O Lualall 22al Zaalall ¢l i 3K Al

g g | Jaral 48, guatl) 5 LaS)

(bl mlla gl O (b b a
acldia / dlass dxala — de ) I AUK dxalall &l gl S
alad dala Gl a
RN
s Be-
oyl yadle

llgisall ) Aiaall Gl 3l cilatiall Jhay e Jaxd 3 Ay sladll Aniil] (e de sena (380 Gy guail Cpanaly
Clatid) e llgioadl bt pladl g Ay gl A el il o adle 5 il IS5 5 JLaly
Jue il s dae (e Aliaall 3 ) sall p2iiss Lgild 5y oS0all Lgdlon) Ay gl AV (33as Sl Adliaall 4l 30
.BJH\J
(o 5 Al i g Ailida 5 5,08 B 3 Gadai s ccila il 5 DA (o Al (e ple ISy BeliSll i
()il
sk o Al o) Apmads Cualieg 3ol A e el Sy s eDanl 1 il ) Aty Ay gual 3l s
(V) ) Aniial) s sy 8 LS o sgia (8 8o LSH S Alaal) aladin tic
gy sl i) 53033 3 gl 5 LS ellgnall oumy o iln 5 Ll Gy sull (IS5 5 il el olana g
oy e I 8 ) iy Gl (g JI A i e ) (b (I3 A el G e salall
i L 130 48, gusil) LS b 53 38 e W1 4 guail) CaMSE (8 o) il puity 5 LS A (pa (i 38 llgianal)
() RS Ay 5 pdlie g
Al AR L) (e Aliidia g culal) iy Cum i s Gl el B gl 30 (S ) 14 J L
Adlide ety s acinall il e ) U (e llging s Lgie sLxinl) 5 ul 5Y (Sa Y
el (mdlie (<05 30y e sl Ol ame colaiial &) guall 3L aliasl e Cand) il culy
& 4 e S8 Caadimt ) Gl CallSs 1 A guil) 56 5 Comaall 136 puss )l sl (5 a5 (53LaBY)
O 0o LS T ) 3 LS Cinaa A1 (g 30 ) Law Jasall it e Ui Alalall (51 Canoal 5548 Y) (i
Janall 4y sl 36 li€H e 55 L S 5 AY) o saaiaall dum o 3301 () o Candl JDA
aalY) CallSl) iy puil) CallSl) cllgtionall ey ¢y gul) 5oL ;A alidal) cilalSl)

Abstract
Food Marketing includes number of commercial activities aim to deliver farm or agricultural
foundation products to the consumer in suitable shapes, time, and place. Hence, the final goal
of the agricultural marketing activities is to meet the consumer needs for different agricultural
products, and in order to perform the mentioned objective it uses the production resources
such as labor, capital, and management.
Efficiency expresses, in general, the relationships between inputs and outputs and, applies in
a variety of relations in accordance with the said problem.
Marketing efficiency is measured by the ratio of outputs to inputs, and can be expressed by
traditional and monetary measures, and when money used as a measure of efficiency then it
becomes benefit to cost (6).
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Most of the changes in marketing costs have a direct influence on consumer satisfactions, and
the efforts to upgrade the marketing benefits have a great effects on the marketing costs.
Hence, any marketing activities reducing the costs and the consumer satisfaction might
reduce the efficiency ratio as well. Accordingly, higher marketing costs might upgrade
economic efficiency if more economic benefits occurred.(9)
This research tackled the problem of marketing efficiency for Abu-Ghraib dairy products
factory where dairy products are considered an essential food and families can not avoid their
consumption.
Results of the research proved a sever reduction in marketing efficiency for the products of
abu-ghraib dairy product factory in contrast to the economic principle. The main reason for
this problem is the labor costs which increased remarkably in the latter years, and costs of
labor force became a burden on the factory expenses which led to greater obstacles in
marketing efficiency. The use of obsolete technical methods has an impact on the marketing

efficiency as well.

Key words: marketing efficiency, consumer satisfaction, marketing costs, production costs
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