel when you finish your studies is worth
all the hesitation."”

Commendation

O 1A Al Jally Al ol

"Your past academic achievements make everyone testify
to you."

Offering help or reward

") daud) ke Al slalka )

"You'll get an additional bonus at the end of the year if
you stay."

Warning

e C\J élu\ ‘AﬁL@A.l ‘)55"
P&SL;‘;II

"Think about your children; divorce will destroy their
lives."

Complimenting

Y eclalSayl S dlaie 5 S5 Gl
ﬁ! ~.. MII

"You're smart and have all the capabilities; don't doubt
yourself."

Showing empathy and
sympathy

"o edem e g dlall (K ey Gila
s gl Gl

"l really feel for you; the treatment isn't easy, but you're
stronger."

Proverbs and sayings

"CUAA‘).}.A!\' U)jjg‘:'\-‘d:‘“

"As they say: 'Patience is the key to relief." You must not

aluind e a )Yz dll " give up."
Pravin " el Jgnas 5 2l g it JLud "l ask God to grant you success, ease your affairs, and
ying ol Jedlligy ordain for you all the good."

|Commanding

" gans S8 5 2a8) (s " |

"Don't rush, sit down and think deeply."

|Giving advice

b)éi.a.aﬁl

sl Tl el imaat® |

|

"My advice to you: Start with small steps."

" allai o S 1z Al s

"Hey buddy, don't stay like this! Come on, let's go out

"

Cheering up O N and break the routine."
" g sde US55 S Cag e Cul (Yo are known for your intelligence, and every project
Praising gzl Sl any pualials  llyou've completed flawlessly. I'm confident you'll excel in

this one!"

Showing trust in
hearer's ability

"ozl Asally ¢ sale @) 5 U

Bsdli s,

"I'm 100% confident you'll succeed and excel."”

Reminding hearer's
responsibility

N NJ.\A.M cuﬂﬁ,\g » Al elilak
Syl a Jem

"Your children are a trust upon your shoulders, and their
future depends on your decision."

Worrying

A g IS ey L
e A oy jalla”

"Honestly, I'm really worried about you; this sadness is
too much, I'm concerned.”

Predicting bright

W'ééﬂﬁ“ﬁjjééébj)ﬁﬂthi

"Imagine your project growing and becoming a real
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Types of Strategies

Examples (Iraqi Arabic
Dialect)

English Translation

lorospect

[

|dream.”

Stating facts

" gﬂﬂ;).\) dala L_\M‘ Y 3alall LSIA
) s ER

"This isn't the hardest subject, and your previous grades
were good."

Reason/affirmation

"aaaliy lals Eul oy alas Y
Cala ag clila o 138 Jidas o)

:L'\.\j"

"Don't worry, you're truly intelligent and understand it
well. Your excellent grades in it previously are proof of
that."

Suggesting things to do

" Lol clla i g ) g 2285 Gl 55
Chamaall”

"How about we sit together and I explain the difficult
points to you?"

Being patient

e IS eLE o) s g sh yual G
. M ’...“u

"Just be patient a little, and God willing, everything will
change for the better."

Solidarity

"@JJS&SY&_,L'AJS,\@JQ}‘;'J

gﬂ.\;_}_

"I'm with you every step of the way; don't think you're
alone.”

Alleviating H's hard
feelings

" asll da Ll Jle Llay) )
B%J.A“ ;M e .nll

"Forget yesterday's frustration; today we start a new
page."

Blessing

" Lﬂﬂ\:\m‘\.@_\@w "'B}kidsm\ “L“’LJJ
S s

"God willing, every step you take in life will be a
blessing."

|Swearing

||! 1,085 capdaal) il

"By God Almighty, you can do it!"
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