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               
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           
          
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 Abstract:- 
Market knowledge and customer 

engagement are two areas that have 
received great attention from 
researchers and thinkers because of 
their importance in the organization's 
excellence and persistence in the face 
of the fierce competition in the global 
market, The current research dealt with 
the civil sector represented by a 
number of civil colleges in the city of 
Baghdad as a sample for research, 
Hence, the problem of research was 
started to answer the extent to which 
the faculties investigated are aware of 
the importance of the research 
variables represented by (market 
knowledge and customer engagement), 
and whether there is correlation 
between these variables. The aim of the 
research was to present the most 
important intellectual and philosophical 
contents of the controversies and 
consensus in the views of researchers 
and thinkers about the variables of 
research, and to analyze the 
relationship between the variables of 
research descriptive analysis based on 
literature through the previous 
intellectual efforts and practical 
analysis of the impact of market 
knowledge as an independent variable 
and the customer engagement  as a 
variable adopted in the research 
community represented by private 
colleges, as the number of colleges (5) 
colleges either the sample was based 
on the teachers in the faculties. 

Key words: Market knowledge, 
customer engagement, civil colleges.
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 

             
             

             
                     

                 
                

                  
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      
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  الاستفادة من المعرفة السوقية ضمن المنظمات  :اًرابع

                   
                    

                    
                 

                
                           

                  
                       

     Jokipii & Kuusinen , 2013: 63   

                    
        

 

  الاستفادة من المعرفة السوقیة
  داخل المنظمة السیاق  السیاق المشترك بین المنظمات

  لا تتدفق المعرفة السوقیة بحریة بین الطرفین،
ً الى الشركة   .لا تصل تعلیقات الزبائن دائما

  ،عملیة الاستفادة من المعرفة السوقیة منظمة جیداً 
تمكین الظروف الھیكلیة لدعم العملیة التي تنطوي على 

  .عدد الخطوات اللاحقة
فعت الى الامام یتم نقل المعرفة في الحالات التي ارت
  ،عبر ملاحظات الشریك

او تحصل الشركة على امكانیة الوصول الى واجھة  
  .الزبون في الحالات التي تتطلب الخبرة

استخدام  )تحویل  ،ترجمة ،نقل(جمیع الخطوات 
   ،المعرفة یتم في سیاق داخل المنظمة

تتم معالجة المعرفة المكتسبة من التعاون المشترك بین 
  .كل اكثر داخل الشركةالمنظمات بش

مرحلة تحول المعرفة في التعاون بین المنظمات تكون 
  .غائبة

  
  

Source: Jokipii, Kirsi; Kuusinen, Sara, (2013), Utelizating Market Knowledge 
to Creat Competitive Advantage in the Interface of Inter- and Intra-
Organizational Coopetition , Case study: An SME in the Information 
Security Industry , Master thesis, Umea School of Business and 
Economics ,pp. 85. 

  

  ابعاد المعرفة السوقية  :اًخامس
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                      
Day, 1992: 323          

                 
            

                
    Day , 1994: 43 

                          
     

 

                  
                

                
               

                   
               

                    
                    

                        
               

             Campbell , 2003: 376  
                             

     

     

       
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     

      

               
                

               
    Nishant , 2015: 4   

 

            
       Li & Calantone , 1998: 14   

                   
                      

                    
   Hoe , 2008: 246             

                       
                  

                    
Alghamdi , 2016: 144   Almograbi , 2000  

                
        

        Cohen , 1991     
             

                    
   Hooley & Sauders , 1993           

                      
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                    
        

 

             
    Li & Calantone , 1998:14     

                
     Baker, 2000: 96    

     (Baker, 2000: 97) 

    

    

    

      

               
            

             
            Phiri,2009:55  

                 
 Elliott et al., 2012:75   

 

  ولاً: مفهوم استغراق الزبونأ

          
                       

      Patterson et al., 2006     
                      
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                   
                Sedly,  2006: 5   

              
                    

    Doorn et al., 2010: 254 )        
                 

                 
             

          

                
                     

          Cambra - Fierro et al., 2013: 327   
               
                 

So, 2013: 36             
                    

    So et al., 2014: 2          
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Pansari & Kumar , 2016: 2           
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              Brodie et al., 2011: 
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                 
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Magnusson et al., 2013: 3 
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                   
                    

              
              

                  
                   Greve ,2014: 204 

   Kahn , 1990: 694                  
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               
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 

   Vigor           
                    

       Schaufeli et al., 2002: 74       
                  

                
                        

    Patterson et al., 2006   

 Brodie et al., 2011: 257               
                  

Cheung et al., 2011: 3                      
            

       
 

  Dedication                 
                

               
               

              
                    

                    
        Schaufeli et al., 2002: 74   

                   
                      

           Patterson et al., 
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KMO and Bartlett Test 
  ) كفایة المعاینةKMOاختبار (قیمة  0.862

  ) Bartlettاختبار (  )Chi-Squareقیمة ( 15298.155
  )sigمستوى الدلالة ( 0.000

 

  )SPSS V.23(مخرجات برنامج  :المصدر
  

        KMO   0.862  
0.50                Sig    

0.000                   
       


 

KMO and Bartlett Test 
  ) كفایة المعاینةKMOقیمة اختبار (  0.925

  ) Bartlettاختبار (  )Chi-Squareقیمة ( 12367.635
  )sigمستوى الدلالة ( 0.000

 

  )SPSS V.23(مخرجات برنامج  :المصدر
  

     KMO  0.925  0.50 
         Sig   0.000   

                
       

  صدق وثبات الاستبانة اختبار  :اًثالث

  Validity 
 

                 
             Communalities 

       Component Analysis Principal     
  1-0     
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                   
Factor loading                 0.40 

                     
 0.40         Anderson,2013:84         

                  
   0.40              

                 0.796    
   %79               3    0.480  

    48 %          
Communalities

 

  او لا ؟  الفقرةمقبولیة    التشبع العاملي    (الاسئلة)  الفقرات
  نعم 515. 1
  نعم 610. 2
  نعم 669. 3
  نعم 732. 4
  نعم 722. 5
  نعم 721. 6
  نعم 666. 7
  نعم 634. 8
  نعم 710. 9

  نعم 714. 10
  نعم 754. 11
  نعم 796. 12
  نعم 576. 13
  نعم 622. 14
  نعم 612. 15
  نعم 744. 16
  نعم 780. 17
  نعم 598. 18
  نعم 733. 19
  نعم 695. 20
  نعم 696. 21
  نعم 717. 22
  نعم 480. 23
  نعم 615. 24

  

  )SPSS V.23اعداد الباحث بالاستناد الى مخرجات ( :المصدر



 

  

 
 
 

 
 

 

ISSN 1997-6208 Print 
ISSN 2664 - 4355 Online 

 

The Islamic University College Journal 
No. 63 
Part: 1  

 

 

 

                 
              Communalities 

       Component Analysis Principal     
  1-0     

                
Factor loading             

0.40                        
     0.40          Anderson,2013:84   

               
          0.40            
                   
    0.772      %77           

     0.577          57 %        
    
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  )SPSS V.23اعداد الباحث بالاستناد الى مخرجات ( :المصدر
 

Reliability 

                         
                   

                        
                

                   Internal 

consistency               Cronbach’s 

Alpha coefficient               
            SPSS.V.23     Cronbach’s 

Alpha           
Cronbach’s Alpha 

  تقییم الثبات   )Cronbach’s  Alphمعامل (  الابعاد  المتغیر 

فة 
عر

الم
قیة

سو
ال

  ٠.
٩٣

٢
   

ً  0.935  ئنالمعرفة بالزبا   جید جدا
  جید جداً   0.940  معرفة المنافسین
  جید جداً  0.932  بحوث السوق

ق 
را

ستغ
ا

ون
زب

ال
  ٠.

٩٣
٥

  

  جید جداً  0.936  القوة
  جید جداً  0.938  الاخلاص
  جید جداً  0.940  الاستیعاب

  

  )  SPSS V.23مخرجات برنامج (اعداد الباحث بالاستناد إلى  :المصدر
  

  العاملي التوكيدي  رابعاً: التحليل

                
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           
             

               
  Latent Variable        

                Endogenous 
                  

  CFA              
                    

                       
                     
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)B(  
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  الارتباط الذاتي

  لا توجد مشكلة  ١.٩  ٧.٢٥٩  ٠.٦٢٣  ٠.٥٤٨  المعرفة بالزبائن
  مشكلةلا توجد   ١.٧  ٨.٧٣١  ٠.٦٠٩  ٠.٥٦٥  معرفة المنافسین
  لا توجد مشكلة  ٢  ٧.٥٩٤  ٠.٦١١  ٠.٥٢٦  بحوث السوق

)F) = ٠.٠١) عند درجة معنویة (٤.٦٧٥) الجدولیة(  
  

  )SPSS V.24مخرجات برنامج ( :المصدر
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