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Abstract:
The current research aims to know the extent to which customers respond to ambush marketing
activities in (Asiacell Company), to provide valuable insights about the customers’ view of
ambush marketing activities. Customers' view of quantitative marketing practices and the way
they interact with them. Therefore, this study was designed to fill a major research gap and aims
to explore how customers respond to ambush marketing practices and the factors that affect their
reactions, as it included a random sample consisting of (72) clients of Asiacell, as the data was
processed statistically based on several Statistical methods, including (the statistical tools used
were: (weighted arithmetic mean, standard deviation, coefficient of variation, interpretation
coefficient, answer intensity, simple correlation coefficient (Pearson) simple linear effect, T-test,
F-test). The research reached many conclusions, most notably :
The information that Asiacell provides to customers greatly influences their purchasing decisions.
The research ended with a set of recommendations, the most important of which are “Asiacell’s
interest in the response of customers, not the activities of ambush marketing, and the adoption of
the ethical and legal principle in the company.”
Key words: Customer response, ambush marketing.
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