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of Y and Z Generations in Podcasts

Lect. Ayhan Abdulmuniem Ghaffori

Tikrit University- College of Education for Humanities-
English Department
Email: Ayhan.a.gaffori@tu.edu.ig
Phone number: 07740260308



mailto:Ayhan.a.gaffori@tu.edu.iq

Abstract

Millennials (Generation Y), born between the years 1981 and 1996,
crossed their years through the increase of the internet, economic
instability, and social media . Generation Z, born between the years 1997
and 2012, signifies the first totally digital-native group, with social media,
algorithmic language, and universal uncertainty influencing their identities.
This generational division directed to unique patterns in language,
discourse , and identity, which this paper works to examine. This paper
explores the linguistic and ideological transformations between these two
generations through the use of a critical discourse analysis (CDA) of two
podcasts: Millennial by Megan Tan (2015), standing for Generation Y, and
The Gen Z Podcast (2023), standing for Generation Z. The research
investigates these podcasts across ten fundamental themes: technology and
social media, identity and authenticity, work and career values, mental
health, interpersonal communication styles, Language Style and Etiquette,
Information Literacy and Misinformation, Slang and Neologism Use,
Future Anxiety, Hope and Socioeconomic Uncertainty and finally Civic

Engagement and Political Discourse .

Key words: Z Gen, Millennials, CDA, Podcast, Y Gen.
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1. Introduction

This paper studies the linguistic differences between Generation Y
(Millennials) and Generation Z, concentrating on how these two

generations negotiate their values, identities, and societal situations through
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Speaking the Self: A Critical Discourse Analysis of Y and Z
Generations in Podcasts

language. Employing Teun A. van Dijk’s (2008) Critical Discourse
Analysis (CDA) model, the study compares two podcasts: Millennial by
Megan Tan (2015) and The Gen Z Podcast (2023). The analysis deals with
ten key themes: Technology and social media, identity and authenticity,
Work and career values, Mental health, Interpersonal communication,
Language style and etiquette, Slang and neologism Use, information
literacy and misinformation, Future anxiety, Hope and socioeconomic
uncertainty and finally Civic engagement and political discourse. By
investigating these themes, the study shows how each generation’s
discourse is formed by its socio-cultural context and how their language
echoes wider societal ideologies. The findings contribute to considerate
media literacy, intergenerational communication, and the developing role
of language in digital culture. The critical research questions are: 1. How
do Y-Generation and Z- Generation vary in their use of language to express
technology, mental health, work, identity, and communication?, and

2.What societal and cognitive structures effect their relevant discourses?

The study aims at investigating Teun A. van Dijk’s Critical Discourse
Analysis (CDA) model (1998; 2008) and give a brief account of it. It also
tries to shed light on two different generations, Z and Y, and how their
different styles of constructing identities, concerning mental health and
their future anxiety affect their ways of employing language. To achieve
these aims, the study hypothesized that: 1. Generation Z’s discourse will
reveal a greater vulnerability, immediacy, and comfort with digital
language, predominantly concerning mental health and fluid identity. 2.
Generation Y’s discourse will be more insightful, focused on crossing
transitional points and economic uncertainties, and 3.Differences in
discourse will reveal each generation’s single socio-cultural context, with

Generation Z showing a more socially and direct conscious communication

I|wvv|i 22025 Jobi - s iy M\—(\‘H)QH:')CU\ |
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style paralleled to the more narrative and reflective -driven communication

of Millennials.

As a conclusion, this paper highlights how identities of different
generations are fashioned through language, showing deeper socio-cultural
divisions and forming communication in the digital era. It emphasizes the
importance of considering these linguistic practices in adopting more
effective intergenerational communication in the media, workplace, and

educational surroundings.
2. Methodology

This paper employs Teun A. van Dijk’s Critical Discourse Analysis
(CDA) model (1998; 2008) to analyze the linguistic differences between
Generation Y (Millennials) and Generation Z in podcast discourse. Two
episodes were designated: Millennial (2015) by Megan Tan (Gen Y) and
The Gen Z Podcast (2023) (Gen 2).

a. Theoretical Framework

Van Dijk's CDA model analyzes discourse at three levels:1-Textual:
Investigating rhetorical strategies, lexical choices, and grammatical
structures. 2-Cognitive: Examining mental models and identity schemata,
and 3-Societal: Discovering how language reveals and challenges societal

ideologies and power relations.
b. Data Collection and Analysis

Transcripts of the chosen podcast episodes were investigated to identify
ten key themes: 1-technology and social media, 2-identity and authenticity,

3-work and career, 4-mental health, 5-interpersonal communication styles

. ? ':éj',-’l:;
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Speaking the Self: A Critical Discourse Analysis of Y and Z
Generations in Podcasts
6-Language Style and Etiquette, 7-Information Literacy and
Misinformation, 8-Slang and Neologism Use, 9- Future Anxiety, Hope and
Socioeconomic Uncertainty ,and finally 10-Civic Engagement and
Political Discourse, . Using thematic coding, linguistic features were
examined at all the three main levels, highlighting generational differences

in language practice.
3. Literature Review

Generations Y (Millennials) and generation Z signify two different
cohorts modeled by differing technological and socio-cultural contexts.
Millennials, born between 1981 and 1996, practiced the increase of the
internet and social media as adolescents or young adults, often labeled as
“digital immigrants” adapting to new technologies (Williams, Feist, &
Chapman, 2012). In contrast, Generation Z, born from 1997 onwards, are
“digital natives,” having grown up fully immersed in online environments,
social media platforms, and immediate communication (Twenge, 2017;
Madden, 2021). Many researches on generational language use focus on
how these experiences effect communication styles, identity construction,
and discourse patterns. Millennials have a tendency to to use reflective,
narrative-driven language modeled by economic uncertainties and
transitional life stages (Bennett, 2015). On the contrary, Generation Z
employs more immediate, informal, and emotionally expressive discourse,
often standardizing mental health discussions and fluid identity concepts
(Twenge, 2017;Dorsey, 2020).

Critical Discourse Analysis (CDA), particularly as developed by van Dijk
(1998, 2008), offers a valuable basis to analyze how generational

ideologies and identities are created and reproduced through language.

I|\VVO|i ?2025 dﬂ‘—)ﬁlﬁ @&\Mi—(h)wﬁ‘)&\ Ky




Sasie ariallue Ol s

Earlier CDA studies have revealed how discourse forms power relations
and social realities within digital media (Gee, 2011), making it appropriate
for analyzing podcast conversations as sites of generational meaning-
making. This paper constructs on this foundation by applying van Dijk’s
tripartite model to discover linguistic differences in podcast discourse
across ten key themes, contributing to a wider understanding of

intergenerational communication in digital perspectives.
4. Data Analysis

In this section, podcast discourse analysis using van Dijk’s CDA model

will be employed to investigate the ten different themes suggested above.

A. Podcast 1: Millennial by Megan Tan (Gen Y)

Theme 1: Technology and Social Media

i. Textual: Tan’s self-produced podcast reflects DIY "Do-It-Yourself"
digital literacy and analog-to-digital transition—a trait of Millennials
using communication practices (Williams et al., 2012).

i. Cognitive: This supports the “digital immigrant” mental model:
Millennials originated communication units to bridge analog roots
and digital settings (ibid).

iii. ~ Societal: Macrocultural investigation reveals Millennials regularly
incorporate  borrowings and digital terminology in their
communication (Saleem & Balobanova, 2016 ;Arapova, 2019 as
cited in European Proceedings, 2021)

Theme 2: Identity and Authenticity

. ? ,‘éj'/-’&:&
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Speaking the Self: A Critical Discourse Analysis of Y and Z
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Textual: Tan’s narrative style, sharing personal uncertainty and
career transitions, expresses confessional, identity-focused discourse.
Cognitive: Mirrors Millennial identity construction as contingent
and reflective, formed during economic precocity and shifting norms
(Bennett, 2015, p. 22).

Societal: Most of the researches highlight Millennials’ extreme use
of memes, borrowings, and cultural irony to discuss self-definition

(Karasik, 2019 as cited in European Proceedings, 2021)

Theme 3: Work and Career Aspirations

Textual: The frame Tan's adopt of the podcast as a self-branding tool
reveals Millennial tendencies toward constructing portfolio careers
(Descript, 2024).

Cognitive: expresses a mental schema that standards
entrepreneurialism and self-direction over official pathways.
Societal: Many studies approve that Millennials rely widely on
digital self-presentation and technology-mediated skilled identity
(Bennett, 2015).

Theme 4: Mental Health

Textual: Emotionally susceptible moments, like voice cracking or
discussions of burnout, emphasize private emotional effort in early
Millennial discourse.

Cognitive: Mental health shaped introspectively, with partial overt
labeling.

Societal: Twenge (2017) argues that emotional discussion turned out
to be more publicly regularized only later in the Millennial life

course.
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Theme 5: Communication Styles

i. Textual: Tan’s usage of designed monologues and voice memos
supports coherent, intentional narrative speech.

i. Cognitive: Reveals a schema stressing sequence, clarity,and
considered pacing.

ii.  Societal: Many linguistic researches show Millennials’ speech often
incorporates borrowings and computer-related terminology in

organized ways (European Proceedings, 2021)
Theme 6: Language Style and Etiquette

i. Textual: Narrative tone is structured and measured, showing
conversational customs of Millennials who favor a considered,
storytelling style.

i. Cognitive: This supports the generational schemas appreciating
coherence in spoken discourse and formality.

ii. ~ Societal: Linguistic studies confirm that Millennials favor brevity
but still keep a reasonably formal tone compared to Gen Z
(Empatyzer, 2025).

Theme 7: Information Literacy and Misinformation

i.  Textual: The content relies on vivid interviews, curated narratives,
and credible sources—reflecting disciplined facts presentation.

i. Cognitive: Submits a worldview where reliable material is valued
and sources are examined thoughtfully.

iii. ~ Societal: Millennials have had extended exposure to traditional
media literacy agendas, modeling a more skeptical and methodical

consumption of content.
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Speaking the Self: A Critical Discourse Analysis of Y and Z
Generations in Podcasts
Theme 8: Slang and Neologism Use

i.  Textual: employs limited slang; speech expresses formal tone and at
least minimal neologisms.
i. Cognitive: Schema values conventional language and clarity.
ii.  Societal: Millennials incorporate borrowings cautiously; innovation

also is moderate (European Proceedings, 2021)
Theme 9: Future Anxiety, Hope and Socioeconomic Uncertainty

i.  Textual: Tan describes career uncertainty and transitional stress
(Millennial podcast).

i. Cognitive: Schema stresses building self-branding via stability
(Williams et al., 2012; Bennett, 2015).

Theme 10: Civic Engagement and Political Discourse

I. Textual: Language have a tendency to be reflective and measured,
with terms like “I started caring more about local elections” and “I
don’t think my voice matters.” Speakers frequently use hedging (“I
guess,” “sort of”) and first-person storytelling to discover political
involvement. Millennials are regularly seen as politically uncertain
but socially conscious in discourse (Lakoff, 2004).

1.  Cognitive: Political engagement is shown as personal growth or
awakening, habitually tied to life stages (e.g., after graduation or job
instability). Political efficacy is argued in relation to responsibility
and identity. Millennials' delayed civic identity is associated to
institutional skepticism (Bennett, 2008).

Ii.  Societal: Discourse reveals engagement in issue-based politics (e.g.,

healthcare, climate), but with conditional trust in political
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Institutions. There is a tendency to identify civic action (donation,
volunteering, self-branding).  Waisbord (2018) recognizes this as

“networked individualism” in Millennial civic discourse.

B. Podcast 2: Gen Z Tea Episode2 (“Social Media +
Mental Health”) (Gen 2Z)

Theme 1:Technology and Social Media

i.  Textual: Hosts mention that Gen Z increasingly links social media
with anxiety/depression and depend on technology as primary
communication (Terwelp, 2020).

i. Cognitive: Fits the mental schema of Gen Z connecting emotional
well-being with digital act and behavior.

iii. ~ Societal: Linguistic data indicates that Gen Z slang and internet
neologisms help to intensify intimacy and emotion (Tufail et al.,
2024).

Theme 2: Identity and Authenticity

i.  Textual: Dialogue addresses a main conflict between curated online
personas versus real genuine emotional self (Terwelp, 2020).

i. Cognitive: ldentity construed through emotional authenticity and
peer validation.

iii. ~Societal: Zohail Ador (2023) mentions that Gen Z discourse defies
norms, by using innovative slang easily to express inclusivity and

group identity.
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Generations in Podcasts
Theme 3: Mental Health

i. Textual: Fundamental analysis of anxiety, depression, and the role
of a digital detox supports Gen Z normalizing these conversations
(Terwelp, 2020).

i. Cognitive: Expresses public schemas where mental health suits
object of collective survey, not taboo.

ii.  Societal: Qualitative studies reflect Gen Z enacts counter-discourse
by remodeling mental health away from stigma toward controlled
self-care (Loho & Isnaini, 2024).

Theme 4: Work and Career Aspirations

i. Textual: Work and career themes are absent in this episode,
indicating giving priority to emotions over other themes.

i. Cognitive: Reflects a schematic shift: mental health might balance
career ambition in discourse focus.

ii.  Societal: Consistent with sociolinguistic findings viewing Gen Z
appreciates mental wellness even in professional and academic
discourse (Dorsey, 2020).

Theme 5: Communication Styles

i.  Textual: Peer-dialogic and informal tone “we take a digital detox...”
expresses conversational spontaneity.
i. Cognitive: Labels schema wvaluing collective experience and
emotional transparency.
iii. ~ Societal: Gen Z’s practice of speech markers (like “so,” “maybe,” “I
guess”) raises inclusivity, and the use of politeness in digital

dialogue is obvious (Jayaputri & Aziz, 2024).
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Theme 6: Language Style and Etiquette

i. Textual: The style is informal, filled with casual phrasing, peer-
focused, and interactive dialogue.

i. Cognitive: Expresses Gen Z norms where language etiquette is
comfortable, frequently treating voice memos and chat-message
styles as suitable in spoken discourse.

ii. Societal: Practical findings show that Gen Z favors casual
introductions ("hi") over formal greetings and reflect tendacies to
send rapid, brief messages rather than structured sentences
(Empatyzer, 2025; Duygu Balan, 2025).

Theme 7: Information Literacy and Misinformation

i.  Textual: Many discussion around social media content is peer-based,
experiential and grounded in collective vernacular (e.g., “we felt
anxious scrolling”).

i. Cognitive: Mirrors Gen Z's social approach to information
awareness—where content is valued emotionally and socially rather
than firmly fact-checked (Hassoun et al., 2023).

ii. Societal: Gen Z tends to trust peer narratives or platform-based
signals over traditional authority, showing shifts in trust around

content credibility (Hassoun et al., 2023).
Theme 8: Slang and Neologism Use

I. textual: Regular slang, code-switching, = memes, e.g.
“skull emoji,” trending affixes like "de-" in “de-influencer” (Lestari
etal., 2021; Kostadinovska-Stojchevska & Shalevska, 2022;).

ii.  Cognitive: Identity expressed via creative linguistic innovation.
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Speaking the Self: A Critical Discourse Analysis of Y and Z
Generations in Podcasts
Ii.  Societal: Slang works as socio-cultural marker and group code

(Ador, 2023).
Theme 9: Future Anxiety, Hope and Socioeconomic Uncertainty

i. Textual: Scientific discussions include future outlook, student
anxiety, economic stress during interviews (Dikeg et al., 2023).

i. Cognitive: Practice uncertainty, composed with cautious optimism.

ii.  Societal: Reveals global youth anxieties over economy, migration,

environment (Dikeg et al., 2023).
Theme 10: Civic Engagement and Political Discourse

I. Textual: Gen Z speakers use critical, direct, and urgent language,
with regular use of collective pronouns (“we need to show up,” “our

99 ¢¢

rights”). Expressions like “performative activism,” “cancel culture,”
and ‘“systemic change” control the lexicon. Language of Gen Z
activism is influenced by meme culture and digital discourse
(Milner, 2016; Tagg et al., 2017).

ii.  Cognitive: Civic participation is modeled as an emotional
commitment and a moral imperative, often tied to identity (e.g.,
racial, gender, climate activism).

iii.  Societal: Gen Z challenges many institutional narratives, favoring
online movements and grassroots. There’s real and strong critique of

government performativity and inaction. Speakers put themselves as

agents of variation, often refusing traditional party systems.
Table(1): Generational Themes in Podcast Y and Z Gen

No. Themes Gen-Y Gen-Z
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Technology and

Social Media

Identity and
Authenticity

Work and
Career

Aspirations

Mental Health

Communication
Styles

Language Style
and Etiquette

Slang and

Neologisms

Information

Literacy

Future Anxiety

and Hope
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DIY media-making, | Social media central; linked to

transitional tech anxiety (Terwelp, 2020)

language

Tension between curated &
Reflective identity

narration

authentic self (Putri
etal., 2024)

Portfolio-based self- | Absent; well-being prioritized

branding career over ambition

Emotional struggle Central focus: mental health

implicit in narrative and detox (Hassoun

etal., 2023)

Structured Informal peer dialogue,

storytelling, coherent | inclusive markers (Jayaputri &

pacing Aziz, 2024)

Measured tone, Casual, conversational pacing;

narrative polish politeness redefined

Minimal slang, Rich emoji semantics, slang

mainstream use, prefix innovation

borrowings

Relies on traditional Collective evaluation of

sourcing content; peer-driven veracity)

Career uncertainty, | Anxiety and hope among Gen

Z students (Dikeg etal., 2023)

transitional stress
(Bennett, 2015)
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10 Civic Civic life framed as Bold, urgent collective voice;
Engagement and personal duty; activism outlined as identity-
Political cautious participation, based and moral action
Discourse reflective tone (Twenge, 2017; Dorsey,
(Bennett, 2008) 2020)
5. Findings

This paper shown important generational distinctions in discourse
patterns between Generation Y and Generation Z, grounded in van Dijk’s
critical discourse analysis model. Textually, Millennials employed
reflective, narrative-driven language with formal structures, while Gen Z
favored rapid, informal, and multimodal communication infused with slang
and digital vernacular (Gee, 2011; Tufail et al., 2024). Cognitively,
Millennials labeled work, identity, and mental health by retrospective
individual growth and meaning-making (Williams et al., 2012; Bennett,
2015), whereas Gen Z exhibited a real-time, peer solidarity, emotionally
open schema emphasizing vulnerability, and fluid identity categories
(Madden, 2021; Putri et al.,, 2024). At the societal level, Millennials
showed cautious civic engagement and institutional trust, while Gen Z
dynamically questioned embraced decentralized knowledge, authority, and
adopted more activist discourse styles (Bennett, 2008; Dorsey, 2020;
Hassoun et al., 2023). Overall, the linguistic practices of each generation
express their ideological priorities, unique socio-historical contexts, and
evolving relationships with identity, technology, and social power.

6. Conclusions

1. Textual Style Mirrors Generational Habits

Millennials use more reflective, linear, and grammatically structured
language, while Gen Z embraces informal, fragmented, and visually
enhanced speech practices (e.g., memes, emojis). This corresponds to the
hypothesis that (each generation shows distinct textual characteristics
aligned with their digital fluency and literacy context).

2. Cognitive Representations Vary Across Themes
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Gen Y discourse highlights personal development and self-reflection
through life transitions , while Gen Z shows real-time identity negotiation
and emotional openness, formed by peer networks and digital immersion.
This supports the hypothesis that mental models- how individuals process
identity, work, and emotion- are generationally distinct.

3. Ideological Dispositions Are Generation-Specific

Millennials’ discourse supports more closely moderate civic trust and
traditional norms, while Gen Z’s discourse disrupts emphasizing
skepticism, institutional narratives, collective identity, and sociopolitical
critique. This confirms the hypothesis that discourse is a site of ideological
difference, with Gen Z performing more resistance-oriented narratives.

4. Mental Health Is Framed Differently

Millennials argue mental health privately and retrospectively, while Gen
Z standardizes vulnerability, openly sharing coping mechanisms and
emotional struggles in real time. This supports the hypothesis that Gen Z's
discourse reflects a cultural shift toward destigmatization and emotional
transparency.

5. Discourse Mirrors Broader Socioeconomic Pressures

Millennial anxiety concentrates on job precarity and “adulting,” while
Gen Z discourse mirrors systemic uncertainty- climate change, digital
instability- often communicated through collective voice and irony. This
confirms the hypothesis that language reveals each generation’s response to
distinct socioeconomic realities.
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